° ENTERPRISE September 2013
IRELAND

vation means business

ER=BZSHER

EXPORTING EAST:
IRISH COMPANIES WITH A
PRESENCE IN CHINA

HO%A: EHRENZSRZNT

'ﬁ'f'_-'__'“"'

|||g| J| IlLlighllnu :11 r“ N

i -

|
li £
|

[i=
v

-

4 l |
= =

:-




Cover Photograph by Emma O’Hagan



g L\;
° ENTERPRISE EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA "
IRELAND HO%FRA: HEHENERZIAT
where innovation means business
INTRODUCTION & A 2
AEROSPACE & TRAVEL EPS GLOBAL 31
ARI (YUNNAN) TRADING COMPANY LIMITED 3 EZETOP 32
WRL (ZH) BBRRAT ::lc:vl\JllETllz?;HON LIMITED 22
AMIDEON 4 POWERVATIONGRAF]
CAE PARC AVIATION 5 e .
HOSTELWORLD.COM LTD 6 ZUTEC (ASIA) LIMITED -
ZUTEC (M) BIRAR
ATt INDUSTRIAL |
ATHLONE INSTITUTE OF TECHNOLOGY 7 INDUSTRIAL
az 2
ER=MHEETFR CYLON CONTROLS LTD 37
BEIJING-DUBLIN INTERNATIONAL COLLEGE 8 FRREERAR
L& EFRF R CRH CHINA 38
INSTITUTE OF TECHNOLOGY CARLOW 9 C&F TOOLING 39
FIREIZE
DUBLIN INSTITUTE OF TECHNOLOGY 10 gﬂﬁ%é%?';fgr:gé%“ﬂo"“ LIMITED 40
EHIHE TSR -
DUNDALK INSTITUTE OF TECHNOLOGY 11 %‘%%%Krgé'gg ED &
TR T 2 )
B2 LR GLEN DIMPLEX 42
GRIFFITH COLLEGE 12 T - ST
& B IERT= B i
NATIONAL COLLEGE OF IRELAND 13 G';_ﬁ%%o_&t’;?ﬁ'ggc“"e e e
ZR=EFRZR -
NATIONAL UNIVERSITY OF IRELAND MAYNOOTH 14 R G LN RIS IO 44
ZIRZENKRFESHT I;,\l\c‘ gEOUP 45
TRINITY COLLEGE DUBLIN 15 i
R, PPI ADHESIVE PRODUCTS (HK) LTD. 46
AMHRE=—Fh PPIBHIER (& ) BIRAR
UNIVERSITY COLLEGE CORK 16
Fil ko PRODIECO LIMITED 47
UNIVERSITY OF LIMERICK 17 PROTECH PERFORMANCE PLASTICS 48
FEETKZE TRENEE
WATERFORD INSTITUTE OF TECHNOLOGY 18 QEF GLOBAL LTD 49
ERZRFEEETLER SEPAM ENGINEERING & CONSULTING (SHANGHAI) CO., LTD. .50
HraiB TiEEE ( L) BRAR
WILSON ARCHITECTURE DESIGN COMPANY LTD 51
BURFHF (KiE) BFIZITERAHE
FEXCO 19 ZENITH TECHNOLOGIES SHANGHAI LTD. 52
3 = ML & =
MONEX FINANCIAL SERVICES 20 ERMBEHNEE (Lif) BRAT
TAXBACK.COM 21 LIFE SCIENCES
FOOD & BEVERAGE ICON PLC 53
GLANBIA PLC 22 ERIGATAL R
S TEEAS REAGECON DIAGNOSTICS LIMITED 54
KERRY INGREDIENTS & FLAVOURS CHINA 24 SERVICES
KerryElimBE At E HANNA MOORE & CURLEY LTD 55
LUCAS PROMOTIONS LTD 25 HEA IR ]
MARCO BEVERAGE SYSTEMS 26 JEFF HOWES GOLF DESIGN 56
EAHIRIGEERATE A KB RRBRIAZ T
TOMR{\ SORTING (ODENBERG) 27 MORGAN MCKINLEY JOB INTERMEDIARY 57
PEEAS EREFIANTIRS
PCH INTERNATIONAL 58
TECHNOLOGY AND SOFTWARE PCHERRAMR LA
SAONGROUP LTD. 59
AFILIAS TECHNOLOGIES LIMITED 28 R EFRERAT
AFILIASHHZ AR AT DCC SERCOM SOLUTIONS 60
ALTOBRIDGE 29 DCCRYER SR
BARD NA NGLEANN 30
[ | 1




1

—

L
° ENTERPRISE EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA =

IRELAND HO%KR: EPEMNERZNT

where innovation means business

INTRODUCTION
GV

Ireland is a small island, however it has a significant impact in terms of international trade one of the highest rates of entrepreneur-
ship and export-orientated start-ups in the OECD, one of the largest exporters per capita in the world with one of the worlds leading
research capabilities in our third level institutions with tremendous clusters of excellence stemming from collaboration amongst
leading Multinationals, Indigenous Companies and Government in high growth sectors which have catapulted Ireland to becoming
a leading player in areas as diverse as Life Sciences, ICT and Food and Agri-Technologies.

Exports by Irish companies in 2012 reached record highs reaching €16.2 billion, up from €15.2 billion in 2011. Exports to Asia Pacif-
ic grew 17% to €1.02 billion with China becoming the largest market in the region at €354m — an 18% increase on 2011 exports.

The Chinese market represents significant opportunity for export growth, collaborative technology partnerships, education linkages
and bilateral investment opportunity for Irish companies and educational institutions and Enterprise Ireland seeks to proactively
connect with areas and sectors where we believe Ireland can increase its footprint in the vast marketplace that is Greater China.

This guide is intended as one element of that plan — a first step at identifying and profiling Irish companies present in China in 2013
which we hope will serve as a networking tool for those companies profiled to link with each other and share their experiences and
ideas for increased business development opportunities.

We look forward to developing and expanding this guide in the coming years.
BR=ZR—ENG, BHEERESAANGEEZNZI—ERREFSFSRRBANR (OECD) el REFINH AR HM e

YESRZHWERZ— XEHRLAHHOFKESRSHNERZ— MARERINN=FYNEHEELKALHRENNERZ—.
BERTUEEEY, AEeWNEFZBMNMESROEERE, EERZBAEGHE. ICTHRAUERIERETAITRT

bl

BRENTRONEMHEOSEIFEHS, £21621Z885T, L2011 1EM152{ZRTERLEFH. BEFER D ZHX B XNTIE,
EH A R3.54{ZBRTT, B201MERK T 18%, I AMK HOWIERK T17%, £F]10.2{ZETT.

REMIENER=ARMBFIARE, SREHOEK. SRMEREXR. FERIMWIRENERNS, ER=CUELE
BRS SN TEMMI TRILRRHEKR. BIERE BRSHESHEXRPERZ R ENTH LR TERNRIE.

FAEREATRIF — 0 — B R AENTBHER0BERNEFENER=AF, RNBFELTRHELAELMZITANER #
B g f b g2 ST A BB RF S EMITHUERR AL B S SRS R B,

BNBHEERR/LEEREESFXNEERFEMREARIEE.
Gary Fallon &5 - %=

Director, China FEX #%=
Enterprise Ireland B/RZRS5F4EF

(=t
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where innovation means business
ARI (YUNNAN Website :
TRA(DI N G COI&I PANY )tk http://www.theloop.com.cn/
Managing Director Alan Magan
LIMITED g
[TT Sy j— B Nunjt;er of Employees Globally Over 3000 globally
Im% | El_'g] A % ﬁ EHATAR: £HBI30005ER
IZEQ%\ ﬁ Date of Establishment in China Officially established on 27th Sept. 2011
FRER R HH EXBIZBEHEA: —E—FhAZ++tH
Travel Retail Operator, International Market Entry Strategy Open stores in Kunming with a view to expanding to other airports
Boutique Outlets TN in Tier 1 & Tier 2 cities in China
EEeElIEEE, B REE RIAZILINE EEY RERE——LETHEENS
Address in China Room 2301, Unit 1, Building 6, Xing He Court, South Asia Plaza,
o E bk Dianchi Road, Kunming, Yunnan, China 650228
PEZEER, Hitk BTREEERE6-1,2301%, 650228
Region Kunming, Yunnan, Southwest China
& PEFHS, ZEERBH
Employees in China 60 in ARI Yunnan excluding the expatriate general manager
FERT BRAZHATRRMEAON (FEAERLINERSE)
Contact Person in China Alan Magan
FEBEREA tel. +86 182 1460 1750, email. alanmagan@ariyunnan.com
Key Export Markets Local Duty Paid Retail offer
ERiM M EHEHE BN
Key Partners/Customers in China Airport passengers
REEZEAENE/ER ke
Biggest Challenge for Market Entry Understanding of the Chinese passenger profile and spending
BRI B AR habits
PROFILE T EBERE RS R % SR
ARI has opened 4 Duty paid stores Did your experience in China lead you We will look to Tier 1 & Tier 2 cities at high volume airports
in Kunming in China offering a range t%“i;‘)’::::;e f)’rl'sfs“g' gz;ksefs‘r’]":g” RAIVEERTF—2R S THA TR BN
. . you V& i
pf |nte'rnat|0nal branded luxury goods your experience. .
including Perfume anq Cosmetlcs,. G EN AR S GBI AT
watches, jewelry, fashion accessories and R Tmige 2HiE, B9=m
luxury travel goods HIZZEE.....
e AN
BT
ARIZBEFERAFIE TR ERE, RiE
SMEREBmE SFRFEK. ik,
KRE., mATE AR EERIT M.
N Jl
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AMIDEON

Provider of advanced electronic solutions
to the aerospace and civil security sectors.
AMEMAMR AR S/ R LT RIE
FRRRAER.

PROFILE

Amideon designs and manufactures
customised electronics products using
its strengths in Radio Frequency (RF),
Micro and Millimetre wave technologies.
Management has spent ten years
establishing a customer base in Russia,
Central Asia and China creating a
reputation for delivering high technology
products where performance, precision
and reliability are critical.

&I
AmideonEREETLENE (RF) |
MR FZ K AR A IR & TR0
EEFEF~Mm. Amideon2HFHT.
R AR [ 25 [E 53 Fit 5 BURF 2N AR
[#. AmideonIEEY KEEMERARE
(EIR. A, RERSEFRFID) | &
Eigﬁ (ISPYET, fRIASS. MREHS. &
%)

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
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Managing Director

BEES

Number of Employees Globally
£EKRT A
Date of Establishment in China

FRE R AR I B H

Market Entry Strategy
TR\ K

Address in China
S E b

Employees in China

HERT

Contact Person in China

GHENTTIN

Certificates/Awards
HEH /R

Key Export Markets
FEHOMH

Key Global Partners/Customers

ERERSEUH/ER

Key Partners/Customers in China

PEEEAEAF/ZR

Biggest Challenge for Market Entry
BENTTIAHIR KBk

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...

BHEPENZERBEEEMIHEAF
RARSEXERITT? —HE, BHEE

Time taken for the Chinese market to
generate a return on investment:

FR [ 3= AR R B4R P R RO A i8]

HAZRA: ERENER=AT

http://amideon.com

Barry Lunn

10

January 2004
2004418

Hired a sales executive with 15+ years experience in China, Mike
Gleaves. Mike had previously grown Shaffner EMV from zero to
€8million in China. Established a representative office in Shenzhen
and initially targeted the region surrounding establishing a number
of local partners. Grew the rep offices to 5 people within one year, 3
western and 2 Chinese.

EHERET —ZAF15FU LRBHHETE—B5R - 18FX

7. BB Shaffner EMVEERR ER)H RN FIRTTEI8005ER

JT. ERYIZILTRFL, KM EADNMKEL T LGk

%1# E—FRERRLERTABEEN, BE3EEAAT2E
EA.

14D Yi Dong, Hai Yun Jia Yuan, Wang Hai Lu, Shekou, Shenzhen,
518067, China

Ry O iR BRI R E 14514D, 518067
1

Michael Gleaves 32 - #&F|KHT
tel. +8613691945263, email. mike@amideon.com

NA

China, Russia, Central Asia

HE. #HFE. P

China National Space Agency. China Communications Regulators.
Russian Government Agencies under the RosTechnologies,
Rosnano and Roscosmos sectors. Russian aircraft manufacturers.
Various Russian Semiconductor manufacturers.

Uzbekistan National Standards Laboratory

FEEXRMEXE. PERBEEENA.

RosTechnologies, Rosnano#Roscosmosfk ZHTEIFHI14. HF
HreHHER. SHESHTFESEHIER.
5755|538 E RAREL S =

Chinese Space Agency, Chinese Communications Agency
REMXE. FEEES

‘What have you done in China?’ Getting the first reference site took
over one year and nobody wants to be your first customer. Another
big problem is talking to the wrong people and unfortunately by

time you find out you can have expended a lot of energy and cash.

“EEPERIMLETIE? " RIWET —F BRI E A EEE XA

B8, EAZEABERABHE—NTER. Z— I REFEHER
RS, MEAEMRE, HEEIX—RFRE EE&%E
BT RENENMNER.

Yes. We entered China targeting the EMC and Aerospace compli-
ance markets. On reflection this was a mistake as it was too com-
petitive. We refocused on product where we had low competition
and higher IP and value add. This has so far been more successful
for us.

2. BIEANFEREZHMEMCIM XA NAHT. FEAX—5E
ZTEAHZ, BONRLMRBIXR—MER, BRINEHRZEFTHA
MERZESAUARS PP MGA ER=F. EXFEHN—EESR
WIFELE AT,

8 year later | suggest ask me in another 3-5. We have not realized
an ROl as yet in China but reinvested any earnings in market
expansion.

87, WEWEA T 3-5FEFEHX N EM. HAEHERER
RERFLDR, HNEWAEEMNERTRETHIAER.

“You need a really good product, a well connected partner, deep pockets and a lot of patience.”

BRENRMRNTm. ABRXZRRFHSERE. BEENREURRKAIM T,

[ —
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CAE PARC AVIATION

Provision of Aviation Personnel and
Services

R A ZFARS

PROFILE

CAE Parc Aviation is the global market
leader in providing aviation personnel
and services to airlines, maintenance
organisations, aircraft manufacturers,
aircraft leasing organisations and aviation
organisations worldwide with over 1,400
Flight Crew and Technical Personnel on
assignment with 70 clients in over 40
countries. CAE Parc Aviation’s services
enable aviation organisations to respond
to market opportunities quickly, deal with
unscheduled demands, fully manage
crew costs and access highly qualified
and experienced personnel, often at
short-notice. CAE Parc Aviation has
been trusted for over 35 years to assist
customer organisations to maintain
flexibility, and react to change, through
outsourced personnel and contracting
services they can trust. With its head
office in Dublin, Ireland and additional
offices in Beijing, Shanghai, Tokyo and
Shannon, CAE Parc Aviation have the
ability to provide on the ground support to
our clients globally.

&9

CAE Parc Aviation2 2Kz SE,
TAHR S MMM AR, FEENE. ¢
PHEER. WA SEYEF S PR 4t
M= ANRFORS, HEH1,40084EANFGF
BARNRFNE, HEEIKIW0PMEKE70
HZE . CAE Parc AviationBIBR&Z{ER
TRAgBIEMETIANS. X3t
SMNIER. THEENBAANRBARHEE
SEEMNBENRXRBEERAEZLBEEMA
Fi. CAE Parc Aviation#iB35F IR,
BESME N RFE B RS EIE FELAR
BREEMNGTZH, HRZEPEH.
HEghgERmaR, ERE ZEMER
BELRE. b8, FEMAENR, IMmE
CAE Parc AviationBE8 A= PR
STk EI T .
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Managing Director

HEES

Number of Employees Globally
EFKRTAH:
Date of Establishment in China

FRE R AR I B H

Market Entry Strategy
LB

Address in China
i E ik

Employees in China
RERT

Contact Person in China

FREBZEA

Certificates/Awards

EF /220

Key Export Markets
FEHOMH

Key Global Partners/Customers

EHREEFEUE/ER

Key Partners/Customers in China

REEEAERE/ER

Biggest Challenge for Market Entry
HENTIZRIBR A BEAR

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...
BETENZE I BEEEMTIEAR
RERFRTIH? 2HE BIEE

Time taken for the Chinese market to
generate a return on investment:

FR [E] 377 A 4 B3 145 BT 7 RO ]

HAKT: AHERNERZAT

caeparcaviation.com

Sean Butler - Vice President
Sean Butler - B E#k

70

6th May 2008
2008F5H6H

Profiling of target airlines through meetings, market research

and visits to China in order to outline four main focus airlines to
complete contract agreements with prior to initialising set up of our
Beijing rep office in May 2008.

BESN, mHERARELERSHERMEAR, UEHHEH
%z%ﬁfﬁﬁﬂﬁ, Mm7E20084E5 iz L AR A Z ATSEM A
JE R,

Suite 728, Shanghai Centre, 1376 Nanjing Road, Shanghai 200040
i EiBTRRARE13765 LiBEH728%, 45200040

2 full-time employees and 1 part-time employee
2ZEMBTIMBRARZT

Alex Yu
tel. +86 21 6279 8837, email. alex.yu@cae.com

Irish Exporters Association — Services Exporter of the year 2011 and
2007

National Recruitment Federation — Best in Technical Engineering
and Science 2011 and 2012

ER=HOMMNES - 2011 FEF2007FERERSHOF
SEBEKE - 201 EEM2012F ERERARTREMBZAL

In the Asia region - China, Japan, Korea and Vietnam

TARMX - RE. B, HEFSE

All Nippon Airways, Vietnam Airlines, Asiana Airlines, EasyJet, Air
China, Nippon Cargo, Norwegian Airlines, Spring Airlines, GECAS,
Transaero, Lufthansa Malta.

Air China, Beijing Capital Airlines, Air China Cargo, Shanghai
Airlines, Yangtze River Express, Spring Airlines, Tianjin Airlines,
China Southern Airlines

PEEMR. tREHREAR. PEERZENE. LENE.
FilREm=. FUM=E, XEM=E, FEFEAME

Challenges existed around adapting to new business practices that
had to be observed with operating in this market including language
and culture barriers. Our next challenge involved successfully
setting up a new office in Beijing and subsequently Shanghai and
employing the correct staff to operate these offices.

R EZEEEBENEFNELMAE XRENEXNTIHEE RN
WTHED, HREEESMIUER. RN T - PR EL
i%ﬂﬁﬁﬁ!‘clﬁ]i&i&ﬁﬁ‘]ﬁ%&t#?ﬁﬁ%ﬁiﬁﬂ@ﬁIﬁéiﬁ’éﬂ%d}%

No, due to the previous research and evaluation of the Chinese

market, it did not affect our priority markets as it had already

been identified as a key area which fitted in to our overall market

strategy.

. BFRNMPETFHIT T IRTFAITME, ElXIRE0

ﬁgﬂ@g%ﬁﬁﬁﬁiﬂ KNS B ER AT AT IR — 4
X1

Less than 5 years

5FZH

China poses plenty of opportunities but be patient and allow a very long period
to create the long lasting relationships with your client base that you will require
to secure commercial success.

PEILBEN S, EREMOHERKHNESE PREZIIKP/FANX

XHEIEARE

BRI,
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H OST E LWO R L D . C O M Website www.hostelworld.com; www.hostels.com

ik
LTD Managing Director Mr.Feargal Mooney (CEO)
BEEES Feargal Mooney%4 ( CEO)

Hostelworld.com is the world leader Number of Emol Globall
in online accommodation booking for éﬁ,ﬁ&(}\ﬁr‘?p e e 140
independent, budget and youth travel.

. Date of Establishment in China July 2006
Hostelworld.com 2ttt R AL ELETE hERFAR B S 200647 B
f)ﬁlﬂ%lﬂﬁ, ?ﬁ?ﬁ%ﬁﬁﬁ&ﬂ’\]ﬁz%ﬂiﬁﬁﬁ Market Entry Strategy Representative Office
H R HEAR 55 . e NG i Jren
Address in China Continuity, Unit 402+403, No.425 Yanping Road,
Rk Shanghai China, 200042

FE i EFR425S Continuity 402+403885T HB4R: 200042

Employees in China

FERT o
Contact Person in China Paloma Meng
REBREA tel. +86 21 52286000, email. paloma@hostelworld.com
Certificates/Awards Hostelworld.com wins one of the internet’s highest honors — a
EF /210 Webby Award 2009
“Best Hostel Booking Engine” award 2009
Hostelworld.comm B EBEMR SR - 20094EEWebbyiZ
“BAERIETITSIE" & 2009
Key Export Markets Backpackers and Youth Travel around the world
PROFILE FTEHOM B ——
R EMHE BB EERITH G
Hostelworld.com is the world leader TP e N TS
in online accommodation booking for SHEE AL B Lonely Planet, RyanAir, World Nomads, ISIC.org

independent, budget and youth travel.

Every year, we help thousands of Key Partners/Customers in China Nationwide Hostels and Guesthouses
. PEFEAERE/EP EEFEEMAIRIEFIEE

people to explore the world and enjoy
experiences they’ll value for the rest of
their lives. With over 40,000 places to
stay in 180 countries, we have a huge LATEST NEWS:
range of accommodation for every type
of trip. We're also the only hostel booking
service with a $50 booking guarantee.

Web Reservations International is to merge with HostelBookers.com Limited,
which operates the hostelbookers.com and anytrip.com web-sites

Our website features 3.5 million reviews, =] %ﬁ: A=k
award-winning videos, podcasts, ‘E_i' R o . =
free city-guides and a social network EERBRHKR ML E R =ERRMETITHR A REE 51EEhostelbookers.

specifically for travellers. Hostelworld. com#Manytrip.comFM i iJHostelBookers.com Limited &3
com is headquartered in Dublin and is fully

owned and operated by Web Reservations
International Ltd (WRI)

Biggest Challenge for Market Entry Culture difference, local regulation and law, recruitment and com-

'|"FE|4_|F ﬂ BRI S APk :nudn:jc:tlié)):éIWhat got you here won'’t get you there. Think global
Hostelworld.com &t R4 ZEL TR THER, AR, BRAE, SELERERINSR
FiTME, & AFEEREMT S ERIT TEEEEBEMEGERT. MAREBRINILE A
FER RS . . RINNEEHEBRTF L Did your experience in China lead you China is 3 times the size of Europe. It has its different culture

F o3 == 1Y 2 to re-evaluate priority markets within within its own provinces. North China and South China can be 2
ﬁﬁ’]k%ﬁ%ﬁﬁ#;,m_{ﬂ'ﬂ”ﬁﬁﬁ%ﬂi@ your company? Is so, please share different countries. We could not treat China as a solo country, but
Fm‘;ﬁgﬁkgﬁ;&'ﬂ]j]\ﬁjl\’fTﬁ%izEH#I;Zﬂl‘jﬁf your experienc-e... , a multiport. . v
RikE GEUHERISOTERI000 premmenpspeEmiEad FEOMERENNIE. SIERSAASTRNIL, FERY
ZM7. RITBEE——RIEMS0ET RIfRSEXENTIR? RE0E, BHEE  MEFBKTLERAFANER. RNEHEFERS— 20
TR RERIETITARS MiE . FATHM B .... WER MRS,

IR H 350 FITE. BRI,

Time taken for the Chinese marketto It depends on the project, industry and the business environment

?ﬁg‘ %%Wﬂﬁﬁﬁ*ﬂﬁﬁg%ﬁﬁm?f‘iﬁm generate a return on investment: in China. You can break down each project to set a ROI timeline
#& . Hostelworld.com E2&Bi%Z 7 ERTAHE, o [ F 4 = A 4 5 (B3R B S ) instead of putting them into one piece
MZE/R=EFRMETITER AR (WRI) REVAFEE . TUAREGELRE. STUESSIRE, #
EEMAHEE TR AR AR, MAEEE SR — B

China Market is tempting, yet uncertain. We need to be cautious when we sell our products to the local partners, but we also
appreciate the competition they brought that makes us grow faster and be more flexible towards changing.

PENZEFFEA, BUEHEIHEN. HRNF-REELEIMSERERNETEEE BRINRMEMNTERNTE

%, BEAXEHNEBERMARK, EREMEIEN.

[ —
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ATHLONE INSTITUTE
OF TECHNOLOGY
ER=MHEE T Fk

Third Level Higher Education
BELE

PROFILE

Athlone Institute of Technology is not

just a great place to study where you
develop the knowledge and skills to enjoy
a rewarding career, you'll also make
friends for life here. Over 6,000 students
call AIT home, with over 40 nationalities
represented on campus.

Now approaching our fortieth anniversary,
AlT is a landmark in the Midlands of
Ireland, renowned for the quality of our
academic programmes and the calibre of
our graduates.
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Website
g 31

Managing Director

BEES

Number of Employees Globally
EBRRTAL:

Date of Establishment in China
FRE R R E H

Market Entry Strategy
IR\

Address in China
FhE i3k

Employees in China
HRERT
Contact Person in China

HEBREA

Certificates/Awards

EF /220

Key Export Markets
FEHOAMS

Key Global Partners/Customers

EREZSEUH/ER

Key Partners/Customers in China

REEEAEAF/ZR

LATEST NEWS:

Premaster course for Master of Business and Master of Software Engineering

=ImEE:

HAZRA: ERENER=AT

www.ait.ie

President Prof. Ciaran O Cathain; International Officer Ms. Mary
Simpson

K Ciaran O Cathain$%; EFREMEIW - FLEHLL;
THEERT - HEE

500

2005

Long term relationship building to provide sustainable advantage
B KX RURGAFFEMRE

Suite 728, Shanghai Centre, 1376 Nanjing Road, Shanghai 200040
FRE SRR 13765 LB R 728E

3

Mr. Jack Meng & &

tel. +86 21 62798842, email. mengjing@ait.ie

Certificate, Ordinary degree, Honours Degree, Master degree, PHD
R, TEFA, FEFMA, ML, @t

China, Malaysia, Brazil

E. DAL, B

More than 200 university partners globally
£PR200Z TR FEE

Dongbei University of Finance and Economics, Southeast Universi-
ty, Tongji university, Capital University of Economics and Business

FMEXZ. FEKRF. BAFkZE. BREFEZAZE

IrEEmTRaITEmEmAhRE

Biggest Challenge for Market Entry

HENTTIARIR KBk

People are not aware of the brand of Ireland Education.
MIFHEBEZR=HE M.

—

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...
BETENZEBEEEMTIEAR
RARFERFENTIZ? Z2RIE BAEE
HIZZEE.....

Time taken for the Chinese market to

N Yes, market AlT in a right place with right partners
BT =1, BANEAAITHE EMRTHEMMSRAEHSIEREE
o] BT B2 38 T 22 B A2 1552 S AR FNFF &
R REHE BB RR W A& E IR 1T S E R At
7, MEEXBEMESRZm—E/
K. 6000%EBFEHAITHEE CHIZKE
ICETRAMRAEHAZNIERMFLE,
AITﬁjz_\_LIEI-f—FjﬂEQE,/—'\H Eﬂ){é}iu;ﬁ Eﬁfj genera;e a retur;on investment: produce.

O Z0 i s f "'L\ % HRtiE ey e o] “I% ,|\% &b 12403 ;
INEepraniiyaesiet R S O H g s R E 47 7= LE 4% 3 [l R BT s O B 18] BEAFZENEEEDEEIFEARERGRE LR
ﬁgﬁﬁﬁﬁﬁﬁﬂﬁwiﬁﬁmﬁﬁ —

e

Normally from University cooperation, it takes at least 3 years to

60 yearly Chinese students
BHE0ZFERE
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BEIJING-DUBLIN
INTERNATIONAL
COLLEGE

L = EBHAMR EFRF

Third Level Higher Education
EEE ¢

B

.~r'*

b |

PROFILE

Beijing-Dublin International College is

a joint international institution directly
overseen by Beijing University of
Technology (BJUT) and University College
Dublin (UCD). Situated in China’s capital,
on the BJUT campus, Beijing-Dublin
International College offers students a
unique opportunity to experience a world-
class international education.

The BDIC programmes are delivered, in
full, through the medium of the English
language, with delivery from UCD and
International staff increasing across each
of the four years. The overall contribution
from Irish and International staff is 55% in
each programme.

The programmes are structured and
delivered in order to being UCD’s
educational approach to the Chinese
market, with an emphasis on innovation,
creativity and self-directed and enquiry
based learning, combined with a range of
assessment modalities.

&9

L= - FHERERZRE—ETREHER K
ZHERETIAZEHERREFR, 2
EFLLRIVRFZFERK. FRAFER
HTHEH R —REE KNS,

LR - SR FEREIRIZE IR ARIER
iR, REHERKZEURERHIZFEAR
HENFEREGENMBREBE, SEIRLE]
8N ELEIRIZN55%.

JE - EREMEBT AR IE R IR LA R AR
KB A TFHBERAFNBEFTEXFEH
B, FEETHERH EN BB
R SI8E NI R s BE

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA
HAKFA: EPENERZNF

Website www.ucd.ie/bdic, www.bdic.bjut.edu.cn

el 11k

Managing Director President: Dr. Ruaidhri Neavyn

EEER A& Ruaidhr i Nevan {#+

Date of Establishment in China February 2012

FRE KR I H 20124£2

Market Entry Strategy Joint Venture with Beijing University of Technology

THE R SERTUASEIEDS

Address in China 100 Ping Le Yuan, Chaoyang District, Beijing

R LB AR L RE 1008

Employees in China 1

HERT

Contact Person in China Prof. David FitzPatrick, Provost of BDIC

FREBRREA tel. +86 10 6739 6942, email. info.bdic@ucd.ie

Key‘(}lobal Partners/Customers University College Dublin

SRETAIEKE/E P )

Key Partners/Customers in China Beijing University of Technology

REEEAENF/ZR SEEITWAZ

Biggest Challenge for Market Entry Government and ministerial approvals for joint venture entity and
FHNTTIFH S KBk proposed academic programmes requires significant organizational

and political engagement and support.

?gﬁﬁ%‘éﬁiu&?w&E‘]#?ﬁiﬁi%%%ﬂﬁiﬂﬁﬂﬁmmE‘J%'—-‘J
IEZE

LATEST NEWS:

Student intake for 2013/14 Academic Year directly from Chinese secondary
education system, based on national Gaokao examination results, targeted to
exceed 250 students by September 2013.

=IHE:
RIEERGE—=EMES, LFE - SAKERRFERITXIF201359H:42013/14%
FEINFREETRBYBIET250 24+,

The growth in demand for tertiary education in China has been significant
over the past decade. This, in turn, has created a pent up demand for an
International education experience and associated qualifications. Having
successfully established the first Sino-Hibernian educational programmes
in Beijing, the BDIC is positioned to be a gateway for bi-directional student
exchange, connectivity with Irish industry and research engagement between
Ireland and China.

HEIEMTEE,
Eﬁiﬁ%%%u&ﬁ%ﬁ%m%*ohéﬁ
iz, R

PENTEEHENFREEREMERK, FREKAEER
— P HREREITRIEIL TR
MEMNEREREELTFEZ ERHIREDZHR UARER=FPELE

W KRS Z RS E1E.
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where innovation means business

IN STITUTE O F Website www.itcarlow.ie

Pk

Managing Director Dr. Patricia Mulcahy
TECHNOLOGY
CARLOW rERE WS EE - B EANE

Date of Establishment in China

FiEIBT =R FRERE LA T A 2000

Market Entry Strategy Representative Office
. . . TR N
Third Level Higher Education Rk
%%ﬂg Address in China Room A009, F10, SOHO Nexus Center, No.19 A, East 3rd Ring
R E ik North Road, Chaoyang District, Beijing, China Mainland
I EHHAIX R =3RJLEE 195 SOHOZ BHM I0ZA009E,
EHIEE PN
Employees in China 1
RERT
Contact Person in China Su Zheng
FEBERA tel. +8613910000305, email. zheng.su@itcarlow.ie
Certificates/Awards PhD. Master degree, Honours Bachelor degree, Ordinary Bachelor
WEH /& degree, Higher Certificate
BLF. FEFM, MEFA. TEFLFE. SREH
Key Export Markets Henan, Guangxi, Shanghai
ERHON . .
Key Partners/Customers in China Tengda Education Group, Ireland Education Service Center, Guilin
hEEE SR/ University of Electronic Technology, Henan University of Econom-
ics and Law
BIEHEER. BREZHERST L. EHEFREAZE. WEl
BRIERF
Biggest Challenge for Market Entry competitive market
BENTIAHIR A PR MITHEBER=ZHE M.

PROFILE

Institute of Technology Carlow offers students the opportunity to gain internationally recognized qualifications at Degree, Masters
and Doctoral level. The Institute of Technology Carlow has excellent relationships with industrial partners who assist in program
development. Industrial partners include IBM, INTEL and Microsoft.

Today we have students from countries all over Europe as well as China, Korea, Malaysia, Russia and the United States of America.

The Institute offers over 40 undergraduate degree programs in a range of disciplines covering Business, Humanities, Design,
Computing, Science and Engineering.

IT Carlow has developed many innovative and exciting programs such as Computer Games Development, Avionics which were
the first of their kind in Ireland. Students participating in our programs can expect to receive the best combination of practical and
academic experience for their chosen careers and indeed many courses offer the opportunity of a paid work placement.

M

TEETZRAFERMRFBERATHTLIE 2NN S, FEETZRSMREFLZHITUSENEZITRIFNXR H
FREEIBM, EEHRARER.

e, HRINMZFERETRMNESEURTE. BE. DRAEL. EFHAEFESREEEZR.
FRRHEIOSNIEARZMORE, EHEBHF. AX. it HEH. BFESTEFH.

TEEIFREALZTIHSHABHAIRE MTENBEETFEL. MERFIEE EERZFERERPIEEE. SMERINMRBNZER
REMMNPHERLAEL SXRBLAMNER, FXE REREDRETHOFIFENR.

LATEST NEWS:

The South East Institutes of Technology (IT Carlow and Waterford IT) welcome the approval by the Minister for Education and
Skills Mr Ruairi Quinn TD for the Institutes to proceed to the second stage of the process for designation as a Technological
University.

B sl (.,
Ei'*ﬁl :%\-

FRETIFR (FEEIFRMRHEEETER ) RBE/R=HF SHEBEKRuair Quinn TDEEXFRHZAEIXFH
AR 5 B BT LA T
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° ENTERPRISE
IRELAND

where innovation means business

DUBLIN INSTITUTE
OF TECHNOLOGY

EHHAMIE T2

Third Level Higher Education
BEHE

PROFILE

Dublin Institute of Technology is
distinguished by its colleagues’
commitment to DIT’s students success.
To this they bring creativity, experience,
expertise and scholarship, combining
the academic excellence of a traditional
university with career-focused learning.
DIT’s students will gain the knowledge
and abilities to contribute to a complex
and ever-changing world. With a history
stretching back over 125 years, Dublin
Institute of Technology pioneered
technological higher education: the
Institute’s alumni play important roles

in technical and scientific innovation,
economic and social development and
culture and education both in Ireland and
internationally. We nurture innovation and
creativity across and between disciplines
and have been committed to making
education accessible to people from
diverse backgrounds.

BT

HAMIE T2 AT ATHEDIT
FERBRII. ATEIX—BER ]
BECHEIEN. R, EKMFINS5E
FERFHFR SN A S E A B
FRIBEES. EXE, DITHFLEEEE
EIBRIENAFNEE W LLERIX AN E 22 2 TEHY
R, FEKRETZREE125EHEFTER
i, HE—EEEBASEHEMNET:
FhRpE EEZ/REFERR_ERIE A
R o, ZFfte%BIURXHINE
BAFEAXEEEEER. RINBATER
EERINERER AIFEEIEE S, FH
FERBEARXUESWANEEZH

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA
HAKFA: EPENERZNF

Website

1k WWW.dit.ie
Managing Director Professor Brian Norton, President of DIT
BEESE <Bri =
DITBZ4<Brian Norton#i&
Date of Establishment in China 23 January 2013
FRER R H H 2013415238
Market Entry Strategy Developing and enhancing strong collaborating relationships with
iz N\ Education Agents, Chinese, Universities and other relevant HEIs

and Government Authorities.

FEFNESHEREYM, hEXFFEMAX SR

HEIRIFAIEXR.
Address in China Dublin Institute of Technology, 3C, Xinxi Court, Zijing Road
rhE ik Haikou
B & O TR HHIERAESC
EHARET SR
Employees in China 1
RERT
Contact Person in China Dianjing Wen
RERKRA tel. +86-898-68539713, email. admin.hainan@dit.ie
Certificates/Awards DIT offers over 150 programmes at Bachelor’s, Master’s and Doctoral
JEH /I levels our four Colleges; Arts & Tourism, Business, Engineering &

Built Environment, Sciences & Health

DITHIM S BriR #1505 1%+, FLFniE TiRE;
ZAREHRE B, TIRSZARE, HESRR
Education programmes as well as research expertise

BIREARM A TR

Key Export Markets
FEHOTH

Key Global Partners/Customers Higher education Institutions, education agents and students

SRERAEUN/ER BEHENN. HEREMLE
Key Partners/Customers in China Education Agents, Universities, Government Authorities, Students
HETE & (EE/E A BRENE. KF. BB, FE£

LATEST NEWS:

*In May 2013, DIT has signed collaboration MoAs with two top Chinese Secondary
Schools

*In April, one of DIT’s

Ordinary BSc Programme has been approved by the Chinese
Ministry of Education to be offered in China

Nl

=IMER:
2013558, DITS5HENMHARARZEE TEEMESS
48, DITRMAHREN— N SEBEFLIREEN THEHSBRIHE

Biggest Challenge for Market Entry
BENTIBHIR KPR

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...

BEPENEBREREEERTHELF
Fﬁtﬁ'ﬁﬂéEE’JTﬁiﬁ? =2HiE BAEE

Competitions from other International HEIs

Hit B ReES

China has always been one of top priority market for DIT and will
remain so at least in the next 5 years

PE—ERDITREMMMHZ —, ZEDREIFRBIRML

Time taken for the Chinese market to
generate a return on investment:

Fh E| A=A 3R 4R T R 18]

Within a year
—&ZH

At the moment, around 100 Chinese Students studying in DIT
HEl, AF100Z2FEFEEDITES]

[ —
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DUNDALK INSTITUTE
OF TECHNOLOGY

BERETFE

Third Level Higher Education

EEE ¢

]

—e
-

PROFILE

Pl

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website

g 31

Managing Director

BEEES

Number of Employees Globally
2FKRTAH:

Date of Establishment in China
FRER RS A

Market Entry Strategy
LB

Address in China
Fh i3k

Employees in China
HRERT

Contact Person in China

REBRAA

Certificates/Awards

EF /220

Key Export Markets
FEHOMSH

Time taken for the Chinese market to

generate a return on investment:

FR [ 3= AR 22 B4R T R RO A i8]

HAZRA: ERENER=AT

www.dkit.ie

Mr Denis Cummins

500

2003

We established a representative office to market our offerings to
prospective students and their parents, working through
educational consultancies.

HANREL T HEL, NMETHEFALAAMEEFERRERKE
SHIE AR~ M.

2301, North Tower SOHO Shangdu, No.8, Dongdagiao Road,
Chaoyang District, Beijing, China, 100020

FEL REAR R AH S8 S SOHOM P L 23012, 47100020

5

Ms Lina Dong EmH/NE (Fi%)
tel. +86 10 57291060, Mobile: 13401158118
QQ. 1041931056, email. Lina.dong@dkit.ie

Sunday Times University Guide — Sunday 7th October, 2012 Dundalk
Institute of Technology, Ranked #2 Institute of Technology in Ireland

IEEHH R TIRAF 16 - 2012610 A7H 2SR FERETFR
EERZBEIZRPHAE=

China, Malaysia, India/Nepal
FE. SDRAL. EE/RHR

3 years
3%

Dundalk Institute of Technology’s mission is to provide quality third level education and services, relevant to the economic social and
cultural development of the region in the national and international context. It aims to promote personal responsibility among all its
students and enhance the professionalism of all its members in a supportive, inclusive and productive environment.

We have International Students from over 30 countries studying at undergraduate, postgraduate and, PhD level at DKIT. Students

enjoy a good study and social life with many supports provided by the institute.

There are four Schools in the Institute as follows:

» School of Business and Humanities

* School of Engineering

» School of Informatics, Music and Creative Media
» School of Nursing, Midwifery, Health Studies and Applied Sciences

M

EERETZRHNAFRER

HEERE.
FhREEURER:

« BN SLFE R
« TE¥k

RE. BRSAIEHEEER

Our research centres are in the following areas:

* Entrepreneurship

« Software Technology
* Smooth Muscle

* Renewable Energy

* Freshwater Studies

HEERNMERRME MRS HHHNAFHSMI UL REXNIRN=ZHERS. EERREE—1TE
Bx#HE. ERNENSHENTETREMEFEND ASTERUR TS HIR R E,

BEHAREI0S M ERMERFEEDKTHIEAR, MEFAELIRE. EFROANIHT, ZENGRBEZIRFHZESIREM

<P, B BRMRSEAMEFER

BAMFRBOEEFAUTILASE
- UL

A

B

AL

o KIKHR

Find good people and China will be well worth the effort
WMRER B AERIANE, EPETIZHNE NRRESH
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where innovation means business

GRIFFITH COLLEGE
EEZEI

Third Level Higher Education
=EEHE

PROFILE

Griffith College established in 1974 and
is Ireland’s largest independent 3rd level
institution with locations in Dublin, Cork
and Limerick. The main campus is situated
on seven acres within a mile of Dublin city
centre. Griffith College enjoys national
and a growing international reputation for
student success. The College has gained
an enviable, award winning reputation for
providing students with first class lectures
and excellent study material. Griffith
College offers internationally recognised
postgraduate and undergraduate degree
programmes, complemented by a wide
range of professional, short term and
corporate training educational solutions.
Today there are over 7,000 students
studying in the College, which is a
designated educational institute of the
Higher Education and Training Awards
Council (HETAC).

=
BIERT R ML T 19745, BRER=Z®

KHIEZ RN, KX IZEEBHAE.
RlEfF|B B, TR AR, B
EMNEBHERTROI—HZELRT, &
BIEMFERAFENRIRETERNEE
FARHIBRMEREE. ZFRE—R
HEMEFHEIMPMRE TS ARE
HEBRHFHFNEE, REIFFREM
EFR AN AR LRI T A S A0REE, &
U—RFEWR SIS ETRR S
£, %, ZFERMNFEAHEBIT7000
&, FRtEASEZFIEIINETFER
% (HETAC) HIIEEH B,

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
)k

Managing Director

BEESE

Number of Employees Globally
EERRTAE:

Date of Establishment in China
FRER RS A

Market Entry Strategy
IR N

Address in China
R ik

Employees in China
FRERT

Contact Person in China

GHENTTIN

Certificates/Awards

EF /2T

Key Export Markets
FEHOTH

Key Global Partners/Customers

EREERERE/ZR

Key Partners/Customers in China
REEESERE/ZR

Biggest Challenge for Market Entry
BN RIS AR

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...
BEPENEZERBEEEMTEAR
RARERENTIZ? Z2RE BAEE

Time taken for the Chinese market to
generate a return on investment:

FR [ 37~ AR R B4R P R RO AT i8]

HAZRA: ERENER=AT

www.gcd.ie

Diarmuid Hegarty

400

2004

Entry to China was built on identify reliable local partners/agents
who would work on our behalf. Once we had a foundation, we were
able to develop a presence and academic partnerships.

AR EREHREWERBRRENTIENF SRS ELE/
}’Sﬁg FIFERZ /R, B BAE St B S AN AR S 1EML

Griffith College China Office, Room 2806, Unit 3, Huafuliyuan, Feng-
tai District, Beijing , P.R. China
FELEETEAR, £EME3HIT2806E, & EIEMTZRFENEL

2

Cheng Liu (Jen)
tel. +86 105 9711 687, email. international@gcd.ie
QQl, ACELS

China, India, France, Germany, Norway, Malaysia
FE. ENE. EE. BE. ¥, SRAEIL

Internationally recognised and respected third level institutes
throughout the world

ZHERART B ER K E=RF Mk
Large and renowned Chinese Universities

REMEXZF

Finding skilled personnel with the right skills to meet our needs
both in Ireland in China

%iﬂﬂﬁﬁﬁﬁﬁﬁﬂ@%é&k#uiﬁﬂiﬂﬂ&'qﬂ EMBR=ZHIHNE

No, not in this case as we had a very strong internationalisation
strategy in place. China was a part of our strategy. However we
quickly had to re-evaluate our Chinese strategy once we got a
foothold in the market and understood the market movements.

T2, ZMERFTER, EARNEREIFZBAOERLE
B, RERRNEKE—AS. B], HHA17EDH LITRMRt
HEMFEBZ R, BALRERITEHA I E L.

The Chinese market was fruitful for Griffith College from time of
entry, but it did take 3-5 years to get a firm hold in the market and to
build up solid relationships/partnerships.

BREERZRENDER, RISEBSTFERMY, BT
fﬁiﬁiﬂ*ﬁ#ﬁﬁ%iﬂ‘]%%/ﬁﬂi{kﬁé*%ﬁ%%g}ﬁﬁﬂ’\lﬁﬂ
18]

China is a very rewarding country to work with. If you have the right product
and the right people in place, success is achievable

PEE-—MEGS A TIENEZR. MRE

BENTRIIAR, RIIZBAR
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where innovation means business

NATIONAL COLLEGE

OF IRELAND

Third Level Higher Education
BELE

PROFILE

For 60 years, National College of Ireland

has been a leading provider of graduates

with the skills and knowledge to meet
the existing and emerging needs of
the Irish economy. Evolving with the
changing employment landscape, the

college has built an enviable reputation for
excellence in education and for designing

programmes that are relevant to the
workplace.

Today, National College of Ireland is a
third-level education provider committed
to advancing knowledge in its specialist
areas of business and computing. Full
and part-time courses in these areas are
offered through the School of Business
and the School of Computing. Full-time
programmes are covered under the free-
fees initiative and the Higher Education
Grant Scheme.

&
604k, BRZERYE—HEHHLH

EAFEWERMTANE, A ERHR
REFNEMR KT HREH B ZER=EFTHINE
TRIFAF R, HERUIMERI BT E
HMRR, FRESEHFMIIEEXR
BRI AECRETSARENEE.

WS, BERZERFROCEA=ZHF
R, BAFREEd At STl
AR R, XEGUHAYE B HIFn5RI%H
IREAAFRITENFRIEM. £HF
RERATERRERITNNSEFLETE

&itxl.

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
g 31

Managing Director

BEES

Number of Employees Globally
EFRRTAH:

Date of Establishment in China
FRER R H

Market Entry Strategy

IR N

Address in China
G E b

Employees in China
FRERT

Contact Person in China

FREBREA

Certificates/Awards

EF /220

Key Export Markets
FEHOTH

Key Global Partners/Customers

ERERGERH/ER

Key Partners/Customers in China

FEEESEIE/ER

Biggest Challenge for Market Entry
BENTTIAHIR KPR

—
HO%F: ERENERZAF

www.ncirl.ie

Lisa Pan

158

Oct 2009

20094107

Representative Office

AV E L

19G, No 728 Middle Xizang Road, Shanghai, China 200001
FE BT 728 S 19 GEE, H347200001

1

Lisa Pan &mME
tel. +86-21-63149871, mobile. 13918029722
email. lisa.pan@ncirl.ie

Higher Education Training and Awards Council — Certificate of Quality
Standards for Higher Education — Irish Government

Further Education and Training Awards Council - Certificate of Quality
Standards for Higher Education — Irish Government

Institute of Commercial Management — Approved ICM Teaching and
Examining Centre

NCI Wins Excellence in Employability Award at gradireland Graduate
Recruitment Awards 2013.Award given by Association of Higher
Education Career Services (AHECS)

11th April 2013 Irish Times Article by NCI lecturers, David Joyce and
Stephan Weibelzahl

National College of Ireland’s recent “Careers in the Cloud” event
highlighted the importance Cloud Computing in Ireland’s changing
technological landscape.

Postgraduate Course of The Year Nominee 2011 - National College
of Ireland is delighted to announce that its MSc in Web Technologies
has been shortlisted in the ‘Postgraduate Course of The Year — IT’
category of the gradlreland Graduate Recruitment Awards 2011.

Public Relations Institute of Ireland, Excellence in Public Relations
Award 2009

Newstalk Student Enterprise Competition Overall Winners 2009
EEHERENIBTERS - REHEREFELS - ER=ZEHF
HBERERIBNINBFERS - BEFHEREFELS - ER=EHF
BEEFR - ZINFTRICMEBZFZ KA

NCI#Egradireland 20134 EE I 44

BRAEhiRs SMmlENR" | BEREFEHERILRSHE
(AHECS) 1% T IR

201344 A 11H NCIlitlfiDavid JoyceFAStephan Weibelzahlf3 &
g’i%‘ﬁ: «gd\—ﬂ-ﬂ:ﬁ» +

ER=ERFRILHAN “Zpll” BHRUT ZHEEZR=FHE
UHBRARRE R EE .

0MEREMRERERE - ERZERFRFEMESR, MSc

in WebBARENE “201MEFEMRKEIRTE - gradireland ITE”
20MFEEMRERER.

BRENEXRFEMR, 2009FFHAEXRE

20094 NewstalkZAE G KR TEE

India, China, US, other European countries
ENE. E. EEMEMEINER

overseas education agent / institutions collaborations

N RE/ MG R

Hebei University; Dalian University of Foreigner languages;
Hubei University, Kunming University.

Major overseas education agents
AT RS, KESMNEEFRT;
FERBIHERE

Low awareness of Ireland in general compared to many other
countries

BT HEMBER,

#itkE; RIFEIKRZE.,

BRZHE R EEERIK
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NATIONAL
UNIVERSITY OF
IRELAND MAYNOOTH

ZIR=E L KFHEEE

Third Level Higher Education
BEHE

PROFILE

Ireland’s fastest growing university with over
8,400 students from over 50 countries.

A tradition of academic excellence in the
humanities and sciences tracing back to 1795.
Located in Ireland’s ‘silicon valley’, with a
medieval castle at the gates of the university —
a safe, peaceful and beautiful environment..

The university provides a student-friendly
environment within which students can learn
and develop, while also ensuring that all
students have an experience that will benefit
them not just academically

The university boasts one of the best graduate
employment records of any Irish university at
almost 100%.

fgﬁ/\
ERIEKBRIKE, HHS40088F
X, KBS0 ER.

HEREAXSHZOEHAIN SMFAREEAIE
WE 17955, LFEFERZM BHE, F
RITACIE—EPEREE, TEH—1
RE, MFEmMLERTE

FRAFERBEGHF MR RHIR TR
R, BRFENEREHMUEFTHEZFL.
FREBR=ZRFREMNELEMRIIZT,
JLF£E]100%,

Despite the challenges of
maintaining market presence
in China, the potential rewards
are great.

REGERERFHIAMMISE

BIRKEIBER, HiEBAERER
ENAEER.

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
ik

Managing Director

BEEE

Number of Employees Globally
EIRETANE:

Date of Establishment in China
FRER RS A

Market Entry Strategy
IR N

Address in China
R E i3

Employees in China

PERT

Contact Person in China

HEBREA

Certificates/Awards

EF /20

Key Export Markets
FEHOTS

Key Global Partners/Customers

EXRERAERHE/ER

Key Partners/Customers in China

HEEESEIE/ER

LATEST NEWS:

HO%F: ERENERZAT

www.nuim.cn

Luna Wu

531

2005

Build partnerships for the purpose of Joint Degree Programmes,
research and student/staff exchange. Develop an agency network for
direct student recruitment strategy.

BEISEMERR U B2 RTE. MRIFE/ HRRAT.
FrRRIBMLE AT E R

Room 2106, 4th Hua Mao Center,89 Jian Guo Rd, Chao Yang Dis-
trict, Beijing, China

FPHX ZEEF89S L F L 4SH#2106E, REILRE

less than 10

DF10N

Luna Wu
tel. +86 10-52036892, email. luna.wu@nuim.cn

NUIM has strong ties to industry — working with over 50 multinational
companies on research projects, providing guest speakers, seminars,
internships, and work placements.

NUIM is the fastest growing Irish university & the top institution in the
Republic of Ireland regarding research income won per academic and
has the most successful record in commercialisation of research among
all the Irish Universities.

ZEATLERR - 5505XBEENTGETRMANE, REEER
B BHds. EIMETEENS.

BRERNBRE=AF SEENRUANAZREHENESEFMZE,
HERAFER=AFHHRBE LA SHRIIEICR.

NUIM main markets are in order of international student population,
USA, China, India, Middle East

NUIM BEZETHEERFENBHIF DA AER. FE. ENEM

S

US Universities, Chinese Universities, Government Agencies

EEMAF. FEKKFE. BANE

ChangZhou University, Shanghai University
BXE LigkF

In March National University of Ireland Maynooth recently obtained from Science
Foundation Ireland Strategic and International Cooperation Award (ISCA), and in
cooperation with Peking University ISCA research project was officially launched.

'#ﬁ ll_a\

B3, ERZELAFBZHREER=NFZEESERKESER
(ISCA) , BERSIRXFGIEFRAISCARFIIE thIEX/E3.

Biggest Challenge for Market Entry
BENTIRHIR KPR

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...

"”E'#'EIE’JE?%;EE‘ E TG A

RIESERERITIR? REE BAZE
HIZL.....

Time taken for the Chinese market to
generate a return on investment:

PR El A= 4 2 3R 4R BT R AR 18]

The lack of awareness from the students and parents for Irish
education system. The low ranking among world’s ranking university.

FHEMRKMEBRZHBERRZINGN. HRAZHEPLERER.

NUIM has always recognized China as one of our key markets and
are committed to remaining in the market long term

It will be perfect if the Irish Government Sector can build up some
relationship with local related bureau such as culture bureau, edu-
cation bureau and organized more different types of event.

JNFLéMQ‘q‘%%FPVEJ‘lJ?ﬁﬂ]B"JIEHﬁﬁZ—, HEATFHIAKE

MRZBR=ZBAFED TREB S XU RANEE 5% B K AR 12—
LESEXRFAAT S ARRIMNES, HHEBTERAMSEIHE

A number of years
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° ENTERPRISE EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

IRELAND HOFA EFENERZRH
where innovation means business
TRINITY COLLEGE et wenwtcd je
D U B LI N Managing Director Provost (President) Professor Patrick Prendergast
BEES #HPatrick Prendergastifi+

N E=—5B

Number of Employees Globally

C . 2,839

Third Level Higher Education SRRATAM

= 2= Date of Establishment in China

REEE FRER LA 2 B 5 2008
Market Entry Strategy Trinity College Dublin has established relationships with China
A N many of which extend back to the early 1900s.

HERZE=—ZREE0MENEESPEREL T HEXR

Address in China Suite 728, Shanghai Centre, 1376 Nanjing Road, Shanghai 200040

R E ik Lifg: EiETHERARK13765 LiGEN728E, H47200040
Employees in China 1

HRERT

Contact Person in China Susan Phillips

FREBFEA tel. +353-1-896-4677, email. susan.phillips@tcd.ie

Key Partners/Customers in China Tongji, Fudan, Peking, Tsinghua, Beihang
REEEAEAE/FR E5F. £, &k, FE. it

Biggest Challenge for Market Entry Language

BENTI IR A Bk Brand awareness and knowledge of Ireland is still somewhat

challenging in the market.
EE

BRZREHAEEFANEN 7 L MFERE.

PROFILE

Trinity College Dublin, one of Europe’s great, historic universities, is world renowned as a centre of teaching and research and is widely
considered to be Ireland’s most prestigious university. Founded in 1592, TCD continues to be at the cutting edge of research, technology
and innovation and offers students unparalleled academic, professional and social opportunities for growth and development.

Situated in the centre of Dublin, Ireland’s vibrant capital city and one of Europe’s liveliest student hubs, TCD’s47-acre campus boasts
technologically advanced libraries, laboratories and IT facilities. Trinity’s engagement with China forms a core part of the university’s
international strategy and the College is actively developing research collaborations and industry partnerships with Chinese institutions
and encourages the mobility of staff and students between the two countries

&

HERE=—FRENFRERIIFEHENAFEZ —, HEFMEZNHFZFRTHL, HETZINAREBR=RHEAMWKAE., TCD
R F 15924, BRMNAEER, BAFAHOSINE, FHEASEEMATRUMMEAR. RIS HKIIZRIS, TCOAE
%ﬂmwm¢® ERLBHENORHINSEENNZERLT—, KEEH47EE, BERAEHOERE. SREMTE
TCDShEMA RSN ER KRS, 2B R EERIED S D EN MR ERTL AL R, HERHENHT

RIFERITIZIR

Trinity College Dublin is committed to the Chinese
education market and our students that attend

LATEST NEWS:
Trinity College Dublin has signed an MOU with Peking

—

Trinity College from this region. Chinese students
attending Trinity are of the highest academic quality
and are successful in their careers and endeavors
after graduation.

HERZE=—FRH N T AFENREEH

Mk EPERFERMERS. MASBHERE

=—?RAPEFERTESHNFARE,

Elath#ESE H‘J%ﬂjlj@ai&*ﬂ%ﬂkﬂlﬂﬂ%%T
ey

University in March 2013 with the attendance of the Minister
for Education Ruairi Quinn on this visit. In addition we

have started a student exchange agreement with Tsinghua
University and look to further deepen our links with the top
universities within China over the next few years.

=IMEE:

201343H, HERZE=—FRSXFTAEZET HESE,
HB#EPEMKRuairi QuinnEAEHE T RES. i, FANE
SBREXRZRINTTEESTRMY, HBEEERRILENT—F
IEENSHPEMRKRFRMEKR.
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° ENTERPRISE
IRELAND

where innovation means business

UNIVERSITY
COLLEGE CORK

M KF

Third level Higher Education
BEHE

PROFILE

University College Cork is one of Ireland’s
most prestigious universities. It boasts a
vibrant, modern campus with a student
experience second to none in Ireland. A
learning community where the student is

at the heart of everything and the special
relationship between student and lecturer is
primary to our unique ethos.

University College Cork’s inspiring 165 year
history is hallmarked by excellence. We
aim to build character, fulfil potential and
move the human race forward. An ethos
that is proudly continued today. Our unique
university community is empowered by its
focussed ambition to persistently deliver, by
remaining on the cutting edge and shaping
the world we live in - UCC — A tradition of
independent thinking

&y
EZRAFRERZBIEZNAFEZ—.
ERE A TEEANRRUERE, AF
HHHERBBHZEIFE, EER=HE—
., —YIMZEEAFOHEIARUAREFE
AR BBk R R IR TE &
RO EHE.

ERAFEER165FEHE RS MHIRIE.
HMNWBIREEF M, FREEH (R
AKHS . IWRHN—E5| AR
IR, HAVRERIXFHRATREER
ER BiMFEE AR RAIA H IS HA)
FrEFEmtti—uce, XBRRIN—]
REFROIRSL B EBIE .

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA
HAKFA: EPENERZNF

Website

www.ucc.ie
11k
%}?%?gg Director Michael B Murphy
Number of Employees Globally ¢.4,000
£HRRTAH: #54,0008
Date of Establishment in China Recruitment by agents : 2002
FRER R R B H# Direct Beijing office : 2005

RIBRBLE: 20024
EEHELBE: 20054

Recruitment by Agents, followed by establishment of a
Representative Office

KRERE, RERILHEL
A009, F10 SOHO Nexus Center, No.19 A, East 3rd Ring North

Market Entry Strategy
IR N

Address in China

L JEd b b Road, Beijing
FEHEE=F L E 195 SOHORE BRI 10/ZA009E
Employees in China less than 10

Contact Person in China Ms. Bei Zhang #ELZ L (FiF)

FEBERA tel. +86 10 57351085, email. ucc.china@gmail.com
Certificates/Awards Ireland’s first ‘five-star’ university
JEH /I UCC Confucius Institute has been awarded ‘Confucius Institute of

the year 2012’ by Hanban (Confucius Institute Headquarters)
Winner Ireland’s University of the year 2011-2012 by Sunday Times
BREE) RER A¥ ‘ ‘
UCCAF#REHEIIS (FLFFRSH) WA 20128 ERE
LFER" ‘ ‘
WEHARELRITA “2011-2012FFERERERFE"

Our c. 100,000 alumni are to be found on every continent of the
world.

BRA0F AL EREATFiHREKM.
Tengda International Education GroupShanghai University
Various chinese universities.

B ERYE R LiEXE
EEZKRFR

Key Export Markets
EHMATS

Key Partners/Customers in China

PEEESFERE/ER

LATEST NEWS:

A MOU has been signed between UCC and Dalian University of Technology,
March 2013.

May 1st, 10 visiting scholars coming from BTBU arrived in UCC. As the they will
stay in UCC for three month, attending research and teaching events engaged

with five departments and schools in UCC.

B e sl gy,
Eia%ﬁl G
2013438, UCCHAEETIAFZXEZET —HESE.

5H1H, 10&BTBUEEIKEUCC, {15 EUCCIERE3NH, SMUCCENER
AR RIS RN

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...

BADENZBE T EEERTHEAT
RfRSEXFNTIHR? 2A0E BREE
HIZL.....

Changed from agency in 2002 to direct representation in 2005
which remains our mode of operation.

HANMEEERX N 20025 KIERET AH2005F 2SR EERE.

University College Cork welcomes more students from China than any othe
country outside of the United States.

HERTFEEZIMEMERNFE, ERAXFERDREFENFE.

[ —
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IRELAND

where innovation means business

UNIVERSITY OF
LIMERICK

FERERXF

Third Level Higher Education

PROFILE

University of Limerick was established

in 1972 as the National Institute for
Higher Education, Limerick and classified
as the University of Limerick in 1989.

The University is an independent,
internationally focused university with
over 12,000 students, of whom 13 per
cent are international. UL offers a wide
range of undergraduate and postgraduate
programmes across four faculties:

Arts, Humanities and Social Sciences;
Education and Health Sciences; Kemmy
Business School; and Science and
Engineering. The University opened the
UL China Office in 2010 allowing the
institution to further develop links with
university partners in China. At present UL
has 13 partner universities in China and
offers a range of joint programmes and
exchanges.

[EVLE

FIBMERAE (UL) BILF19724F, [R#
ARBRERELSELTFER T1989F
BAAFIBRERKFE, XZ—FMHIZAE
FRAZ, #£H1200088%F4E, HA13%H
EfRFE. ULTREANFRATRE—F
HARFMRRERE: 2R, AXFHtE
B2, HEFMERRAZE, KemmyBER
ERFES5TE. FRF2010FFIZTULH
BB, MNmEEEBH—SEISH
EXFHSERFEXRE. B, ULEFRE
HBEBMEEAE, FRRE—RIIAE
AIREMNZRIES.

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA
HAKFA: EPENERZNF

%’;Esite www.ul.ie

Number of Employees Globally 1300

EBRRTAL: 1,300%

Date of Establishment in China 2010

FRE KR I E

Address in China University of Limerick China Office,

[ ik C612A, Office Building, Beijing Lufthansa Centre,
No 50 Liangmagiao Road, Chaoyang District, Beijing,100125 CHINA.
FIRBRAEREDEL,
P EILREAX = S50 S HS LS FHCE12A
fR%R: 100125

Employees in China 1

RERT

Contact Person in China Ms. Lynn Yang &+

REBRREA tel. +86 10 8448 4291, email. lynn.yang@ul.ie

Certificates/Awards In 2012/13The University was listed among the top 100 Young

HEH /R T Universities in the world.
In a survey of international students in Ireland UL won the awards
for Best Student Experience, Best Student Support and Warmest
Welcome.
2012/13%, FRHFIINEREZKXFHE1004,
ULE—THNERZMNERFENFETRE TREFERRE. &
EFEXFRSZMEAZNIE,

Key Export Markets Education

EHOTEH By

Key Global Partners/Customers Students, Universities.

EHREESEUNE/ZR Shr

Key Partners/Customers in China Universities/Students

REEZEAENE/ER KF/FE

LATEST NEWS:

UL Celebrates 40 years of Innovation with Alumni and Friends in China

As part of the UL40 celebrations, Professor Paul McCutcheon, Vice President
Academic and Registrar, hosted over 70 alumni, university partners and friends of
UL at two very special events held in Beijing and Shanghai. Alumni are dispersed
throughout China in cities that include Beijing, Shanghai, Suzhou and X’ian. UL
Graduates are employed across a wide variety of sectors such as education,
finance and engineering.

BRANHE:

ULSFER ZFIRRA K40 BEEHF 63

{EAULLOBAERB—I T, RS - ZFEHE. FARERKIGEMRETEST
FEAEA L ERFTHORIZESES, HiFEFH70ZMULKRE. KFS1ENEFIER
ESM. UREEBGHENEIMET, S8FE. L. Hififaz. uLkilsE
NEWTIEEE A, HE. SRMIEE.

Biggest Challenge for Market Entry Size of the market and international competitors within the educa-
HANT IR APk tion sector.
THAEANFE NN ERERENF S,

The Chinese community at the UL is a very important part of internationalisation agenda at UL and we are delighted
to be growing our relationship with China and strengthening our partnerships with many third level institutions here

PEHRZULERACEE—NMEREEMARSS, RIMRSHEBSPEZIAMES =ZRIANEEREXR.
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IRELAND

where innovation means business

WATERFORD
INSTITUTE OF
TECHNOLOGY

= £ y =¥/ (=
ER=ABEEELFR
Third Level Higher Education

CE

PROFILE

Waterford Institute of Technology was
established in 1970 and is situated in the
south east of Ireland. WIT is now one of
Ireland’s largest Institutes of Technology
with more than 10,000 students and over
a thousand staff. WIT offers courses
from Undergraduate to doctorate,
covering all areas of education and
research. Academic courses are offered
in humanities, health care, science and
information technology, engineering,
construction, commerce and education.
WIT is a pioneer in the field of scientific
research, one of Ireland’s leading Higher
Education Institutes over the past 10
years, raising more that €107 million
euro in external research funding. WIT is
committed is providing first-class scientific
research, for partners, regional, national

and international stakeholders and to cater

for industry knowledge exchange.
[Eb1E

FHEERTEREATT 1970 £ 2ER
EAEHE—MEAEAS, (EABRE

EM—TERHERT.

K EEEIFRRHEAEANER LS
fir, BN MBHRREFIARTE. F
AIRIERTEEIRE T AL, ERFE, #
FAEREA. TESEHN, HlH

B.

AEREEIZREZR=SFHFRT
MHIEREEZ — ALERI10FHE
FBE T —ZFRE AKRITRIINDH R
&. ERMAZOVERRERNTSS
MREENE. K8, ExX. EfRFIZEHE
REMITIRIERZ AL

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
el 11k
Managing Director

BEES

Number of Employees Globally
LKETAE:

Date of Establishment in China
FRER R HH

Market Entry Strategy
IR N

Address in China
A E ik

Employees in China
RERT

Contact Person in China

FREBKZEA

Certificates/Awards

EF /20

Key Export Markets
ZEHOMH

Key Global Partners/Customers

HAZRA: ERENER=AT

www.wit.ie

President: Dr. Ruaidhri Neavyn
%14 Ruaidhr i Nevan {#+

Over 1100
1100 &

2012

Increase number of Chinese students studying WIT programmes
either here in Waterford or on our overseas programmes with
partner colleges in China.

Expand the range of opportunities for our Irish and domestic
students to study and work in China

Strengthen and deepen our academic links with key Chinese
partners, to enhance opportunities for student and staff exchange
and mobility, sharing of curricula and development of research
projects.

SR 2 B A EFER AR IEE SIWITHIR S e R AR E & 1E 0k
HFBREFSBIMNREE
BNER=FEANFEEREF NI SIS
SBUFMARRSPEEZSEREHFARKR, EBNFEMBIRR
HZmim e, NmaZRENMLTE.

Suite 728, Shanghai Centre, 1376 Nanjing Road, Shanghai 200040
L EiETHRARARK1376S LiEENE728%E, H4%200040

1

Ms. Sunny Li &+

tel. +021-62798819, email. witchinaoffice@gmail.com

Higher Certificate, Diploma, Degree, Postgraduate Degree, PhD.
R, ETEFA, REFA. ML, ft

Saudi, India, China, Brazil, Malaysia, Vietnam

i ENE, PE, B, DREL, @

82 European partners from 17 European countries

EREERERE/ZR

50 Non-EU partners from 15 Non EU countries

SRE 74BN E K AI8 2 BRI S A EOAE
kB 154 R B EI R AI50 JFRR B A E LB

Dr. Paul Barry, Executive Head of International Affairs:

‘Over the last decade, WIT developed strong links with China and we
think it is crucial to have a physical presence in Shanghai to enable us to
grow these relationships in a two-way manner. Our goals are to increase
the number of Chinese students studying WIT programmes in Waterford

and on our overseas programmes with partner colleges in China, to

expand the range of work and study opportunities open to Irish and
Chinese students and build stronger and deeper links with our Chinese
partners which will enhance opportunities for student and staff exchange

and mobility, sharing of curricula and the development of research
projects.’

EfRFESFITHEERS - BEFL
"EEERTEE, WITSHERITEZRNEKER, Bk, HITAAERE
WETE LRI AEL, NMERNEBNELZRXLEXR. ZIWER
RS EXFEEE IWITIRIZFERNNPESIEEZRE SEIMNR
EHNPEFEHE, BNER=MERNFENFEIMNTENS, FESK
MHPESERFRZIERENKR, XRIEMFEFBER G RN
s, Ao ZiREFHELLE.

[ —




° ENTERPRISE
IRELAND

where innovation means business

FEXCO

Financial Services

SRS

PROFILE

Ireland’s most privately owned financial
services company

Over its thirty year history, FEXCO has
been a true pioneer and innovator in the
broad arenas of Global Payments, Foreign
Exchange, Tourism Related Financial
Services, Transaction Processing,
Managed Business Solutions and
Outsourcing.

Through its commitment to innovation,
project delivery and customer service,
the company has built an enduring,
international network of partners and
customers through which it delivers its
broad range of products and services.

FEXCO occupies market leading positions
in a number of geographies and across
various products within its portfolio. lts
businesses receive regular industry
recognition and have received numerous
international awards for its contact centres,
credit card transaction processing as well
as its’ foreign exchange activities.

(=M
EREZRMENEHMRS AT
HE30EER, FEXCO—HELBKZF. 4b

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
31

Managing Director

BEES

Number of Employees Globally
EERRTAH:

Date of Establishment in China
FRER RS A

Market Entry Strategy
TN

Address in China

FRE

Employees in China
FRERT

Contact Person in China

FREBRREA

Certificates/Awards
WEH /&I

Key Export Markets
FEHOTH

Key Global Partners/Customers

ERERSEUH/BR

Key Partners/Customers in China

FEEESEISE/ER

Biggest Challenge for Market Entry
BN R A BEAR

HAZRA: ERENER=AT

www.fexco.com

Gavin O'Neill

1800

Oct19, 2010
20104108 19H

Set up wholly owned subsidiary in China
ERERILEFARE

Rm5145, Raffles City, 268 Xi Zang Zhong Rd, Shanghai
LB R 268 S RIE L 15145F

3

Jenny XU
tel. 86 21 2312 7629, email. jxu@fexco.com

PCIl — FEXCO DCC & Visitravel

ISO — Prize Bonds (ISO/IEC 27001), Carelines (ISO 9001:2008)
CCA & CCMA Accreditation — Bord Gais and SEAI

Contact Centre of the Year & Best Customer Experience, Europe
(CCA)

Best growing contact centre, Ireland (CCMA)

Best quality measurement program, Ireland CCMA

CCA & CCMAIAIE Bord Gais 1 SEAI

BRI S AERRAY s & BRINER (R PR3 (CCA)
EI/R=FEMM P (CCMA)

ER=ZRERENESR (CCMA)

Operation in Ireland, the UK, the USA, Asia Pacific, the Middle East
and Australia

ERZ, ®E. £E. TR, PRIRAFIT

Partner with over >30 banks and support over 45,000 merchants
worldwide

5305 RPITIEMAIE, HEIKA50005 KB PRI H
Bank of China
RERIT

Brand awareness and localization of the niche product

RN BN E Al = FR A AL

Mk, RFEXEMES. THLE.
RERIRRA RFIEIRSX—TEF/
A ERIEHEMEIIE.

EEEXH. TAXMNEPRSHR
N RERIT—NEATTHERGE
REFE ARLE, EIRM—RII iz
P ERFARSS .

FEXCOZEIF ZHhX FIk & 7= RiT & 51
BTG, Hl B2 7T A,
Hrpruly, EAFRZSAEBARINLE
BT RN EEFREIA.

Did your experience in China lead you FEXCO has achieved success in China, it will continue to invest
to re-evaluate priority markets within and develop this market

your company? Is so, please share  pexcom i EMAMT, TIEBMKER AT LT
your experience...

EEPENEREREEEMIELE

MAREXTHTIHR? 20E BHZE

R

Time taken for the Chinese marketto ~ One year
generate a return on investment: 145

R & 37 7= A 3 B3 14 BT o RO e [



° ENTERPRISE
IRELAND

where innovation means business

MONEX FINANCIAL
SERVICES

Specialist Provider of Dynamic Currency
Conversion and Multi-Currency Pricing

PEEMERMSEMEN T LRMHE

PROFILE

MONEX Financial Services is the leading
privately owned global provider of
specialist Dynamic Currency Conversion
(DCC) solutions and customised

Treasury Management services to Banks,
Processors, POS and eCommerce
Merchants, Independent ATM Operators,
VAT Refund and Credit Card Payment
companies, worldwide. Operating from HQ
in Kerry, Ireland, Monex processes over
119.5million transactions from 45 countries
valued in excess of EUR€E20Billion
(USD$26Billion) annually.

M

MONEX Financial ServicesB—ZHRAE
HERIT. AMIEHL. POSHIMEEFREEE
K., ATMMILIZER. BERBHRIE
A A ARRMEWRES K HEHR
(DCC) BAARMUREH R EERS
BOSERIFA NIRRT . Monex REMZEE
RE=RE, HBEHISP)EZRLBIE1195(ZE
;%,Emﬁgﬁﬁﬂmmm&i(mmz
JT) .

20

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
3k

Managing Director
BEESE
Date of Establishment in China

FRERRLEMIIEH

Market Entry Strategy
kI

Address in China
R ik

Employees in China
HRERT

Contact Person in China

HENTTIN

Certificates/Awards
WEH /2RI

Key Export Markets
FEHOTH

Key Global Partners/Customers

EREEGEUN/ER

Key Partners/Customers in China
PEEESERE/ER

Biggest Challenge for Market Entry
HENTTIAHIR AL

Time taken for the Chinese market to

generate a return on investment:

FR E T 47 7= L 4% 3% [E1 R BT 7 F B ]

HAKT: AHERNERZAT

www.monexfs.com

Frank Murphy CEO

2004 — Set up MONEX China

2005 — Established local presence

20044 - IZIZMONEXHE

20054F - {37 Brith

Invested in local partnership

BIYLMEERERR

Room 1304, Jing An China Tower, No.1701 Bei Jing Road
(W), Shanghai, China

LTIt R 1701 SFHRPEKE1304F

10

Shane Harmon
tel. +852 9435 8281, email. sharmon@monexfs.com

First DCC provider worldwide certified PCIDSS compliant

B PCIDSSEHINERE AN DCCEIKIRARE

China, Middle East, Europe

R E - ZR- B

Ryanairki &, Hertzi#fz%, EMP Middle East, Intelligent Payments,
TNS, Cryptologic, Yalamanchili, Fidelio, Servebase, VISA,
MasterCard FEi%+, American Express3E[EiEif, Navitare,

YourCash, CR2, Tax Free World Wide, Thermeon Worldwide,
EVRY, Postilion, UnionPay$REk

Bank of China (China), Shangri-La, Marriot and Hilton Hotel
Groups, Accor Hotel Group, Radisson Hotels & Resorts, SHIJI(Mi-
cros)

RERIT (RE) . HREN., ARMEREEER. BSBEE
£H. WEEEMERS. SHII(Micros)

Language and cultural differences. Ensuring an approach to new
relationships with Chinese business counterparts with an attitude of
trust, openness, patience, and mutual cooperation
BETIXHER. BEUER. Fi. FOMEHARMSHEN
WE SR XR

18 months

18 A
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where innovation means business

TAXBACK.COM

Taxback provide tax return services for
people working across borders.

TAXBACK R R AFEESP TIERIA RIR AL
BLERR AR S5 .

PROFILE

Taxback.com is a multi-national corporation
providing specialist tax return services

to private and corporate clients across

100 countries. Established in Dublin in
1996 and led by a team of entrepreneurial
business executives, taxback.com has 25
offices worldwide, in Europe, Australasia,
the United States and South America, and
a staff of over 730. At taxback.com we are
not just talk, we have the facts to back up
our statements: 268,000 income tax returns
processed annually, 20,000 VAT claims
processed annually, managing a document
value of €130 million, 730 staff dedicated to
client support, 25 offices in 20 countries, 22
languages spoken in-house, 16 countries
for income tax refunds, 41 countries for
VAT reclaims.

&
Taxback.com2X B E—FRKE RN AFAEN
B PIRALE A BB FR R AR S5 RO B8 [ bl
W55k % 100 EK. A RTF19964F BT
FER=FEHAK®, HEWVEEEEHR
ST, AREEIKIZILT 250 HEAL,
BFERIN, RAFITE., EEFREEMN R
TAH#IE7308. BNAEEZHKN
HIiHE: 42680006 FFERER, &
£ 200003E(ERL AR, LFWEME3
{ZRRIT, 730% AT/ AR FiRERR
BR%, 250 HELEBER20MER, AFN
MAE2L2MTZRIES, 16 ERMABEHIER
=, M ERAEEREW.

Website
3k

Managing Director

BEES

Number of Employees Globally

ERRTAH:

Date of Establishment in China

FRER RIS
Market Entry Strategy
IR N

Address in China
i E ik

Employees in China

RERT

Contact Person in China

REBKREA

Certificates/Awards

WEF /2210

Key Export Markets
ZEHOMH

Key Global Partners/Customers

EREESEUNE/ER

Key Partners/Customers in China

REEESERSE/ZR

Biggest Challenge for Market Entry

BT AR

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

HAZRA: ERENER=AT

www.taxback.com

Fidelma McGuirk

730

2011

WOFE set up following time in El incubator in Beijing.
TS EIXRERZRS SR B EIZIL S A RS

Beijing, Room 539, South Block, Tower C, Raycom InfoTech
Park, No.2 Kexueyuan South Road, Haidian District, Beijing
100190, China

eEmEER B ERRmE2 S RAHR A O CRER%539E, )
#%100190

5

Nannan Yang (£37)
tel.861059822293, email. info@taxback.com

Deloitte Gold Standard Award 2013, Gold Finalist in the Nokia
Digital Media Awards, Deloitte Best Managed Company 2012/11/10,
Business & Finance US Award, HSBC European Business Awards,
1ISO Quality Accreditation

2013FERYERR , EETBFEAARSMRELTF
, 2012/M/M0EERYRERERR, EEPLEmME, CFRT
ERilELE , ISOREINE

Australia, Belgium, Canada, China, Denmark, France, Germany,
Gibraltar, Ireland, Japan, Luxembourg, Netherlands, United King-
dom, United States of America

BRFL, LRIRS, X, FE. A% ZE. #E EHF
Fe. BR=. HA. AHRE. 7=, XE. £E.

Our global partners include VISA Europe, Concur Technolo-
gies Inc., Barclaycard Bank, Saongroup.com, CIEE and Informa.

HNMEBREEREETEVISARM. ConcurBiRAHE. B3R
1T. Saongroup.com, CIEEFAInforma,

Sino Euro International Cultural Exchange
China Service Center For Education Exchange
AUG Global Network

FRER EBR AL 3T A

FEHE R ARSI

AUGEEKK

Chinese Regulatory requirements associated with WOFE.

FRE S EV AR A HER,

21
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GLANBIA PLC
A=t TEHR A
International nutritional Solutions and

Cheese Group

EFRE TR R T RFNYE R F

l-..___'b_'_{E: 5'

Minerail Mix
e

geanbla 2
Vitamin Mix 190% ROA

aa

PROFILE

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
g 31

Managing Director

BEES

Number of Employees Globally
ERRTAH:

Date of Establishment in China

FRER SRR B

Market Entry Strategy
TR N K

Address in China
G E b

Region
Il

Employees in China
FERT

Contact Person in China

HEBREA

HO%KR: EPEMNERZNT

http://www.glanbia.com/

John Moloney, Group Managing Director and
Group MD Designate, Siobhan Talbot

EHAERSERNH  BEER
Siobhan Talbot{R{EHEESE

4,900

Glanbia has traded with China for many years and by the 1990s
had a strong customer base established. In 2005 Glanbia opened
its first Asia-Pacific Office in Shanghai, and in 2008 it commissioned
its premix plant in Suzhou, Jiangsu Province.

B20t42004 R, F=TEEFEFRILS SEFRRTRAN
FEREM. F=ELIF200557 LigFiR T BT AR DEL, FH
F20085F ERERFALHEHMNTHITRRL .

Representative Office

R

Shanghai Representative Office:
Suite 2101-2102, World Trade Tower,
500 Guangdong Road, Shanghai, 200001, PR China.

gz
2101-2102%, HRRAZKE
J &REE5005, £i§, 200001, H[E,

» Headquartered in Shanghai

* Premix Plant in Suzhou, Jiangsu Province
« Sales team throughout China

- BAMRTE LT

R T IRFELAEHME

* HERNEREHE

75

Ciaran T Gallagher
tel. +86 (0) 21 6341 1155 email. ctgallagher@glanbia.com

Glanbia plc is an international nutritional solutions and cheese group, headquartered in Ireland. Glanbia is listed on the Irish and
London Stock Exchanges (Symbol: GLB). The Group has two core divisions, Global Ingredients and Global Performance Nutrition —

and as such has strong global market positions (the number one producer of American Style Cheddar cheese, the number one global
marketer of whey protein and the number one global sports nutrition brand family)

In addition the Group has . a number of Joint Ventures & Associates, and two Irish businesses, a Consumer Products business and
an Agribusiness.

Glanbia has over 4,900 employees worldwide and has manufacturing and processing facilities in seven countries and sales/technical
support locations in 14 countries.

After many years exporting to the region, Glanbia opened its first Asia Pacific office in Shanghai in 2005. In 2008 it commissioned the
premix plant in Suzhou, Jiangsu Province, where it blends vitamins, minerals, amino acids and other micronutrients to provide the key
nutritional components of a range of customer products. Glanbia is a trusted supplier of high quality dairy ingredients such as lactose,
lactoferrin, milk calcium and whey protein concentrates and isolates to major Chinese and MNC customers in infant nutrition, clinical
nutrition, beverages, bakery, sports nutrition, dairy products and more.

=M

FEUTERATE—FERENESRSRASENNRER, SMSESRE, FLUTOESREMEEEESSN (£

B GLB) Lifi. EFREARAGLED —EHERNSHINEEERS, ATEESERANSHRTFNE (EX MRS
A, AEEOSHLENENUR AN L SENER DR MR )

Mo, EEERE SRAACUMEBESL. BRERZAL. —FEBRELH—RRL AL,
FEUTLHETAKBITI008, FHENEREHEFMMIEH U EREEHE/ BAZHA,

ERESFHOZZMREE, F=TF20055 5 LEFRTERTAXHEL, EF2008F AT IRELAEAMNTHITURR
I, FERTRAHER. 7Y, SERMEMMEERE MMA—RIEFFRREUATEERAS. F=UTR—FHKEFEH
ML RA S RERMERE, WARGILESR. IWRESR. KB, B, S3EFR. DHSFNEHNTENEEAREER PREALS
&A. IAE. ABURILBRERREYITEY.
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° ENTERPRISE EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA —]
IRELAND HO%A: EREHERZAT

where innovation means business

I RI S H DAI RY B OARD it www.idb.ie / www.kerrygold.com

COOPERATIVE i
Managing Director .
wEEE Kevin Lane
LI M ITE D Number of Employees Globally 4.000
EBRRTAL: ’
Exporter of Irish Dairy Products, both as Date of Establishment in China 2007
consumer products under the Kerrygold RERZLAILEH
brand and to leading food manufacturers Market Entry Strategy Distribute Kerrygold through a network of distributors around China
buying our ingredients ThipEt Nk B Direct sell ingredients to leading beverage, bakery and dairy
e s o o oA . product companies.
ER=FABHHOE, FUEEIFRE BT HENEEEIFIANHELE R
METREZER, MEHRITAERMENERD BEMEZHEATENRY. BaMLHRLRE.
48 B R R
IR R . Region Beijing, Shanghai, Shenzhen
& jem. EEFRl
Employees in China
FERT S
Contact Person in China Stephen Browne
FEBEREA tel. +86 139 029 71161 email. Sbrowne@idb.ie
Hao Yu
tel. +86 1391 176 3058
Key Export Markets #2 cheese brand in UK, #1 butter brand in Germany, USA, Africa,
FEHOTH Middle east
KERSTEGE EBE. EE. FENFPFRI1SERRE
Key Partners/Customers in China Metro, Carrefour, Sams Club
PEFEAERE/ER Z&%. HKKEEMSams Club
Biggest Challenge for Market Entry Finding the right staff and local partners.
HENTTIARIR A Bk HEIGER R TS EOEE.

Time taken for the Chinese marketto 5 years
generate a return on investment: 5

R & 3= AR R 4R P R B A 8]

PROFILE

Pioneer in emerging markets: The IDB has an unparalleled reputation worldwide for developing new markets. Since its inception it has
sought and successfully secured markets for its consumer and food ingredients portfolio and today has a presence in over 80 markets
around the globe. Continually assessing new market opportunities, and differing product formats, and as part of its strategic initiative
to develop even more routes to market for the growing volume of Irish dairy products into the future, the IDB has opened sales offices
in China, Russia and the United Arab Emirates . It also launched a new milk powder range under the Kerrygold banner in Algeria in
2009.

Financial track record: Since its inception the Irish Dairy Board has consistently delivered in terms of turnover and profit. Between
2004 and 2008, the Irish Dairy Board saw its turnover increase from €1.8bn to €2.1bn, with operating surpluses ranging from €24m to
€43m. The financial stability of the Board is key to the continued success of the Irish dairy industry.

M

FizansctE: IDBEFAFMIaMmS TE#HENNEE. BRILUE, AR—EHES KMt RNEEEINeRmEREER
DB THE, WMSEEEKOB I ML TIHM. FENEEFHTIENS, HTmEX, FH, (EAE&RRITRIN—8a, FX
BELHNTZNEREE, NNMRESESRZMEENTIHNE, DBEEFE. KTHAMEKEIEIL THENER, BILT2009F%EM/RE
FIIHEH T £ FETEFOTM = 5.

MLk BRFMINUE ZERZMIZFAAEZWTFETE-ERFERFRICR. 2004F2E2008FHE, ERZPIERS
HE W ETA 181ZBR TS B2 1ZBR T, Bl &K A2400 FRLTTE4300 T, BR=MIFERBENMESRARZRZZ FIRITLE
SRR E.

Have people on the ground. You cannot succeed in China without good local partners. If you are not happy with your
partners, decide quickly whether its better to train them up or switch them. Tailor your products for the local market, find
alternative sales channels.

mFRERIFEREHA. MRZEAFHIMSERE, BELEEPERGHAD. MREMENSIERERIITHE, RR
REZXMEANHITIRINEREREEUE. ASMHIZES R KBFERHERE.
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° ENTERPRISE EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

KERRYZimBL £ 5 [

Number of Employees Globally
EBRRTAL:

IRELAND HOAFR: EREHNER=AH
where innovation means business
KERRY INGREDIENTS I .
& F LAVOU RS C H I NA Managing Director Edmond Scanlon, Business President
BEEE WESHBES - R

Kerry Ingredients & Flavours China is part of the global Kerry Group
organization which employs 24,000 people throughout the world.

Kerry Ingredients & Flavours develops,
manufactures and delivers innovative
taste systems, functional and nutritional

“ﬂﬁﬁﬂ%&%ﬁﬁﬂéﬁ?ﬂ%ﬁa“ﬁ%@ﬂ‘]—%ﬂﬁ, £k R T AH£E]24,000

Date of Establishment in China 1999

ingredients and integrated solutions for rhER R A A
the food, beverage and pharmaceUtlcal Market Entry Strategy The Group established its first sales office in China in 1999 and
markets. iz N AR commenced development of customer partnerships in China.
s | . Since 2005 the Group has continued to expand its operations and

uﬂiﬁﬁﬂ*4jjﬁﬁ N ’fﬂ?l‘:l-%‘ﬂ@éz'] Tﬁiﬁﬁﬁﬂi manufacturing footpri!;t in China having aczuired foupr individual

&7 7 RRLG. WEEMINE i i
%UL#*id ﬁ'J?ﬁE’JﬂiEm?‘ft_ businesses. In 2007 the business opened a Commercial and Tech-
FHERMUREEERAER. nical Centre in Shanghai and in 2013 significantly expanded the

R&D facilities at this Centre.

ZEFT 1999 EHEIRY T E—HKHENEL, FHRETEL
REPAEXZR, B20058ELR, ZEFAKME T MR,
WA K EAEPEREEFIE BT, AFTF200747E Eigigsr
TEAFEARFD, FHF2013EREY A TIZPORIRLIRHE.
4th Floor, Building No. 92,

1122 Qin Zhou Bei Road, Caohejing Hi-Tech Park
Shanghai 200233, People’s Republic Of China

Address in China
R E ik

RE LTI 22SEEE R EX4AR2S# #)
45: 200233

Employees in China approximately 300

FERT #1300

Edmond Scanlon
tel. +86 21 5426 5333

Contact Person in China

REBRREA

PROFILE

Kerry Group today is a world leader in food ingredients and flavours serving the food and beverage industry.

Headquartered in Tralee, Ireland, the Group employs over 24,000 people throughout its manufacturing, sales, technology and
application centres across Europe, North America, South America, Australia, New Zealand and Asian Markets.

Kerry supplies over 15,000 food, food ingredients and flavour products to customers in more than 140 countries worldwide. The
Group has established manufacturing facilities in 25 different countries and international sales offices in 20 other countries across the
globe.

Kerry has grown to become the largest and most technologically advanced manufacturer of ingredients & flavours in the world. The
Group supplies the ‘who’s who’ of the global food, beverage and foodservice industries and in recent years has also developed
strong links to the pharmaceutical industry. Kerry excels in value creation for its customers through integrated customer-focused
development programmes and unrivalled innovation.

In the year ending 31 December 2012, Kerry reported Group sales of €5.8 billion, trading profit of €555m and adjusted earnings per
share of 237.6 cent. European markets accounted for 570% of Group sales, while sales to American markets and Asia Pacific markets
represented 31% and 12% of total Group sales respectively.

M
N4, YIFREFD A A BRIt R R A SRR AR .

¢IM$WE§m—ﬁhﬂ #H240002 B RT, WHKM. JLE. BEE. BAFIE, FE=FLHTIHOHEE. HE, AR
ik,

(-

Y2104 ERNE FIREIS000SHAR, RSFHAENFR, FARESN FTRNERRILTEFEE, FELHK0/
At EFR T AR EAEL,
YHELRADEE RSB, EARCEORNIBNAS T, RERERELHAS. KNUARBSTLOEAT, HFE
ESEHTURY TEENNER. SHBTNE S ARONGE R R SRS FREEERS.
YR, ME20126128310, EEMEIMASILEIT, HEEHNSSSHT, BEASRNEH237625. BlmHEERRH
EH570%, MEETHFFILA T MK 55 2 kB 5 A3 1961 2%,

:H “i
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IRELAND

where innovation means business

LUCAS PROMOTIONS
LTD.

Luxury packaging and bespoke product
design, development & production,
bringing international design and brand
experience to Chinese drinks companies.

SEARMER =R, HESEF
AP ERIR 2 B SRERRMLATIZ T 0GR
RS

PROFILE

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
31

Managing Director

BEES

Number of Employees Globally
EBRRTAL:

Date of Establishment in China
FRE R R E

Market Entry Strategy

TR N

Address in China

R E ik

Region
I

Employees in China
HRERT

Contact Person in China

FREBRA

Key Export Markets
ZEHOMH

Key Partners/Customers in China
PEFEAERE/ER

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...

BADENZBETEEERTEAR
gﬁigﬁ%%ﬁﬂ"]?ﬁiﬁ? =ZHIE, BAEE
YN ...

HO%KR: EPEMNERZNT

www.lucaspromotions.com

Linda Lucas

25
2008

Direct presence

619, Huafeng Tech & Commercial Building, XinAn 6th Road,
Baoan 82nd District, Shenzhen, China, 518100

RYITERS2RX R AH EFRBEEHRAE19E

Lucas Promotions Ltd. is based in Shenzhen, China and in Ireland.
Lucas Promotions Ltd.2&M&ERERYIFIZ/RZ=.

10

Declan Lucas

tel. +86-755-29169436 / +86 1501 2555 352

email. declan@lucaspromotions.com

Europe, USA, Middle East.

Billl. EEFFE.

Pernod Ricard, Craft Foods, Covidien plc, Britvic Soft Drinks, Bayer
REAM. FREF. Covidien ple, #BEETRRINFEE

Our experience in China has helped us reach out to a broader
market.

BONEPENZR AN FNHNE BT

Lucas Promotions Ltd. is an experienced supplier of luxury packaging and a proven and trusted supplier to many international brands
including Jameson, Chivas, Ballantines, Glenlivet, Havana Club, Beefeater, Malibu, Heineken, 7UP, Gatorade, Lipton and Pepsi.

We are Preferred Supplier to Pernod Ricard, Britvic Soft Drinks, Cadbury, Covidien plc, and Bayer. We supply luxury packaging and
bespoke products to our customers in Europe, USA and the Middle East. Our team, based in Ireland and Shenzhen, is made up

of experienced account managers, technicians, engineers, designers, product developers, prototypers, project managers, QC and

logistics staff.

M

Lucas Promotions Ltd 2 —REWFEMNREQRMNE, hWETSERMZAEATERNMNE, BFEXE. £+ AR
15, BEFIE. BWEBEFRS. LEXE. DEHR. E5. £E. 8%, IWHFAESE. RIEAMEEZRFAM. HESESTRR. &

. Covidien plcHFERMERMNE. MMM, EEMFRNETPRUFECQRMEN"m. RNEZR=RHENHERE

FEMNFFZE. HAAR. TEW. 0. FRFAEZAR, FEIZTIH,. NEZE. REEFHMRARZEN.

12 years of experience working and manufacturing in China, coupled with our extensive knowledge of the international
drinks industry, has identified potential opportunities to market our services to the Chinese drinks industry.

HERETEREF= 12 MR RN F ERERRRBH TR IR ABATHE F THEMNMRSSINREREHTIREENS.
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IRELAND

where innovation means business

MARCO BEVERAGE
SYSTEMS
ZARIRIZFRR LA

Manufacturers of the highest standard of
hot water delivery equipment and coffee
brewing equipment

& = A R K A I 1 AR i &
HIEE.

PROFILE

Marco Beverage Systems ltd is a leading
Irish hot water deliver systems company
specialising in providing hot water delivery
systems, creative ideas and solutions

to coffee and tea brewers in the Food

& Beverage Industry around the world.
We offer a wide range of equipment and
services, including: Boilers, Brewers,
Coffee Grinders, Water Filter Systems,
Bespoke Tea and Coffee Making
equipment. Our main market clientele are
the hotel, restaurant and catering industry,
the coffee industry and the tea industry
around the world. We have a global reach
with manufacturing plants in China and
Dublin and our products are sold around
the world on a daily basis. We have grown
throughout the recession and have grown
to a staff of 73 from 50 in the last 3 years.

M
OAHRIE EERA TR B RE—RMEN
HABRNRSEAT, SETFIREPKEER
%, AEBREmAEETI A RIMHEFRZ S
EERMEEIRAFTERE, BIHNR®E—F
DR EFIIRS, 15 POk MEiEE,
MERFEERL, KITiE RS, 7 H Z A0 eSS 1%
RN EETIZE PEEECERRNE
J&. BITFgERl, omMEFAZ T, FHAE
FREMEZR=ZMEBHENZEESL, o
HHEHk™E. RIBENEFFRAET,
BT AHE M 3ERTHIS0E EME1734,

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
bl

Managing Director

BEES

Number of Employees Globally
EXRTAH:

Date of Establishment in China
FRER R HH

Market Entry Strategy
TSR\

Address in China
AR E ik

Employees in China
FERT

Contact Person in China

REBREA

Certificates/Awards

WEF /220

Key Export Markets
FEHOTH

Key Global Partners/Customers

EREEREUE/BR
Key Partners/Customers in China

FEEESFERE/ER

LATEST NEWS:

HO%KR: EPEMNERZNT

www.marcobeveragesystems.com
Drewry Pearson

73

2005

Build awareness of the Marco brand and products available in
China. Partake in trade shows and exhibitions. Ensure that our
positioning is China friendly.

RESAREAFRETENHGE SIMTLRS, WERENS
B & FHIRE (L.

Suite 1052,China Hotel Business Tower,Guangzhou, PRC China.
FEABERSE1052E T FHRAT M

4

Lynn Choi
tel. +86 20 8626 6939 Email. lynn.choi@marco.ie

NSF approved, ISO 9001 certification, UL approved, Lifetime
members of the SCAE, Beverage standards association lifetime
members, SCAE lifetime members, Repak certified.

NSFIAE, 1SO 900TAIE, ULIME, SCAEAH& B, REFFEN R4 5
£ R, SCAE2 52, Repak kB4R

UK, EU, Russia, Middle East,USA, Australia
B [E B, BT AR 7R, 35 K FI T

Auto Bar, Coffee mania, La Marzocco, Costa

Various

RE

Marco has just announced the launch of a stylish new range of pour over coffee
makers, ‘BRU’. We also took part in Europe’s biggest coffee show in June;

The World of Coffee, Nice. This follows on from several successful shows for
ourselves and our partners including SCAJ and HOFEX.

=] N 3 .
mANHE:

REARREHREL —FEA “BRU” KR EIRIMEERS], FATTRIERA
MENMMR AR RHT, muRotttR. FibZzan, HAERAEMNEE
FRNEERFEDZIFRIMRT, HREHESCAJFIHOFEX,

Biggest Challenge for Market Entry
HNTTIFR R APk

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...
BEPENERRTEEEMTELAR
MAEEETHTIHR? ZH0IE BPEE
HIZ5......

Time taken for the Chinese market to
generate a return on investment:

"R ETA= 4 2 R 4R BT R AR 18]

Certification is a key barrier that must be overcome.
INER A1 52 IRAPERS .

It is clear to us that the Far East are markets of growth but it's not
just China that this encompasses. We are focusing our resources
on developing these markets despite the many challenges that are
present in terms of market entry and doing business.

HWHEARES, THEREARNREERNTIS BRAIRTHE.
RNEFRBFARXLTS, REBNEMHENLSFRAE
[ElEEZ

China requires a significant number of pre-requisites which makes
it difficult to assess the timescale of generating a return on invest-
ment.

PEMSRRREREEREMS, PrARE-ITHR R = EmR AR
28

China is a dynamic, fascinating and rapidly growing market. Getting in early will hopefully give us a market advantage but
getting in early requires many challenges to be overcome

PERE—EE. EAFREREHTG. REBNZHTHRERNETR—ENTRNAE, BERHTERRITFEIK
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where innovation means business

TO M RA S 0 RTI N G Website www.tomrasorting.com & www.odenberg.com

Pk

(O D E N B E RG) Managing Director Sean Slevin — Asian Director; Ashley Hunter, Global Business
B,':Elﬁﬁ ﬁ]\:‘lﬁi BEEES Director

Number of Employees Globally Activities since 2007; Physical presence since 2011

EXRTAH:
Food quality and Food Assurance Date of Establishment in China 2400
FRE R R I E
RRRERERE _ . .
Market Entry Strategy TOMRA acquired Belgian company (BEST) with local presence and
A N\ B we built up the sales, service, supports and marketing team.
TOMRAKITBESTAR], FHARTHERMMMEE, RE, HBA
FOESHEBA.
Address in China First Floor, Building 9, Binwen Road No.95,
A E ik Binjiang District Hangzhou city, 310052, Zhejiang Province, China

REHT AN TIRIIXKIEX IS SE—= HR%: 310052

Employees in China

RERT B
Contact Person in China Tommy Deyun YU &&=
= ExZ el. + email. Tommy.deyunyu@tomra.com

FREBRA tel. +86 182 5716 8167 il. T d t

gféﬁjxgo%il;arkets North America, UK, France, Italy, Netherlands, Germany, Belgium...
PROF".E Key Global Partners/Customers Heinz, Monsanto, Lamb Weston, Simplot, McCain, PepsiCo, Aviko,

EHRFESENE/ZR Nestle, Glanbia, Conagra foods, Tyson, Cargill-Del Monte, Dole,
TOMRA Sorting (Odenberg) is supplying Baxters, Michael Foods, Birds Eye, Farm Frites Tesco, Carrefour,

Walmart, M&S

Optical/Sensor sorting and Process ae N e =
Analytic solutions for quality and safety i&ggm§m§ﬁ$§%ﬂ§ﬁﬁgiﬁﬁ%ﬁﬂ é;iq—_g 11;:;[;1_{
assurance in the food industry. Our I OHHEES

solutions are for the meat, fruit and

} . Key Partners/Customers in China Simplot, McCain, PepsiCo, Aviko, Xisen, Snowvally, Landun
vegetable sectors (potato, dried fruit, HEFEEAE AL/ A Xumei, Tianshan Forestry, Fuxin Zhenlong-Sensient-Qingdao
fruit, carrot beef, pork, etc). We pursue Foodlink etc.
technological leadership strategy and LG, 5, BE EKE &% T, BEEEE HEXL
are suppliers to 6 of 10 largest global w, BHERE, KB SREELEE.

food companies. Our solutions are used
to produce approx. 75% of French fries
produced globally. We have produced the
world first inline system to detect horse
meat within beef in addition to real-time We have just gone live with Chinese language website.
analysis of fat, protein and moisture levels http://www.odenberg.com/zh-hans/

within the meat stream. We are also
the world’s largest potato, tomato and
peach sorting company. Odenberg was

LATEST NEWS:

established in 1968 and became part of Biggest Challenge for Market Entry rC]).ur va!ue proposition is challenged when addressing the large
T . BT A% igh mid market. Most of these customers have lower volumes and
TOMRA Sorting in 2011. With TOMRA more variety and we substitute manual labour. Many of the applica-
have locations across 16 countries. tions here are different / different requirement to the West.
EREXBRFHiRTIFN, RINEECZERE. KBIES
2. AN EFRRE BEREFUERE, SoRELFENRHALET.
&) 97 EPRE, BR *
XEWFIFEMARENERSHATE.
FEEASME ( Odenberg ) AEMITIIRH {Did your lex;ieriepc?[ in Chli(natl qu?hyou We skTedIoca: con;petitor'; wrlm ser:/e the low to mvi\jjdle m:rket
M2 s =5 S = 3 o re-evaluate priority markets within quickly develop their technological competency. We need to
%éggﬁ%ﬁ%%ﬂguélﬁg{;%g;%%iii your company? Is so, please share localize our offer both for price and function to be competitive in this
AR/ ° E . your experience... segment and head off the future challenge.
JE Rz TS 4T -
MIRAX, ARTRRT (BIE. T prmpneneseemmieisd ROBHRSMEATHOALESHT, ARELTERIOY
R.KR. HEN. HAH BAF) K RRERETNMIF? RIS BATE # BEX—FHARRESMR HRERERESE RINFEE
IERITWETAREE, £KI0ARBAF HEH.... HHEATIE I A T HBAH B
E;ﬁ ;@?&1&1§{§g§o ?;4;}]52_1;%:% Time taken for the Chinese marketto  Luckily within 1- 2 years due to existing sales
LT K217 5% )= &% . FABE generate a return on investment: NE R S SRR, k125K
THR EE—FEI ARG TR, R E| AT 47 A4 R B4R BT A OB i)

tLnEFRERREHHALER. ER
BRI S BOSER 4, A 4 IR S
A, BN R EEANDRE, AL

Rk F 22 418 & L. Odenberg Adopt — very different to West in mindset and approach. We need the ability to
BEF19684, 2011EHFTOMRARIERS be patient, high level of communications required and flexibility when needed.

#%. TOMRABIBA A FEALEk1641E But be true to your standards.

. RO RBARR AR —HAFOEIRFATESEARAER. RINFEZEBH

MO A AR, FAELENREEL. BXRIEFECREN.
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AFILIAS
TECHNOLOGIES
LIMITED

AFILIASTIE BIR 2 |

Internet Infrastructure — domain registry,
managed DNS, mobile web
EERMEMIZHE - & EM. DNSHE.
B

PROFILE

Afilias provides registry and DNS services
for more than 21 million domains,
including seven million .INFO domains
and one million .MOBI domains registered
worldwide. In addition, Afilias supports
.ORG, .AERO, .ASIA, .PRO, .AG
(Antigua and Barbuda), .BZ (Belize), .Gl
(Gibraltar), .IN (India), .LC (St. Lucia),
.ME (Montenegro), .MN (Mongolia), .SC
(the Seychelles), .VC (St. Vincent and the
Grenadines) and .XXX.

In addition dotMobi, the mobile technology
division, develops intelligent tools and
solutions that leverage device and
medium capabilities to enable contextual
publishing across all connected mobile
devices on the Web. We are the people
behind DeviceAtlas®, the world’s
leading device detection platform and
the goMobi™ mobile website publishing
platform; a SaaS service which provides
companies with an easy path to include
mobile websites in their online products.

&

Afilias 52100% Fif 2R 4FMAIDNS
RS, EHaE£IKEEREME7007
A INFOIHZF1100 5. MOBIH &, Itk
Sh,  Afiliasif3Z#.0RG, .AERO, .ASIA,
.PRO, .AG (ZRINFIEFIL) , BZ (
BFZZ) , .Gl (EHmZF), IN (E]
E), LC(EZAMIE) , .ME (L)

, .MN (Z#&), .SC (EFR), .VC (
ZXFFFEMAT Hr ) F0XXX,

A, EAMBIRB I AREBI TdotMobififf
EHTEENIEMBRAAE, ATFHA
EEFN BB IR A EREN
& LB ERREEE AR, &TA
DeviceAtlas, tFRMIERNZERMTE L
FgoMobi™EEIMiL % 7 T AR At i
EANFR At SaaShRS, AhAREEZ S
W5 N FELR = mBIHER.
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Website
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Managing Director

BEER

Number of Employees Globally
ERRTAH:

Date of Establishment in China
FRE R R E

Address in China
R E 3k

Employees in China
HRERT

Contact Person in China

REBREA

Certificates/Awards
/1

Key Export Markets
FEHA™S

Key Global Partners/Customers

EREREEUE/ER

Key Partners/Customers in China

HEEE&ERE/FR

Biggest Challenge for Market Entry
BN IFHIR AL

Time taken for the Chinese market to
generate a return on investment:

PR El 377 A 2 3R R P s R e 8]

HO%KR: EPEMNERZNT

www.dotmobi.com, www.afilias.info

Hal Lubsen

220

26 November 2007

2007411826 H

Suite 35, 10th Floor, Twin Towers (East)

B12 JianGuoMenWai Avenue, Beijing 100022, China
HE, EEHmEEIIIMAER12S

WFEKRE (%) 1021035, #HF45100022

2

Kun Qian or Qingxi Wang
tel. +86 (10) 51235068
email. kung@afilias.info or qwang@afilias.info

NA

USA, Europe

EE. B

ICANN, W3C, GSMA,
Godaddy, eNom, Tucows,

HuaRui, Hi China, Panguso, China Mobile
435, Hi China, #H#ERE. HE®Z

Licensing, Abundance of “free” competitive offerings, Copyright
(right to copy)
WAHE, KB “R%E" THERIMN (S5 .

China is more a strategic decision than an immediate financial ROI
proposition.

SE R EE ARSI ARG SR B ORAT, Tt E
R ERARR KA TS .
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where innovation means business
ALTO B RI DG E V[%l;l;site www.altobridge.com
Specialists in technology that cuts mobile Mag;fi?gg Dilreeitey il Fi}fgf‘ra'd' 05(1 y
operators’ costs of delivering mobile voice " BRHITRIGS - FERAAE
traffic and mobile broadband content to Nunjk;er of Empbyees Globally 140
consumer devices EHRRATAK
g S o A ML o e Date of Establishment in China
fl??ﬁﬁiﬂfﬁiﬁffﬁ%ﬂm? Eﬂlﬁ%x rhE R AbR 3z B HA 2009
EEREREFEEMB I ETLEH
ﬁkj-(ﬂ’]?i* Market Entry Strategy Direct to Mobile Network Operators and Mobile Data Content
T3AEE N AR RS Providers
HEBRRBIINEIZER MBS RER
L% Address in China Altobridge (Shenzhen) Ltd.
PR E Unit B, 11/F, EVOC Technology Building
'. 31 Gaoxin Central 4th Avenue, Hi-Tech Park, Nanshan
Shenzhen, 518057, China
FEMEE (R GRAA
FERNTELXSHPMES S
EFE SR E
R KB 114EBETT, HR% 518057
Employees in China 39
RERT
Contact Person in China SB Chan
FEBERA tel. +86 755 2606 2028 email. info@altobridge.com
Certificates/Awards Wall Street Journal Technology Innovation Awards — Winner
EH /I Wireless Category 2011
World Economic Forum Technology Pioneer 2011
World Class Innovation Awards for Remote Community Solutions
at ICT Excellence Awards 2009
HLREAMBEARCIFE - 201MFEELLITREE
20MEEHREFIRIERIE T
PROFILE AR X fRR 7T RAE20094F B ICT Hth R ARoeak it R Bl 373
Key Export Markets Asia, Africa, Middle East
Si.nce 2002, Altobridgg has developed FEHANS T, JEM. Bz
wireless network solutions that reduce _ =
network operating costs in the delivering Key Global Partners/Customers Iy NP Szlz R IeTEnt e
of mobile voice, mobile broadband and SRERAEUN/ER Maxis, Malaysia -5 3 #HiIEMaxis
big data services. Central to this lie a Indosat, Indonesia (Qtel group) ~EJ f2Indosat ( Qtel&£H] )
series of patented and patent-pending Asiacell, Iraq (Qtel group) - sz Asiacell ( Qtel£EH] )
technologies namely; Altobridge Data-at- Oman Mobile, Oman -fiJ&0man Mobile
the-Edge™ ,Local Connectivity™ (local Our Telekom, Solomon Islands ~Z B 185 Our Telekom
voice switching) and Split Architecture™ Cable & Wireless, Falklands -85 =& Cable & Wireless
(transmission and power optimization), TCC, Tonga —#fNTCC
all of which, drive down communications Mobicom, Mongolia - 2y Mobicom
delivery costs for mobile network Tigo, Ghana- f#\Tigo
operators by reducing backhaul and power Vodacom DRC - Hl®&Vodacom
consumption costs. AltOb.ridge. solutions Key Partners/Customers in China Work in Progress
are deployed anq operational in over 30 hETEA /B ey
countries worldwide.
Biggest Challenge for Market Entry Competing against established Chinese telecommunications
Iﬁﬂjl\: BT S A equipment vendors
5aMPEREEEHIESHEES
E20024E L3k, AltobridgeB & H AT
RATRRRUBEIES. BIHEHMAY
#RAR S HIMSIEE AR R T 45 iR R 77
R, Hzb2—RIICKEFFNEERE
EFEIHE AR, BlAltobridge Data-at-the-
Edge™, Local Connectivity™ ( AiiEEH
11#2 ) FOSplit Architecture™ ( {E&iF0EE
B ), BrERABTR DB
AAIE T B EE SR E RS
TR, AltobridgeffiR 77 REEFK3I0%
MERIBEFEE.
29
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BARD NA NGLEANN

Technical Writing and Translation services

AR (EFIENZE RS

PROFILE

Bardwrite is a leading provider of
information-management services to

the IT industry. Our outsourcing solution
for documentation lets you increase
capacity, when necessary, without adding
headcount. We can take on any part of
the documentation process or provide a
complete end-to-end solution.

&y

Bardwrite 2 I T{T W SR 1E B B IRAR S 12
B, RO TERSHSNERR 5 R
BEBEREMAFHER TIRSESN. &
(T RIE ST B R EIRREE— 05, o
SRR E R R,

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
31

Managing Director

BEER

Number of Employees Globally
EXRTAH:

Date of Establishment in China
FRE R R I

Market Entry Strategy

TTIAEE N

Region

X
Employees in China
RERT

Contact Person in China

FREBKRA

Key Global Partners/Customers

EREREEUH/ER

Key Partners/Customers in China

REEESEIME/ER

Biggest Challenge for Market Entry

HENTIARI R Kk

HO%KR: EPEMNERZNT

www.bardwrite.com

Tom Fitzgerald

75

2011

Partnership
Ak

Dalian, Liaoning
TTEKRED
1

William Fitzgerald
tel. + 86 159 0986 6603 email. William@bardnangleann.com

Partnered with Chinasoft.
Clients: Cisco, SAP
51k,

ZRA:. BRE. SAP
Chinasoft

22N

Lack of English language skills, Critical thinking and demand for
high quality documentation

BREFIBEF RS, HAEBLEMRRTETER

Without giving priority to connections within governments or large
multinational companies, growing will be near impossible.

EFEREZEBASAREEARAMAKKR, AHEIIERILF
ENFTHERIE.

(1
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EPS GLOBAL

IC Programming & Packaging,
Semiconductor Design-in & Distribution,
Big Data Networking Components Sales &
Distribution

ICHRESEE FEESNFITS5HHE X
iR BAEGHES T

PROFILE

IC Programming Division: 15 programming
centers developed around volume
manufacturers in low cost areas across
five continents.

Semicondutor Division: Design-in in
high cost areas and fulfilling in volume
manufacturing areas.

Reseller Division: IT components and
appliances into Data Centers, System
Integrators, ISPs, MSPs and other Big
Data verticals.

=M
15N RAEARMZ 7E R A A i X B9 K
EHEF AR

B R AR A TN R B S

BITARINZEEREIBERD. REE
B, BEMARSSRME. MSPIEMX
HiREER.

Market is very large but very
competitive. Staff needs to be
properly trained on expected
corporate returns and not permitted
to negotiate local deals that break
company norms. Expected Credit
terms 90 — 120 days are often
claimed unrealistically.

miHEREX, BREFHIFEHIL.
RTEZZHEE @R 77 E I
B, FEREESIMEGRT
WRAAEMNZS. BEWEIRY]
SKPRAT90-120 K T EAR 52 .

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website

R 31

Managing Director

BEER

Number of Employees Globally
EXRTAH:

Date of Establishment in China

FRE R R AR I B

Market Entry Strategy
TSR\

Address in China
i E ik

Employees in China
RERT
Contact Person in China

REBRREA

Certificates/Awards

IEH /&

Key Export Markets
FEHOTH

Key Global Partners/Customers

ERERSERHE/ER

Key Partners/Customers in China

FEEESFERE/ER

LATEST NEWS:

New NAND Flash storage line in China “Virident” (investors Cisco, Intel Sequoia)

B HTHR:
FREARITREE A & X/ B R/ AR

Biggest Challenge for Market Entry
BRI R AR

Time taken for the Chinese market to
generate a return on investment:

PR E A= A 2 R R BT AR 18]

—

HO%KR: EPEMNERZNT

www.epsglobal.com

Mick Mc Carthy

240

14th July, 2004
20044E7H 148

Leverage existing customer relationships to build service organiza-
tion into China based electronics manufacturers

Use our Field Application Engineers to promote designs in Europe
based OEMs who outsource their builds to China

Promote our line card of high speed network interface products
into China based Data Centre, Web 2.0 and System Integrator
customers

FIRME R P X F AR SR AR E RS F 7= A S sl
FIRFEANBI AR A LIRS LFEER B ML ET B
Bl R i & SIS R RIIR T

(Rt EME RO LT RIENPERHEHD. Web 2.0f1F5
EREER

EPS Electronic Technology (Suzhou) Limited,
M1-Block C #04-01/02, No 5 Xing Han Street,
Suzhou Industrial Park, Jiangsu Province, PR China

EPS Representative Office Shenzhen, 5C,Xing Hao Fang Building,
ShenNan West Road, Nan Shan District, Shenzhen
Guangdong Province, PR China

EHEFHEAR (FHM) BEAF

FEIIH AT M T REX 2N E#55M1-CiE04-01/02
EPSIRYIMK R AL

FESRERYITRELE

e SR KE5C

60

Michael Tian
tel. +86-755-86183409 email.mtian@epsglobal.com

1SO 9001: 2008
TS 16949: 2009
Finisar Global Distributor of the Year 2011 -Finisar 2011

FEEHSEZHEE

UK, Germany, China, US, South America, South Africa, Hungary,
Romania, Russia

wE. #E. HE. £E. Bx. B QFF. FLRL. #FH

Flextronics, Jabil, Sanmina, Celestica, Harman, Valeo, Lear, Yazaki
Kinpo, Calcomp, Flextronics
Yahoo, Kayak, Hitachi Data Systems, Level 3, Akamai, DE-CIX

Bl h. BE. FARH. Kok BB, EFR. TR, XiF
£FE. TEE. HOH
RS, Kayak, HIL##EZ%. Level 3. Akamai, DE-CIX

Alibaba, Beijing BOE, Nanjing Rongyui, NCR (Beijing), Dowslake,
Global Contract Manufacturers, Global Automotive Electronics
OEMs

fMEEE, LRREFF. BRRongyui, NCR (Jk5) |
slake, £HRERFIER. £RKAEEFOEM/ &

Dow-

Working Capital support from China based banks/lack of invoice
discounting/leasing facilities

R E AR SRITHIIZE R & S H5 /60 2 ZHH0/HEZH
3years/3 £
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EZETOP

International Mobile Phone Recharge

EFRFHLIEE

kg,

WFE—ER
Rl

PROFILE

Ezetop enables people living abroad

to instantly recharge mobile phones of
family back home. Services are available
from over 450,000 stores and directly
from mobile operators (phone to phone)
across North America, Europe, the Middle
East and Asia Pacific. ezetop operates
the largest international online recharge
site, www.ezetop.com, as well as a
comprehensive online recharge white
label solution for operators.

Ezetop’s services benefit partners as they
generate additional revenue from outside
their domestic market at no cost. Today
ezetop is used by millions of people each
month, and delivers revenue to more than
260 international mobile operators in over
110.

&

Ezetop{E BEEE SN A BEBIRE A E A
RABIFHLFEE. 450,0008 5K 1ETH
ITRMRS, #EdbE. M. FERAT
KX FHIZEF BT ERE (HIFEE
i) HERERE. ezetopiZEEERR
L RKRWELFTEMIE—www.ezetop.
com, EIRtEAZEFRASEINELT
BEAHBRERRAFTER.
EzetopHIARSS AS1EIN R R T FIE,
AAIRE T BN IBRFSMI TR
EIMMA. 114, ezetopfIFBERAANE
BiLEIEHE 711081 ERHI260B 4 ERR
BHEEFHERTEAN, FEEFHER
BTN,

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website

11k

Managing Director

BEER

Number of Employees Globally
EXRTAH:

Date of Establishment in China
FRE R R I E

Market Entry Strategy
LB

Address in China
i E ik

Employees in China
HERT

Contact Person in China
SIEITTIN
Certificates/Awards
WEH/Em

Key Export Markets
FEHOMH

Key Global Partners/Customers

EREEGIEUE/BR

Key Partners/Customers in China

PEEZSERE/ER

Time taken for the Chinese market to

generate a return on investment:

FR [E 377 A% 22 [ 4R P s O A 18]

LATEST NEWS:

HO%KR: EPEMNERZNT

www.ezetop.com

Mark Roden

200+

18th January 2012
20124 1 A18H

WOFE (Wholly Owned Foreign Enterprise)
WOFE (Shri el )

Room 039, Unit 1001, 10th Floor, Beijing inn Building, No.6 Nan
Zhugan Hutong, Dongcheng District, Beijing.

EFEHFEHR AT AREZILRinnK[E10E1001E 039 5
2

Wen Chen
tel. +353 867812656 email. wchen@ezetop.com

Deloitte Technology Fast 50 Award Winner 2012
20124 ERE SRS Ak 5058 Al

Global
£k

Mobile Operators: Airtel, Claro, China Unicom, Digicel, Etisalat,
Globe Telecom, LIME, MTN, Orange, Reliance, Roshan, Singtel,
SMART, Telcel, Telefonica, Telenor, Tigo, Ufone, Hutch, Vodafone
and others.

Retail Partners: Best Buy, Blackstone, CVS, Disa, EPay, ezi pay,
MoneyGram, Paypoint, PayZone, QiWi, Reise Bank, UAE Ex-
change, Walgreens, Western Union and others.

FHIEER: Airtel, Claro, FEEEE, Digicel, R

5. LIME, MTN, Orange. Reliance, Roshan, i
5. SMART. Telcel, FPIFH{E. Telenor. Tigo. U-
fone. Hutch, KiEFE,

ZESEMAE: BEX. EREHF. CVS. Disa, EPay, ezipay,
L&, Paypoint, PayZone, QiWi, ReisefR{T. FIBXERILZS
Fii. R/RAEH. FEEPERSE.

China Unicom, 2nd largest mobile operator in China.

HERE—HEE-AFINEER.

3years/3 £

In March 2012, during the Irish Trade Mission to China, led by An Taoiseach, Enda
Kenny TD., ezetop signed a three-year enhancement framework agreement with
China Unicom for further cooperation.

=INEE:
2012438, EBE/REMITPEnda Kenny TD. BB/ 5 A 5= B0+ E
B, ezetopSAREEXEZEE T —I AH=FERIRERIESE N, RHHE—FE1E.

“Making deals in China is all about relationships,” said ezetop’s Business
Development Manager Wen Chen. “And it took me 12 months to find the right
person in China Unicom and build good relationship with him before a deal could

EFEMESHRHIEXR.

be made.”

ezetopWEEREZIEWen Chenifiill, “fEiARK

RHZH, BRET120AEPERBERIGENAEFSHRIRIFNEKR. ~

[ —
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INTUITION

Global leader in the provision of
knowledge solutions.

FMAMRR T REEHRATE.

PROFILE

Intuition is a global leader in the provision
of knowledge solutions. We help
organizations optimize their knowledge in
order to trade more effectively. For over
twenty five years, Intuition has deployed
enterprise solutions across global

corporate and public sector organizations.

We have offices in 10 locations across
Asia-Pac, EMEA and America.

Products & Services include:

 eLearning Library

» Custom eLearning

* Classroom Based Training

» Knowledge Management Platform
 Technology Solutions

» Consultancy services

(=M
Intuition 2 AMRAR AT EHNEHRTSE.
FAMAEI AR AATROEE, MT{ERS
SEAFN., —+HEFR, Intuition—H
FEAETRAE A FNA IR THLR Al 7
RAR., HAVET KX, EMEARX (RBR
M. R, JEM) FnEME10 M IR
HEAL,
RS EE:

. BFH=EHE

. BEXBEFHEZF

. IR

. FHREEES

. BARBRAE

. Bk

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website

e 11k

Managing Director

BEER

Number of Employees Globally
EXRTAH:

Date of Establishment in China
FRE R R E

Market Entry Strategy
AN

Address in China
1 E ik

Employees in China
HRERT
Contact Person in China

HEBRREA

Certificates/Awards

IEF /R

Key Export Markets
FEHOTH

Key Global Partners/Customers

EREEAEUE/BR

Biggest Challenge for Market Entry
HENTIRRI R A PR

LATEST NEWS:

HO%KR: EPEMNERZNT

www.intuition.com

David Harrison (CEO)

200+

Established in Hong Kong for over 15 years
EEBMIL5EMN L

Resellers 224
Direct Sales E#Y

7/F The C Wisdom Centre
37 Hollywood Road, Central, Hong Kong

HERIR
1ZiEiE375, C Wisdom Centre 7F

4

Andrew Lupton
tel. +852 2543 6671 email. info@intuition.com

Intuition is ISO 9001 accredited.

Oct 2012- “Best Use of Mobile Learning” eLearning Award

Feb 2011- Intuition name Bersin and Associates 2011 Learning
Leader.

IntuitioniEiLISO 90013\ .

20124E10R - “BHFIRENH" BFHER

20114E21 - IntuitionZ2F NFBES AT “201MNEEZI)MEE”
KIS,

Americas, EMEA and Asia-Pacific

=i, EMEAHIX (BUM. FZR. 3EM) FAE KX

Our customers are leading Fortune 500 companies, and global
public sector organizations. Intuition’s clients includes:
+100% of the world’s largest Investment banks
*The big 4 consultancy firms
+6 of the 10 largest global pharma companies
HATHE P2 E 50058 M5t S ALK AHLARTHL. Intuitionfd
BEPaE:
-ERE KK AR ARIT
-4REB AR
-EREAHTRHIHRARZA

Establishing and developing the correct level of contacts within our
key local target client segments

ERNWEZEREPRERIMRRESEN AL

-We have just launched a Chinese language version of our Knowledge
Management platform Intuition Advantage

-We will be launching over 20 additional Chinese language financial markets
courses around risk management and foreign exchange throughout 2013 to

add to our courses on wealth management and private banking.

B e sl p,
=IEEHE:

AR EE T A Intuition Advantagel MIHEH FR3CHR

—20135 HAlE), FAVIRE SR E AN 5 5 H 20 % A AR SThR B E A1 U 55
mimRTE, NMEmEANe M EEEMFAARTILSIRIE.

To use a Chinese saying on Intuition’s entry into China:
“The best time to plant a tree was 20 years ago. The second best time is now.”
There is no better time to start doing business in China than today.

Intuitioni# N\ AR E T 378917 A 7] FIHR E B — A1 18 S fidk:

MRS ERTEI 2204 RT. HRARIE.
HEEREFEF R SHIRERE.

-
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POWERVATION

LIMITED
POWERVATIONAFR AT

Pioneer in adaptive digital power
management IC solutions that deliver
breakthrough benefits in system efficiency,
reliability, and ease-of-use.

BiENHFRIFEEIEICRRT R
HIESE, ARGRE. AEMEH
& P Sk T R I R B i

Digital DC/DC Contro
Modes™ « PMB

PROFILE

Powervation delivers breakthrough digital
power management IC solutions for
designers of Communications, Computing,
and power Point-of-Load systems. The
company’s digital power controllers with
patented Auto-Control® technology
provides the industry’s first and only real-
time adaptive compensation for DC/DC
controllers, delivering significant customer
benefits in performance, efficiency,
reliability, and ease-of-use. Powervation
is a private company backed by leading
global VCs and is headquartered in Cork,
Ireland, with sales/applications offices in
San Jose, California and Taiwan.

&I

Powervation HiB15. ITEHFIEIREAE
BARFRITERUREENHZEREE
ICHERAR. ZAAIMBEEIRIEHZE
MATERMEFHEFROFEAR, "IADC/
DCiERISS Rt R E M RE—— L
MEIEMIMERZE, NMAR Pk
BE. WME. TREEANSAMEAEHEEK
i#. Powervation@—ZRIMELE, FHEE
EIRMEMVCSHETIEEES R=R%=
HE/NARFEHEMEEZME. MAE
RIEFEE.

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
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Managing Director

BEES

Number of Employees Globally
EBRRTAL:
Date of Establishment in China

FRE R SR AR I B 5

Market Entry Strategy
T N R B

Address in China
AR E| ik

Employees in China
FERT

Contact Person in China

HEBRREA

Certificates/Awards

EF /220

Key Export Markets
EHOmH

Key Global Partners/Customers

EXEESERE/FR
Key Partners/Customers in China

PEFESEIE/ER

Biggest Challenge for Market Entry
BENTIBHIR KPR

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...

BADENZBRTEEERTMGAR
MRSEXFENTIH? ZR0E BHEE
HIZ5.....

HAZRA: ERENER=AT

www.powervation.com

Mike McAuliffe

29

June 2009

200946 A

Adaptive digital control solutions for DDR and Point-of-Load power
applications in high-end computing systems (server, workstation)
ERTEmTERS (RS, T{Euh) DDRFIGH AHE IR A/
BENHFERIBRTR

Rm. B, 4F., No.322, Sec. 1, Neihu Rd., Neihu Dist.,

Taipei City 11493, Taiwan (R.O.C.)

BB BT RMX N — k3225 4EBERI4 11493

4

David New
tel. +886 2 2627 7877 email. david.new@powervation.com

1SO9001:2008

NASI

RoHS and Green (Sony Green) compliant. FfPowervationf=
RIHBROHSHIZE (Sony Green) &MERK.

China / Taiwan, US

HE/GE. £E

Intel, Murata Power Solutions, CUI Inc.
HHF/R, FEBIEHRAE. CUl Inc.
Intel.

HHFR

One of the biggest challenges is over-coming concerns related
to being a new supplier of components for a high-end computing
system.

R AHIP R Se SR ANAT B A R R T R G T R R AR R

Once we began to have success here and validated the benefits of
this technology at numerous big-name, key designers/manufactur-
ers within this space, we made the decision to focuses a majority
of our company’s new efforts in China-Taiwan. This portion of the
business is a critical component for our future.

— BRI ER BRE R X — X A S MEZHEERLITE/
FISEIERX TR AR MR, HAENRER 2T A BB HIFE NHE
HEREEE. ZMFUFRERINRKERH—NEZHMEBS.

China is a key region for the manufacturing of the world’s computing

systems. Currently there is a shift within our industry, where China’s

companies and engineers are taking more control and becoming the
technical experts in the design and engineering phase of these systems.

HEREKITERASHEN— I EEMX, BRTRINAMLTIEETET,

PEARMIREINENERE T ESERF A ERGEIRITHIIEN KA

BARER.

(-

(1
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IRELAND HAFA: EPENER=NT
where innovation means business

T RI N T E C H YW]V:JESHG www.trintech.com

Software provider %i,;ggg Director Managing Director: Paul Byrne

RHHREE

Number of Employees Globally

SRETAM: 200

Date of Establishment in China 2012

FRE R R I E

Market Entry Strategy Our clients have employees using our software in China e.g. HSBC
T N\ R employees use Trintech software.

Address in China

EAWME FER R TEPEERRNGTE WiCERITRIER
HETrintech#t 4.

4th Floor, 2 Ping Lan Street,

s mmram R E ik Ap Lei Chau, Hong Kong

prorrom—r— Sz nimim i, RS

e . e AR EE

:;: _____ i B T Employees in China 1

e

-~ el press i e . Contact Person in China Paul Dalton

Ty - — REBERA tel. + 852 9467 3183 email. paul.dalton@trintech.com

e e . - 2 o Key Export Markets Global
FEHOTS S5

PROFILE Key Global Partners/Customers Partners: KPMG, Deloitte, Ernst & Young, inMotion Spectrum

ERFESENE/ZR Customers: HP, HSBC, WalMart, Yahoo, Ericsson, Lockheed

Trintech is the leading provider of financial
solutions for the record-to-report process
cycle. The Company offers Cadency™
and ReconNET™, recognized as the
leading technologies for addressing
operational reconciliation process
management, financial data aggregation,
financial close, disclosure management,
risk management, compliance. Customers
use our products to gain greater stability
and control over their critical record-to-
report financial processes, leading to
better overall business performance. More
than 650 organizations from the retail,
manufacturing, financial, and service
industries across 41 countries utilize
Trintech solutions, including half of the
Fortune 50 and the FTSE 100.

&I
TrintechZ R MK B IR SR 2 AN &R
FRIFITIRME., AFRMCadency™F
ReconNETMEFINAMIFER R, TEH
FRERIZEFNEZMRZETE, MEH
BLE. UWEHEE, EERESE. NKE
FBURESNEEE, EIF AR
&, BAREEKER & X BT EihE
piaEFiEE 1, AmBEERLEE
WM. REMNNERS0SNEE. 4. It
SRR T AYALRE R E A Trintech
RRAER, SBEFHMES03RFFTSE 100
fe¥4AA,

Key Partners/Customers in China

HREEEAENE/ER

Biggest Challenge for Market Entry

HENTIARI R A Bk

LATEST NEWS:

Martin, Marriott, Diageo, Unilever

GIEME: DR, %, REASIITESH. inMotion Spec-

tg)g": B, JCFERIT. AR, BE, BfF. B=HE - 3T,
hE. FLEKR. BEFE

HSBC, WalMart

ICERIT. KR

Language barrier

BERR

CFOs Gain Mobile Window into Record-to-Report Process with Cadency™

Mobile

Trintech and USG People to Present Increasing Efficiency of Record-to-Report
Process at Financials 2013 EMEA Conference

Trintech and Coca-Cola to Share Best Practices on Record-to-Report Process

at The Hackett Group Conference

B rslop .
BHTHR:

BHEMEEFRIHCadency™ MobileSRIR & M E3 & i 2R IMobile WindowIh&E

. TrintechFAUSG PeoplefE2013FE EEMEAME SN E B TRINAIRS R M ER &
TAIZHIERE, WMk A1M M E B EBAFANRITIEREE.
Trintech#0A] O REMRHFEFR SN ERDZ 2K EIR SRENREME

We see our recently launched Cadency, our end-to-end solution for optimizing
the record-to-record process. With the explosive growth of Chinese companies, it
made perfect sense for us to begin offering them a way to gain critical insight and

visibility into the state of the financial reporting and disclosures with our product

and expertise.’

CFATX R B S HEH Y AT AT L S KBRS A2 R0IR B IR AR R 77 R Cadency it

TTUE., MEREARSKITHEEMERK, RONEERMNEIRN=RIIE LK
REA AR IR B %#E%ﬁﬂ1§.§?ﬁ?§‘£ﬁ?§9€§£ilﬁ]$ O REREERHEER
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ZUTEC (ASIA)
LIMITED

ZUTEC (i) BIRAH]

Software as a Service (SaaS) provision
and Software Development

HAERIRRSS ( SAAS) HERzFnER
%

SOUETONT L SLBACLT T AITIDY  MUCCLRS SISy CORLACE -

The simple

capiure and man

asset information

oW can W e T

PROFILE

ZuTec is a global company with over 12
years’ experience in providing world class
web-based solutions for the construction,
engineering and asset management
industries. With offices in Melbourne,
Dublin, London, Dubai, Boston, New York
and Hong Kong our worldwide experience
coupled with our innovative philosophy
has allowed our clients to realise the full
benefit we can bring to their business.
Utilising the latest web and mobile
technologies, we are experts at capturing
data over the full lifecycle of a facility,
from construction all the way through to
facilities management.

B
ZuTecR—HRAH12F NI EZWRIEE
RA), BARFIEMFEEITIHRM
ETMERIMREMRTR. ARHEL
WK EBRA, HEK, £, BF. KT
Wi, AANMEE. FEIERERMLE
i, RAMEAE PR S HEREER
. FIASKMAIMEMNBIHIEAR, H11H
REREU L ME TR EEEE N £
FEERRIEHE .
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Managing Director

BEER

Number of Employees Globally
EXFTAH:

Date of Establishment in China

FRE R SR AR I B 5

Market Entry Strategy
TSR\

Address in China
i E ik

Employees in China

HRERT

Contact Person in China

HEBRREA

Certificates/Awards

EF /20

Key Export Markets
FEHOAMS

Key Global Partners/Customers

EREFESENE/BZR
Key Partners/Customers in China

REEESERME/ER

LATEST NEWS:

HO%F: ERENERZAT

http://www.zutec.com

Brian McGuire

50
2003

ZuTec believes that the key to growing our Asia operations is by
fostering relationships with existing global partners whilst trying

to build upon local relationships with construction and consulting
companies.

ZuTecAAR BRI S H X BE(RH SIME LR EENEMEKER,
RSN SREFMEGEVETSEXR,

Zutec (Asia) Limited, 1st Floor, 18 Tsun Yuen Street
Happy Valley, Hong Kong

Zutec (i) BRRAE, HEHEDH
iR 18514

4

Daniel Da Silva — Business Development Manager (Australasia)
WEEREZE (BANFHT)
tel. +61 403 222 720 email. daniel.dasilva@zutec.com

We have applied for two BIM innovation, collaboration and
sustainability awards in the UK and Australia.

RNEZEMRARNTLREHABIM (HIE, SEMTHELRER.

Zutec has predominantly provided services to the Construction, Fa-
cility Management and Engineering industries. It provides software
solutions to assist with Project Management and Project Handover
of large multi-billion dollar construction projects.

ZuTecEZEARH, RHEBIMTRRTUREAS. RIMRENTG
TR R BEB B HZ TR AT B HTH H BRI E B .

Mace Group, Leighton Holdings3ifi#=f%, Brookfield Multiplex
Lend Lease

Brookfield Multiplex, Leighton Asiazfiiii iF i

Zutec has launched its new website following receiving feedback from our
clients. Some of our new solutions include: Asset Inspection & Maintenance
Scheduling, and BIM Integration:

=ITH

1 l.;\

RBERNMGERENEPRIEER

. ZuTecHE T &AM, HARIFBRT

KOG ATRENEFRAE & BIMER

Biggest Challenge for Market Entry
HENTTIFRI R APk

Time taken for the Chinese market to
generate a return on investment:

Fh El TR A 5 5 4R BT R R 8]

Not having local knowledge of the business landscape coupled with
language barriers. This has proven a challenging experience in
order to grow our operations and generate leads.

M EIRERZ THE, RRHEEESES. XA EEE
RAFAMNER ST AT G S E LR E XTI .

ZuTec is still fairly novice in its Asia operations so our ability to
generate a return on investment is still a work in progress. Moving
forward we will be allocating further resources to ensure our suc-
cessful integration into the market.

ZuTecE LML SNIRIFF I, PR AERA-EOR, XFEE—
M. BOVGHE—SMARERN, UBRETIMBN LTS,

Construction companies in China need to realize the benefits they will receive from adopting this technology and providing a
transparent handover solution to their clients, which can continue to be utilized throughout the life of a facility.

FREREF A BFEINRBEAIAR AR

L R FHRHERRRIB X ARG T PRI
8.

RUEEA A H P R S

SIEFPATRERIN RIS, FEZBAREREET

(-




[ ]

° ENTERPRISE
IRELAND

where innovation means business

CYLON CONTROLS
LTD

FHEAEEER LA

Building controls manufacturer and smart
energy management provider

BFEH RS SERNE R EERMUE

PROFILE

Cylon is a pioneer and a recognised
international leader in the development
of smart energy management systems
for buildings for over 25 years. Working
through a worldwide network of system
integrators, Cylon has customers in
Europe, North America, Asia, the Middle
East and Africa.

Cylon Controls delivers smart energy
control systems to a wide range of
sectors including local government,
commercial, education, healthcare, retail,
financial, industrial, pharmaceutical,
telecommunications and hospitality and
leisure.

Cylon Controls is one of the largest
independent manufacturers of building
control systems in Europe, and with

a solid history in controls and global
Building Energy Management experience,
Cylon understands buildings and more
importantly, how to optimise a Building
Energy Management System.

M

IR AR FE RS IERSAIEIR
EMHEZERTAE, ZOTHBES
s, FERRT T— A eHREERTM

iwgpﬁ&ﬁw‘ki\ﬂm‘¢ﬁﬁ
.

AR EARITR IR AR R RIZH R
%, BEMABA. Al #HE. BEF.
TE. 2R Tl EH. BIE. BEHN
RRR R,

PIE B RN R AR FIEH R IR 1L
HERMZ—, HEEEMEREFEEEE
FEAREIHNEMMFERNZN. FA
THET FEEMETRNMAMLLEF
REEERG.
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Managing Director

BEER

Number of Employees Globally
LR AE:

Date of Establishment in China
FRER R H

Market Entry Strategy
TN A

Address in China
R E bk

Employees in China
FERT

Contact Person in China

FREERA

Certificates/Awards
HEH /R

Key Export Markets
FEHOMS

Key Global Partners/Customers

EHREEAEUE/ER

Key Partners/Customers in China

REFZESEKE/ FR

Biggest Challenge for Market Entry
BN IR R AR

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...
BEFENZE S BEEENTMHEAR
MALFEXENTIT? 2H0E BEHEE

Time taken for the Chinese market to
generate a return on investment:

R E 737 AR B4R BT s B A 18]

HAKT: AHERNERZAT

http://www.cyloncontrols.com.cn/  www.cylon.com

Sean Giblin

73

13th December 2010

Representative Office
KEDEL

Cylon Controls (Beijing) Ltd

100026 / Building-B, Rm-1121, Langting Mansion, No.8 Chaoyang
Road, ChaoYang District, Beijing, 100026

Cylon Controls Ltd. - Shanghai Office

Room 315, 3rd Floor, No. 567 Morimoto Building, Xuhui District,
Shanghai, 200030

FEAEE (t=) BRAF

Tt EEAX AR 8 S RAE AEBE11212%, [HF4%100026
B ERERAR LighsEi
LBHICX567SHFAKE3R315E, Hi4%200030

7

Jin Zhe

Beijing Representative Office +86 1065812498
Shanghai Office +86 21 22157888-3111

email. jin.zhe@cylon.com

JERRFMEL +86 1065812498
iEmELL +86 21 22157888-3111

2012 Award for “Lighting/Energy Efficiency” by the Global
Cleantech Cluster Association (GCCA) Cylon Controls is now part
of the prestigious “Global Top 10”.

2012 “RAA/RERE" X, ASKFEERAKE NS
(GCCA) fi%k. FBABIZEHS “&HA+" .

Cylon Controls Limited is a global organization head quartered in
Dublin Ireland and exports to UK, USA, main land Europe, Middle
EHREERARE—REHKMEAR, SENRES/R=MAK, HO
=E. EE. BN, HHRFHE,

In addition to global brands such as Phillips, YIT, Cegelec, Cofely

GDF Suez, Cylon operates at a local level around the world, work-
ing in partnership with the market leading local system integrators
and organizations.

BT —LERRMAM, CFIE, YIT, EHcER. EEBFLIRGESE
ERFEFR S, FREEE R SR WES), SHiE LRt Atl
REEMBMAARRAIEXR.

Philips Asia, Protectwell, CNA China Co., Hunghua, Oppre Con-
struction Technology, Beijing Wisdom Net Technology, Shanghai
Magian Intelligent System, Qing Dao ADD &SUN Intelligent System

Brand recognition
R REIA N
Our experience resulted in us tailoring our approach in the Chinese

market, recognizing certain elements in Chinese market require-
ments.

EEERERZR, RITARZIRETIRN— LS EER, HME
HlH—EEFHIMRTTE.

3 years
35

Success in the Chinese market results from a highly focused and dedicated
approach and not attempting to conduct business remotely.

EMNZAUEETRETIARERY, —REARNMEET —E8EEFNETNT

% FEAREZEEFRILS.
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CRH CHINA

Development and Operation of Building

Materials business in China

HEFENEEMFRINZE

PROFILE

CRH is a leading international

manufacturer and distributor of building
materials, with headquarters in Ireland.
The Group has 3,600 locations in
thirty-five countries worldwide. CRH
manufactures and distributes a diverse
range of products from the fundamentals
of heavy materials to value-added
products that complete the envelope

and distribution channels which service
construction fit-out and renewal. As
Chinese building materials’ markets evolve
CRH looks forward to developing this
business with its partner and to expanding
its range of building products as the
construction materials market develops in

size and sophistication.

=M

CRHEEFRE#M1TI IS FIE R e

WA, DEREERZ. SEBHENK

35 EIZRFAMX 3600t . CRHGIE
MaHEMEm AEMBIMRIEIRE
REKIBE M, FHRAIRS TEAKEH
EHOSHRE. METERMTIZENE
B, CRHFZRIG{EMUHFE—RBELRISE,
F+ B R Z SR T AN BT K AR 7

EMmZE& KEH=meE.
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Managing Director

BEES

Number of Employees Globally
LR T AE:
Date of Establishment in China

FRE R R AR I B H

Market Entry Strategy
TN A

Address in China
i E ik

Region
o]

Employees in China
HERT

Contact Person in China

FREBREA

Certificates/Awards
WEH /R0

Key Partners/Customers in China
PEEESERE/ZH

Biggest Challenge for Market Entry
BN RIS AR

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...

BETENZE I BEEENIGAR
RALEXERITT? 2H0E BHEE
HZR.....

Time taken for the Chinese market to
generate a return on investment:

FR E 737 AR SR 4R T s B R 18]

HAKT: AHERNERZAT

www.crh.com , www.crhchina.com

EeMing Wong
WEEHBES - HRME

76,000

2007

Investment in Cement sector in Heilongjiang Province as initial
point of entry. Subsequent additional investments in related Build-
ing material businesses in NE China.

BERABLITERKEDE, ETRE—SRADEFRIMXA
HXEMALS.

Room 1808, Tower 2 , Prosper Center , No 5 Guanghua Road ,

Chaoyang District , Beijing 100020 , China

FEHLRHAAR s S LM E 0254 1808%, #HE47100020

Key investments in Jilin, Heilongjiang, Liaoning and Inner Mongolia

provinces of North-East and North China

EEE&*B‘]?E:II:MIZ%D&:II:MX, BESEH. BRI, L7
=

150 (direct); 12,000 (including joint ventures)

150 (EJE); 12000 (BFESHEAL)

EeMing Wong

tel. +010 6505 1988 ext 816 email. ewong@crhchina.com

Valuable Partner, China Aggregates Association

BMEEENE (FEESISTE )

Jilin Yatai Group, Changchun City Government

EWTSRER, KETBUT

Cultural differences, availability of China capable personnel, huge

geography with significant regional differences, identifying the right
region and the right partner for initial entry

XHER FEESMAARE HEMEE BXEFRE
TRTE#NE B NRIIE S X FNA Rk B,

Other than recognizing the growing importance of China as a
market for the company, CRH has continued with its strategy of
developing strong geographic balance in its business portfolio.

B TIMRBI R A R HE TN T ARMESEY, CRHALHIT
HEBGRFRME, SIS ASHHIETE,

3 years
34

China is a market of tremendous opportunity, but equally one of great com-
plexity that requires time and patience to develop a successful business. For
CRH, given its place as the biggest building material market in the world,
China is a market that deserves the investment in time and energy required to

develop our business here.

PEWZARRANESN FERBUAGHEINSERYE EHULEFEER S EF
iy, AREFKBUE LRI, W TFCRHEM, HERMR ERXMEAME
min, EERIMENLERREFE kL RIS,

[ —

38
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C&F TOOLING

Contract Manufacture of Close tolerance
sheetmetal racks and cabinets

BREPAUFIERE A ZHENIRFIE

PROFILE

Global contract manufacturer of
close tolerance sheetmetal racks and
enclosures

M
ﬁ%ﬁ%ﬁﬁﬂ%ﬂﬂﬁméﬁﬁ%ﬂﬁ
7
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Managing Director

BEES

Number of Employees Globally
EXRTAH:

Date of Establishment in China
FRER R HH

Address in China

rhE 3

Region
R

Employees in China
RERT

Contact Person in China
PEBRREA
Certificates/Awards
WEH /R

Key Export Markets
FEHOMS

Key Global Partners/Customers

ERFERERE/FR

Key Partners/Customers in China

PEEESEISE/ER

Biggest Challenge for Market Entry

BENTIARI R AR

LATEST NEWS:

HAFA: EPENER=NT

www.cftooling.ie

John Flaherty

1800

2008

Qinghu east Road, Qinghu Industrial Park, Qingxi Town, Dongguan
ReimREE T E &R

Dongguan city guangdong province

I HREFREM

100

Damian Gavin
tel. +86 150 1544 8770 email. damian.gavin@cfmanufacturing.cn

iso 9001, iso 14001, eicc approved
iso 9001, iso 14001, eicciAIE

Asia, Europe, USA

T, B, EE

IBM, Jabil, EMS, ingersolrand, APC, automotive: BMW, porsche,
Audi, Merc, GM

IBM, $, EMS, HiERZ,
8. 1BFREH. kK

IBM, Jabil, EMS

IBM, #EE&. EMS

APC, R%FE: ET. {RAEfE &

adaptation to labor shortage due to wage increase and cheaper
competitors.

BRTHE EHEROFHNER UREARRHTZRE.

Introduced automation to manufacturing process trhu the use of robot welds and
process improvement thru creative in-house design.

EAmEE:
Bit{E e ZEER A S I NFIERIER, B AEERNNENLIT BRI,

-
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DATAC C O N T RO L le%l;l;site www.datac-control.com
I N TE RNATI O NAL "M%“Egii?gg Director Mr Cyril Kerr
LI M ITE D Number of Employees Globally 30
o 3 [ IN= ERRTAH
D ata C?Iﬁ%u Bl_‘l;ﬁ BE A a Date gf Esﬁapﬁjhment in China 2002
Design and Manufacture Remote Control il iR Oatac Contral Int e iched
Yy it Market Entry Strategy atac Control International (Hong Kong) Limited was establishe
arr:d Monltzrlng i):‘steﬂwifor thi Utl|!tIeS 7 3rd July 2002
R AHIE A I R IE SR R S DatactZ#IERR (&t ) HRAFMIF200247A3R
Address in China Room 2102, 21/F Centre Mark,
A E ik 287-299 Queen’s Road, Central, Hong Kong
7 2 RAE —2995 5k RFL21# =
T EEEE L HBHRINE FAEH287-2998 K AR 21#2102%F
i A Employees in China 1
| HRERT
Contact Person in China Mr Declan Mc Carthy
FEBRREA tel. +85 22 9870240 email. dmccarthy@datac-control.com
Certificates/Awards .
/2T 1S09001:2008
Key Export Markets Hong Kong, Philippines, New Zealand, Qatar, Kuwait, UAE,
FEHOTS Argentina, USA
i, FEE. A=, FER. BEYS. MEE. FRE. XE
PROFILE
Founded in Dublin (Ireland) in 1981, DATAC Control International Ltd. has become a world leader in the supply of Supervisory Control
and Data Acquisition (SCADA), telemetry and machine to machine (M2M) solutions. Datac has a truly global span with support
engineers available around the world through our own and partners’ offices.
Vastly experienced in the oil, gas, water, wasterwater, transport and marine markets, Datac has developed innovative technologies
that are used to monitor and control valuable assets of our customers in more that 50 countries worldwide. We have leveraged our
30 years successful track record as supplier of choice to major companies to bring innovative, cost effective, secure and reliable
solutions.
Datac’s main focus has always been to provide the most reliable, stable and secure solutions at the lowest cost of ownership to our
valued customers. Datac has invested heavily in hardware and software development to achieve this mission.
Jad
&
DATACEHIERRGMA AT 198 14E A4 (BRE) Har, RUMIEHMIERSE (SCADA) . BMEALUBNENNE
(M2M ) fRRTTRIIEKTALE. DatacEH A FHMIZTAHELNGEAHFNEL, ELHCEENRBEEAZHIREN REERY
LHEKMERT.,
DatacZEAifl. M=, K. Ek. BEIESFMHTEERZNEN, FELTENAMEAR, HLR0SITERMEXHEFRHEF
MEMR=EERS., EIR0FEARINBLISABCUHSERNE, AZSKEWRENF. &F. T2, TENBRRAR.
DatacliZ X FIMTLEERE FUSRMBARARAIE. BEMZEMBRAR. AT EPX—{Ed, Datac KERNEHFIEMGFF
Key Global Partners/Customers National Grid Corporation Philippines, Kiwi Rail New Zealand, Qatar
EHREESENE/ER Petroleum, Joint Operations Kuwait, BP, Sharjah Electricity and
Water Authority, Con Edison (USA), Seattle City Lights,
FEEERBN. AA=%KEARE. FERAHEAE. RESHES
AT, KERMAR. WillkEF. BEEBEE (X)) . &
We find that our customer in Hong HERNAF
Kong has a very clear plan on the Key Partners/Customers in China Water Supplies Department (Hong Kong),
way forward and we believe is a REFESERE/ZR KEE (FiE)
leading Water Authority in the world.
Biggest Challenge for Market Entry The biggest initial challenge faced was trying to convince our
| fo o Ny S -+ > = . customer that although we are relatively small we can provide solu-
ﬁggéﬂ'wg‘gﬂ;iﬁégﬁjgggﬁ BT S tions on a par or that exceed our competitors eg ABB, Siemens.
i g b | PAAEE? RATENERHNB AR ERRRINES, RERIMME
FEREWTTHIASHN, A, BERERESESE (WABBA. BIF) A%, E2
BHEFENRRAR.
Time taken for the Chinese marketto  Datac secure its business mostly through a very formal tender pro-
generate a return on investment: cess so in theory the return on investment period can be relatively
o E A= A48 5 B4R B R ] short as it was in the case for Hong Kong.
DatacEEREIIFE EXAIRIFEFHKBUS, Hib, NIEig bk
W, ERERIE A ER IRGR AR, EEEBEEMIt.
“i
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DORTEK LIMITED Website www dortek.com g

Pk

V/ \ﬂ B
v ﬁlzﬁ /A= Managing Director Alan O’Keane
BEER
Design, manufacture and installation of Number of Employees Globally 10
hygienic door systems for facilities in food ERRTAH:
manufacturing, pharma cleanroom and Date of Establishment in China —
hospital, food retail and supermarkets. FRER RN HH
BERSERISZT. FERZE (ARR Market Entry Strategy We work on generating specifications, both by meeting and
ﬁqi}_“:ﬁ:\ﬂk‘ %IJZ’J'E@E Elﬁlﬁﬁﬁ, u i PNl \t:(l;grjlt(-)tlng end users, and the engineering houses with which they
EEmEEERET) . o .
- HNFTHIERIE, $HUSLAPFHEEIEFENER
Address in China Dortek Door Systems Shanghai Limited
A [ Hb ik Room 1504, Suncome Liauw’s Plaza, 738 ShangCheng Road,
Pudong, Shanghai, 200120,P.R.China
s I (B ) BRAR
FE LSRN BN 738 S RER KXE1504%, Hi%%200120
Employees in China 1
PEGT
Contact Person in China Mike Glanville, Commercial Director 7552 4
FEBEREA tel. +65 92333772 email. mike.glanville@dortek.com
Certificates/Awards GB 12955 Fire Door Certification for 30 minutes and 60 minute
ER /&R hygienic fire door.
Fire Certifications for Singapore, SE Asia, Australia, New Zealand
and Middle East
3053 $h 6043 $iE R K T3RGB 129558 X THEH
iy, FREEL, WMAFIE, FHE=FPZRENIES
Key Export Markets China, Singapore, Malaysia, Philippines, Indonesia, Australia, New
PROFILE EHOWH Zealand
) RE, #ingE. SRET, FRE, NERHAEILE. BAFIE, Hh=
Dortek manufacture and install Koy Global B e ; a G ;
Al f A ey Global Partners/Customers 16 of the 20 Top Global Pharma Companies, 8 of the 10 top Food
specialist bespoke hygienic door sets EHREFESENE/ZR Manufacturing companies, All top 5 Infant Formula Manufacturers.

for use in the following environments:
Hospitals, especially operating theatres,
Pharmaceutical clean rooms, Research
laboratories, Infant Formula manufacturing
plants, Food manufacturing facilities,

Leisure, Food retail. LATEST NEWS:

Tested and Certified to GB 12955 China Fire Door Standard for single and pair of
doors , 1hr rating, in 2012.

ﬁlégggéﬁkmgiqﬂﬁ‘]w% 10X RABEFAFHHISEK, SKEILR

AR

The doors are made from engineering
composites and are smooth, seamless
moulded with permanent built in colour. = ar sl e,
Fire and non fire, hinged and sliding, Es_‘*ﬁ' a8

hermetic variants are all provided. We 20124, BRI TEZGB 12955 ERA K I TARAERIEFHAIE, FR A1/
have 2 factories, in Ireland and Malaysia.
We have projects and sales office in the
UK, Singapore and China. We have
installed doors in food facilities in China

Biggest Challenge for Market Entry Achieving local Chinese Fire Certification

and also in food retail supermarkets. ENTTHRIBA R T SRR ERSAIME
We install a large % of our own product Did your experience in China lead you  China proved more difficult than we originally expected and we
di . to sit to re-evaluate priority markets within invested heavily, more than we had originally budgeted to penetrate
sending engineers 1o site. your company? Is so, please share the market. We also established a new manufacturing facility in
. your experience... Malaysia to supply our Asia markets in 2010.
18] ﬂ\ : BERERNEEEREEEMIEAT #ANPEMZERINERFENEERYE, AT FOEHT
S O e L O e v © MALFERERITH? 2HE BEHZE TAENERE, LRINERNFAEEES, KIHEF2010FEDR
M HIS R R A E SRS SRS HIZH ... BLFET—REETS, HEEH .
AE \ AN = [=I{H=I
*E8 BATUTES: ER $SHHEFAK Time taken for the Chinese marketto 4
= —H= 3 vAz 2 = = years
=, %‘Jé‘]?ﬁ@*éﬁﬁﬁ:ﬁ‘:gﬁé\ ) %@JL'Q&I‘:%‘J generate a return on investment: L
i;:i%}‘ , RmEFE, AR, 8RR FhE TS A 42 B4R A B B ]
=I5
ERATESSMRIGIER TR, T4, e __ _
AR, HABRMEFN], SR N] China is undoubtedly the most difficult market we have ever entered, and it
FHAERT KT, S8 IRNEZN], LR E took us 3 years and considerable investment before we saw any orders at all.
2T, BRIOVE20T, SR FERE If you persevere, as we did, then the rewards are there. The potential in China
MERAL, HEEXRE. HNEFHE IS enormous.
AT ESEHERERS., TEHE, FH S — /T o amos = N o
et 2 PEREERAE NN, RIVETHERE, AT ARMEE, ALTHE
TR Bk B S B T BiT#. BR ABGRI-BERTE RSREOE. FEARE XN
oe. =
BRI IIFRE 7
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GLEN DIMPLEX
&IE - ITE AT

Heating and ventilation, renewable
solutions, domestic appliances and
commercial and industrial

B, BEREMRAR. KARE

Kl ATl 7= &

PROFILE

Founded in 1973, Glen Dimplex is a
leading international group, with annual
revenues in excess of two billion euro
and over ten thousand employees across
four continents. Glen Dimplex is the
world’s largest manufacturer of electrical
heating, and also holds significant global
market positions in domestic appliances,
cooling, ventilation, and renewable
energy solutions. Today we are at the
vanguard of a low carbon revolution, with
an unrivalled range of solutions in space
and water heating, cooling, ventilation
and heat recovery. Across the world these
innovative low carbon systems enable
our customers to reduce CO2 emissions
and eliminate cost. With our dynamic
portfolio of leading brands and low carbon
technologies the Glen Dimplex Group is
strategically positioned to meet the market
challenges of tomorrow.

M
&I - TTERETBIIT1973E, =—KRE

HRESERIERREER, FEWBNBIIF20
28T, ERAENAMAE1IASEET.
®IE - ITERATRIE R ERAHMBES R
HiER, FEESKKMARR. XA, &
RANBERERBRA R TIAEAEZAM
fii. ¥X, ?ﬁﬂ‘]i?’ﬂfﬁﬁ%iﬁﬁ"]ﬁﬁiﬁ, 1’5
M AT LR T2 B =S (B 0K RE |
BXAEAE YRR TR, HAE éﬁﬁl
Bl IR AR RS, ERMNNER
BOCO2HFRE, HURAA. 1818 - iT
& RHTRA SUATRI ST M R 2R T AR R
R, FHEMEEIHSEER BUE
Xt AR TIARIHR .
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Managing Director

BEER

Number of Employees Globally
EBRRTAL:

Date of Establishment in China
FRE R R E

Market Entry Strategy
AN

Address in China
R E i

Employees in China

FERT

Contact Person in China

FRERERA

Certificates/Awards

IEH/R 0

Key Export Markets
ZEHOMH

Key Global Partners/Customers

EREESEME/FR

Key Partners/Customers in China

REEEAEAE/ZR

LATEST NEWS:

HO%F: ERENERZAF

www.glendimplex.com

Sean O’Driscoll - CEO

8,500

2003

Dimplex (Shenyang) Electric Co. Ltd (SDE) was founded in 2003 to
manufacture storage heaters, fireplaces and other electrical heating
products for the fast growing Chinese market

TTESEHT (T0FR) BEEHMRAT (SDE) MILF20034%, 47=fiEHk
XSS, AEPMETRE R HRREXRNTETE.
Shenyang: No. 9 Shiji Road, Shenyang Hunnan Industrial Zone,
Shenyang, 110179.

Hong Kong: Unit 1003 - 1005, 10/F. Millennium City 3, No. 370
Kwun Tong Road, Kowloon. Hong Kong

PLBR: PELPHERF A X LIS, H4E110179

it BENLNIEE370S G2 H34510#£1003-1005%

400

Jacky Choi

email. jackychoi@glendimplex.com.hk

Stringent quality controls are applied to every part of the
manufacturing process and the company adheres to all necessary
internationally recognised quality and safety standards.
AREEFRZN SN HT LB REE R FEEEE
RN B L ERNREFREIE.

Europe, North America, Asia, and Australasia

BEEM. JeE. WMFRR KA AT

Our partners and customers include the major players in the
fields of wholesaling, distribution, retailing and installation of such
products.

HMWEENERZE A EEH]E. 2. TEN RRETENE
KA,

Our partners and customers include the major players in the fields
of wholesaling, distribution, retailing and installation of heating
products

BNMSIERHEIE PEEHRE. oW, TEMMATRRENE
BB AR L,

On Tuesday 9th April Glen Dimplex launched the ‘Quantum’ energy system at
the MAC in Belfast. The Quantum Energy System is a world-leading heat storage
system that is more efficient than its predecessors and can be programmed to fit
the lifestyles of end-users thanks to intelligent controls.

R 23

=IMER:

:F4FJ9EIEHHP_TI &t -
74, B
EEEH

Biggest Challenge for Market Entry

BRI R AR

Time taken for the Chinese market to

generate a return on investment:

R & 377 A R 2 4R T R HO A 8]

BRI IUREFRAIMACE R T —& “BF" #EiR

ﬁ:?:éi‘ﬁxs—ﬂﬁﬁ RERIEAX RS, HARESETUE R, FE
a“”%ﬂlﬂaz, A ARESRZL A PR EE AR THRIE.

Finding strong, reliable local partners is the key to opening the
market.

FHEX. TERNSMSEREEAITIMRRAR.

Our businesses are typically run on the principle that all
investments would be recovered within a two year payback period.

RINAFAMEERNER R, ERFHRERKERERE.

You have to get out and get on the ground. The commitment to the market must
come from the very top of the top of the organization

MEGREHE FEIH. DR

FiLALNSERNNEA SR ST,

[ —
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° ENTERPRISE EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

IRELAND HOFRA: ERENERZAHE
where innovation means business
G REYH O U N D VMViESite www.greyhound.ie
RECYC LI N G & Managing Director Joint CEO’s- Michael Buckley and Brian Buckley
BEER BACEO iER/R - BuflfiifmkE - BxF

RECOVERY

Number of Employees Globally

N = 250
1:§-=I=-= = :ﬁ /\ﬁ_l EHRTAL:
DLl A Date of Establishment in China 1999
L FRER RN HH
Waste collection in Ireland, UK and North
; i Market Entry Strategy To market our recyclables and engineered fuel as a secondary raw
America. Sale of secondary raw materials TIZH N KRB material that replaces primary raw material, such as paper, plastic,

(paper, plastic, metals and engineered
fuel) across EU, Asia and North America.

HER=, HEMILEHITEYKE T
BRSE. WiMFndLEsHE
B, £ EMIEME)

RRERF (

PROFILE

Greyhound is a leader in the production
of secondary raw materials paper, plastic,
metals and engineered fuel and supply

of waste derived alternative fuels. As

a Green Energy provider, the company
trades solid recoverable fuel materials

at a discount to fossil fuels. Our current
primary customers operate in the Cement
and Power Industries. Additionally,
Greyhound seeks to work with Coal
providers, providing a supplement to their
materials and facilitating the reduction

of their carbon footprint. Greyhound
currently trades in 15 countries worldwide,
with offices in Dublin London and
Shanghai.

M

FELEFERBEME (5. BR. &
Eﬂl&%ﬂ)ﬂﬁﬁ&%ﬁiﬁﬁﬁﬂ
HMSE., FA—REERERYES
ﬂﬁﬁ%%@%ﬂ@%%ﬂ@ﬂ,FE%
AL RRE., ARBEMHNEERZ XA
HKiRFNER AT, FER, BEZIKSE
RENEHEENS, RMITHRMEAN TR
B, BBt R E. REZEBE
HEHAERIEFERS, 70540
. BFILEIET THEL.

Address in China
R E ik

Employees in China

metal and fossil fuels.

WA AR R TIZREHE AR EMBETHE BRYVREM
B, BR. REMEARRE.

Room 802, No.2 Building,No.289 Minli Road,
Shanghai 200070, China

FE LiBRIIH 289525802, Hi4§200070

= 2
FERT
Contact Person in China Kim Kinahan
FEBREA tel. +86 21 32231256 email. kimk@greyhoundrecycling.com
Certificates/Awards 1ISO 14000 Environmental Management System
HE /15 ISO 9001 Quality Management System

Key Export Markets
FEHOMS

LATEST NEWS:

ISO 14000 S EIRAR
ISO 9001 /REEEER

Europe, Asia and North America

B, EitFndEsE

The development of a new facility, which will be one of Europe’s largest for
engineered production fuel, is on target for the last quarter this year, in London
UK.

R 24

=IMER:

R FSERR— I ZEEAREMRBRIIHTI,

gtz —.

Biggest Challenge for Market Entry
HENTTIAHIR AR

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...

BATENEBEREEEHTHELR
KSR ENTR? RAOE, BHEE

Time taken for the Chinese market to
generate a return on investment:

FR E T 47 7= A 4 3% [ R BT s T B ]

15 B AR M & K H) T2 7= 4R

Developing relationships with customers

BIRPXA

Our strategy in China has been very successful and has lead us to
develop the North American Market.

BAVEREKHARIEIER A, FHERNE—FFRILETZ.

6 months
64>

If you’re not in China, you can’t take yourself seriously as a Global Exporter of

goods and services.

MRMRELEENFE, Tt RAEEEERERIRSHO™.
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where innovation means business

INSTANT UPRIGHT
INTERNATIONAL

Manufacturer of Premium Quality
aluminium towers and access systems.

HIE LB R HIHFRINEE RS,

PROFILE

Instant Upright, Global Providers of
Aluminium mobile towers, access and
work platform systems. Our business is
established for 60 years and is a pioneer
in the mobile tower market where its
success is built on three cornerstones
underpinned by continuous investment in
people.

Quality and Strength you can trust.
Excellence in customer service.

Continuous new product development.
Poan
BT

Instant Upright2$RHIR ZhIF2E. BiE
REMLIETLERZHEHIRMUE. A7
EHGOEMAS, ERIMFIEMHIANE
K&, AFIRIRINEE AN ARELER
R BHET=KEHRA.

EAAEBRIRELE.
FHAE RS,
TR FF & .

While initially set up and bureau-
cracy is challenging, once you
have the right people in place the
market offers significant potential
beyond the stagnation that exists
in our more mature markets.

RELTESHER FHEFENY

ML, B2, —Bx ANR#HT
E%H, AUFEHIREAT T
MER HFEEEXHTIZES.

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
g 31

Managing Director

BEER

Number of Employees Globally
EBRRTAL:

Date of Establishment in China
FRE R R ILE

Market Entry Strategy
AN

Address in China
i E ik

Employees in China

HERT

Contact Person in China

RERZEA

Certificates/Awards

IEH/R I

Key Export Markets
EHOMS

Key Partners/Customers in China

PEEZRSERE/ER

LATEST NEWS:

HAZRA: ERENER=AT

www.uprightasia.com

Scott van der Valk ,General Manager
22 Scott van der Valk

80

2012

To build on existing sales into China, from our Dublin operation.
To expand our presence in China, Asia, Australia and the Middle
East, through offering the same great quality and service but with
more competitive offering and by being closer to the markets.

DEAREEARR, EUNHHENEM LHNRETSS.
RURHEMAR EEFZHNHNSRIRS, BRERATS A
MiREERE. T, BRAFILIHRTIFAIMAL.

Instant UpRight Beijing Office, Room 311, #417 building, No.37
Xueyuanlu, Haidian district, Beijing 100191

Instant UpRightdt RAMELL, JLRERR FEEHK3754175#31
=, HB%100191

17

Scott van der Valk
tel. +86 757 8520 8980 email. svandervalk@uprightasia.com

TUV Manufacturing Cert., various innovation awards in Europe for
safety.

TUVEFSNE, ERf &R EfIHR.

Malaysia, Singapore, Vietnam, Thailand, Turkey, Australia, Dubai,
Qatar, Saudi Arabia, China ,Korea, South Africa and the Americas.

Demill, #nk. #f. RE. LHHE, BXFE, @87, %
R OEERIEA, RE. #AE. EIEFENER.

Shanghai UpAccess Enterprises Co., Ltd.
Guangzhou Weicheng Trading Co. Ltd.,
Precede Machine & Equipment (Beijing) Co., Ltd.

EigEMELHRAR
TN B S AR AR
BEHMIRE (LR) GRAF

After a successful start up, our company is now investing in new product
development to expand its market base, thus enabling us to enter new sectors in

Europe and North America.

=ANEHE:
NEREF AR, MEEESREFLAFTR HEETZEM, REATFHENRR
NFRIE ERIFT e .

Biggest Challenge for Market Entry
BN R AR

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...
BEPENZERBEEERMTEAR
MARERENTIH? 2IE BHZE
HIZE......

Time taken for the Chinese market to
generate a return on investment:

R E 7357 AR R B4R P Rs B B 18]

Developing business beyond the tier one cities into the 15 tier two
cities and finding the right partners. Finding and retaining quality
people. The relative flat growth in China, over the past 18 months.
HAMIZ S 188, FEHEMRNTEMNGE, EdEE129 A4,
E‘éﬂ‘]ﬁ‘]@)ﬁiﬁéﬂu’r—ﬁo REETERERRNAR TR FZIER

If anything our decision to invest has been reaffirmed, through
greater competitiveness and closer proximity to our Asian markets
we have seen many customers double in size in past twelve
months. It is also enabling us to look at entering new markets with
different products in Western markets.

RANMZESNIEE, FEEMRALNTG. FE3EE121R,
BAOE AT — 5. XEESHERRIAR R RKEZIER
#. #FB BITEENBTRN=RIRNAT T,

1 year
14
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° ENTERPRISE EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

IRELAND

where innovation means business

PM GROUP
PME&EH]

PM Group is a world class engineering,
architecture, project and construction
management company
PMERZHR—RWITIE. B3, WA
HELEBEAT.,

PROFILE

PM Group is an international provider

of professional services in engineering,
architecture and project and construction
management. Over the past 40 years,
we have developed key expertise in the
design and construction of complex,
capital projects for clients in the Life
Sciences and Food, Beverage &
Consumer Health sectors.

Particular specialisms include biopharma,
cell culture, vaccines, cell therapy, medical
technology, nutritional, food and beverage
facilities. Our international capability
allows PM Group to combine skills and
resources, applying a best in class
approach to projects.

M

PMEFETE. BANBREMEIE
BEE RS ERRME., ETER405E
B, FEAEGREFE. ERRRIEEE
BREIEBNE PREERS, RETEEN
im&%¢maﬁﬁw$m§Wﬂmmﬁ

BEEEl g e EEYHIs. AmER.
B, @MiETT. EfER. BERF. |/
mAMREHE . PMERBH EFRIERE
ﬁ%ﬁé?ﬁﬁ%%ﬂﬁiﬁ, EA—REBEHAT
Wb

Website
g 31

Managing Director

BEER

Number of Employees Globally
EBRRTAL:

Date of Establishment in China

FRE R R AR I B 5

Market Entry Strategy
7N 1

Address in China
R E ik

Employees in China

PERT

Contact Person in China

FRERZREA

Certificates/Awards

IEH/RI0

Key Export Markets
FEHOTH

Key Global Partners/Customers

EREESERE/ZR

Key Partners/Customers in China

HREEESEISE/ZR

LATEST NEWS:

HAZRA: ERENER=AT

http://www.pmgroup-global.com/
Dave Murphy, CEO

1850

2010, but PM Group have been executing projects in China since
2006

2010, {BI2006FEFFIHPMEREEF EHITIHE.
WFOE

AR e

Unit 1505, Block A, SOHO Zhongshan Plaza

No.1055 West Zhongshan Rd., Shanghai 200051, China
LI AR 10555 SOHOAILL [ 37A E 15052

75

Niall O’Loughlin, General Manager — China, R%1# — fi[F

tel. +86 21 3323 1000 email. niall.oloughlin@pmgroup-global.com
PM Group is certified to ISO 9001:2000 for its Engineering, Project
Management and Construction Management services, to ISO
1400 for Environmental Quality Assurance and OHSAS 18001 for
Safety.

PMEFIEIE T 1SO 9001:2000L %2, TiHEEMiE T EERSIA
iE, 1SO 14003RE RE RIEIAEL B OHSAS 18001& £ IAIE,

Europe, Asia and USA
B, TEiNFNEE

Johnson & Johnson, Novartis, Abbvie, Glaxo SmithKline, Gen-
zyme, Wyeth Nutrition, Mondelez International, Mars/Wrigley,
Coca-Cola, Abbott

B, EE. MEES. BEZERER, B%. HKER. FARK
EpR. BEK/#E. TORSE.

Johnson & Johnson, Novartis, Abbvie, Glaxo SmithKline, Gen-
zyme, Wyeth Nutrition, Mondelez International, Mars/Wrigley,
Coca-Cola, Abbott

SR, R, MELEm. BEZRERE, B%. BERER. FAHZ
EFR. IER/HiME. FTORR.

PM Group is celebrating its 40th year in business. Dedication to our clients is one
of the reasons why over 70% of our business comes from those same clients who
have trusted us to deliver their projects during our 40 years in business.

=AmiH R

PMERIZSEMILA0EE. AR70%HLFHEERKARTA, HPF—NREEE
RAEAOFE A BFFBR AT FRUERS, AMRSMNER H0ESZERN.

Biggest Challenge for Market Entry
HENTIFHIR AR

Time taken for the Chinese market to
generate a return on investment:

R = 3= A 2 B2 14 BT 7 RO R[]

Understanding the market, Partnering Strategy,Regulatory
Framework

HIETI7 - GIEREEARES - FEHIESR

PM Group has traded successfully in China from an early stage.

PMERAZERE N\ FR E T IAH R BB BRI,

“China is an exciting and dynamic market, fast moving and ultra-competitive. A clear understanding of market segmentation
is essential to fine tune and localize business plans.”...Niall O”Loughlin, GM, China

"RER—IEARNHEMENNTE BERE HRESREHMIL

FREE.

BT B RS T 3AX T 2 v it KB B RA R AR 1Y,
Niall O” Loughlin, GM (HH)
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PPl ADHESIVE
PRODUCTS (HK) LTD.
PPIFtm (B ) BR

AT

PPI produces a very extensive range of
technical self-adhesive tapes for a very
wide range of applications.

PPIZWAF=—RIIF R B MRS, MAE
Bl iz.

PROFILE

PPI was originally established in 1970
and commenced production at Waterford
Industrial Estate in 1971. The company
is owned and managed by its Irish board
of directors produces a very extensive
and sophisticated range of technical
self-adhesive tapes for a very wide range
of applications, notably in the electrical,
electronic, audio/video, magnetic media,
aerospace and photographic sectors. In
addition the company produces a wide
range of tapes for specialized industrial
and high-tech applications.

PPI produce a range of film/foil laminates,
precision die-cut for use as connectors for
heated windscreens, heated wiper rest
areas, heated mirrors & solar panels.

&

PPIREIIF 19704, HF1971FEFERIFEE
TURXRFIREF. ARABREZEEZSH
BHHFITEE, EIIEF—RIZHE
W EHRE. FRMAZ W B
BF. B8/, =B GTL. 1t
A, AENE AEF T ATE RS R Al
TR,

PPIE BT IE 4 7= — Z 51 AR/ 56 /T R IEAR,
S BT IIRUER RIEMAE I,
ARIFERRR BB, MAFEFNAKPAEE
R RS

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
3k

Managing Director

BEES

Number of Employees Globally
EXRTAH:

Date of Establishment in China
FRER R HH

Market Entry Strategy
AN

Address in China
i E ik

Employees in China

FERT

Contact Person in China

RERZEA

Certificates/Awards

MEH /R

Key Export Markets
EHOMS

Key Global Partners/Customers

ERERGENH/ER

Key Partners/Customers in China

PEEZESERE/ER

LATEST NEWS:

HAZRA: ERENER=AT

www.ppi.ie & www.ppi-china.cn
Dermot O’ Callaghan
300

1994

Direct Presence

HiH

Hong Kong: 6/F Greenwich Centre, 260 King’s Road,North Point,
Hong Kong

Shenzhen: Room 1205, 12/F Kerry Center, 2008 Renmin Road
South,Shenzhen, Guangdong 518001, China

i HEILAERE260SERH06HE

Al R ARBREEEFD205E

6

Jasper Zhang

tel. +86 755 2516 1140 email. jasper.zhang@ppi-china.cn

VDE, DIN, BSS, IEC, ASTM, UL, MIL, AFERA and CEN and the
company is registered under the 1ISO-9001 quality system.

PPI Adhesive Products Ltd. is a member of Afera

ROHS and Sony Green Partner Program.

VDE, DIN, BSS, IEC, ASTM, UL, MIL, AFERAFACEN, 2
FEETIS0-9001REEBERINIE;

PPIFE A R A Bl BN B M SRS 5
ROHSHIZRREBA{EIFTE

Europe, Asia, America

BOl. T, EE

Bosch, Siemens, IBM, Molex

it - FIIF IBM - Molex

Alstom, Siemens, TBEA, TDK-Epcos, Sensata, Oerlikon, Sunvim
Solar, Bosch, VW, Bombardier

i /REFIE., PHIT)F. 45T, TDK-Epcos, HRIFEEFHE. B
B, FARRRK, E@l K& EE@

PPI recently joined the Exhibition of Coil Winding 2013 Berlin, introducing new
and traditional insulation products to the market.

BANEE:
PPIRIES N T 2013t E R, EETHigHEH TEHRNFMERHBES =R,

Biggest Challenge for Market Entry
HENTTIAHIR KB

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...
BEPENERRREEEMTHEAR
RARSEXRERTIR? 20E BHZEE
HIES.....

Time taken for the Chinese market to
generate a return on investment:

PR El A= 4 2 5 4R BT R A 18]

As world manufacturing market, approaching right customer and
personnel is not easy. Most multinational companies’ R&D centers
are still in Europe and America. The fast growing market requires
more precise and unique products.

EALRRARIGIET SHENEPHEMARBIRAIRR
5. KEPIERERE A AR & P OMIEERNFIEE, XAV HRE
BREMSREEERHISN~R, 8, RINGEIERER
FRBNEAREFTS.

Yes, since we are in China for almost 10 years, we had been able
to identify the needs and priorities from demanding markets. And
we are able to distinguish our customers and select the right candi-
dates to approach.

=i, RMNEHENPEE10E, BaEMNEARITIZEIRFIERFMRE
SEEDL. MH, RIMNEBXARNNETAFEZEBNRRAN

PPI China is a trading company so we had return successfully from
an early stage.

PPIFER—ZREASH AR, FTARNEYHRRE THRADE.

[ —
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where innovation means business

PRODIECO LIMITED

World’s leading independent producer of
blister pack tooling and blister format parts
for Pharmaceutical Industry.
EHATERIRILE TR, T HHEITLR
HEREFEEMERTESTEBS.

PROFILE

Prodieco Pharmaceutical Components is
the leading independent supplier of blister
pack tooling and blister science services.
Prodieco has a global customer base,
world class technology and expertise

in research and development. We can
satisfy your blister pack design, tooling
and validation requirements. Prodieco
Ireland was formed in 1962 as a precision
engineering company providing tool
making services to mainly Irish industry.
The company grew over the next two
decades supplying a multinational
customer base in the press tool industry.
Prodieco continue to maintain our
investment in employees and technologies
to further strengthen our ability to deliver
high quality tooling and innovative
solutions for our customers.

&y

Prodieco Pharmaceutical Components
2N ERE RERMERLE AR
LMMITE. Prodiecolli &k E B
&, R AT A A ERNE LR
ge. BB HEBESRIZIT. EEH
WIEAFEEIEK. ProdiecoB/R=MILT
19626, B—XRBELEQR, TAER
=FET AU TIREERESIERS. E
EH205EE, AR—HEANEERT
WHERRE PEHFIR MRS . Prodiecotd
P R TAME AR BHTIZR, UEREA
?%F?&ﬁﬁfy‘i#ﬁﬂ%ﬂﬁﬂ?ﬁﬁ’i&ﬁ%E‘Jﬁﬁ

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
R 31

Managing Director

BEER

Number of Employees Globally
EBRRTAL:

Date of Establishment in China
FRE KR ILE

Market Entry Strategy
AN

Address in China
i E bk

Employees in China

FERT

Contact Person in China
REBRRA

Key Export Markets
FEHOTH

Key Global Partners/Customers

ERFESEUSE/ER
Key Partners/Customers in China
REEZAERE/ER

Biggest Challenge for Market Entry
HENTTIAHIR KBk

LATEST NEWS:

Recent visit to Prodieco new facility in Dublin by The Minister for Jobs, Enterprise
and Innovation, Mr. Richard Bruton

RHTHE:

HAZRA: ERENER=AT

www.prodieco.com
Robbin H Rennicks

130

17 March 2012
201243H17H

Time is of the essence, Costs are critical and Performance is
paramount — Prodieco deliver optimal solution to blister packaging
needs every time.

MERAZIL, BARXE, MRENZEXEE—Prodiecofh& HE
REETFRERRBRTER.

495 Fangzhou Road, 3-2808, Suzhou Industrial Park, Jiangsu
Province 215012

ILHAE TN TN T E X 5§ 4955 31E2808%, HR4: 215012
1

Colin Tham
tel. +86 137 3262 6038 email. colin.tham@ppc.ie

Europe, Canada, North America, South America, Israel and Asia

B, gk, deE. #E. KIS

GlaxoSmithKline, Novartis, Sandoz, Sanofi, Bayer Healthcare,
Janssen, Merck Sharp Dohme, Actavis, Teva, Bristol-Myers Squibb,
Lilly, Boehringer Ingelheim, AstraZeneca

GlaxoSmithKline, Novartis, Sandoz, Sanofi, Bayer Healthcare,
Janssen, Merck Sharp Dohme, Bristol-Myers Squibb, Lilly

Getting customer to believe that Prodieco’s blister pack tooling
quality and product knowledge is just as good as any Original
Equipment Manufacturer of blister machine and breaking the first
deal with a new customer.

k% FiEfEProdiecol) BiR 1 518 B B AN M ANA S SRR R
IR EHIEEN—HFHER S AR PHIZS.

BRZA, SWFISIFHEKRIES N T ProdiecofT FERAMAIF I .

Did your experience in China lead you

to re-evaluate priority markets within
your company? Is so, please share
your experience...

EEPENEEITEEEMTIMEAR
RIRERFRITA? —RIOE BHEE

Time taken for the Chinese market to
generate a return on investment:

FRE 7377 AR S 4R T s B R [E]

Effective targeting, selling to multi-national pharmaceutical compa-
nies operating in China as these customers were able to appreciate
Prodieco value add; providing well design and fabricated pack
tooling at competitive price with good pack integrity, assuring pack
quality and enhancing packaging efficiency.

BHHEN, BrmEEafEEhEEENEERZEL, BA
ENLBREEZARNNMEY, REEFNEME. BITFIHERS
REBEKIKE, MREEREFREEENE,

6 months

~1A

We invite you to discover Prodieco for yourself and to see how our
international success and growth in Pharmaceutical Tooling has been built on
our unwavering commitment to product quality and a personalised approach
to individual customer needs.

BABIFEFBRKProdiecon ], MIERANTANAAESIZEE B ERRMLET

BIHERE, MX—{ERETRINN”RRESRA M E R LR MR
AR EE PR RAIMIE.
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IRELAND

where innovation means business

PROTECH
PERFORMANCE
PLASTICS

TR ERF

Injection Molding Technology
ES B AR

PROFILE

Providing the very best in injection
moulding technology, coupled with
industry leading solutions and services,
adding value right through our customers
supply chain.

Strong focus on developing partnerships
with our clients over many years. We
are a total solution provider, developing
products from concept, through the
volume manufacturing, we provide a
range of services from product and tool
design, and provide a range of primary
and secondary operations, from IMD
through to painting and printing. We also
provide full assembly and product hubbing
capabilities globally.

As well as new product design, we also
complete full product re-engineering

and re-design, delivering value and cost
reduction opportunities to all our clients.

e

RUREFTERARURITI SRR R
g%ﬂ%%,%ﬁgF%¢ﬁE%%m

SER—EBNTSEREIIGIERHFX
#. RN BERRTREMRD, &
HENESEHEFSFREN TR LT
12, HANERA—RII=RINTRIZITE
KEIBRSS, FRM—RIEZETLFFAHED
T, BEIMDINEBENR|. FHANERM
SRR @RI RE.

BT Hm M, HANE AR SR R
SHMEINOTES, AFBEPRER
FHEFFEEA RIS,

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

Website
R 31

Managing Director

BEER

Number of Employees Globally
£EKERTAE:

Date of Establishment in China
FRER RN HH

Market Entry Strategy
TAAEE N

Address in China
[ ik

Employees in China
PEGT

Contact Person in China
FREBZRA

Certificates/Awards

EF /2210

Key Export Markets
FEHOTH

Key Global Partners/Customers

EREFESEUSE/ R

Key Partners/Customers in China
REEEAERE/ER

Biggest Challenge for Market Entry
AR AR

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...
BEPENERERREEERMTMGAR
MRERTRTIT? —RAE BAZE

Time taken for the Chinese market to
generate a return on investment:

FRE 737 AR B 4R T s B R [E]

HAZRA: ERENER=AT

www.protechplastics.org
Luis De Jesus

255

Oct 2010

20104108

WFOE

SRR (=l

Unit K, 1688 Zhuanxing Road, Xinzhuang Industrial Park,
Shanghai 201108 PRC

FRE LT EE T EX4E 1688 S KiE, #B4§201108

80

Angeline Zhang — General Manager * S48 7

tel. +86 21 6442 5528 email. azhang@protechplasticschina.com
1SO 9001/2001

UL for Traceability

1ISO 14001 for Environmental

ULTTESHEIAIE

REEERERINE

Ireland, US, North America, China, Thailand

ER=, X£H. 4k hE. RE

Multinational Electronic Companies
BERFLATF

High-tech multinational companies
BRHREE AR

Bureaucracy, registering the company, Business and export
license.

BEEX. KENEM. EAFIHOFRNE

It was a natural process for PPP to start in China. We were already
shipping out China before we established the manufacturing facility
in Shanghai.

XREPPPERMELRREMLAMEHH— BAERE. £ LBEIHIERE
ZHl, HNESHERFEFLSESk.

Selling to China for 8 years, Rep office in Shanghai for 4 years,
WEFOE for 3 years

oot EHERAE, KRAELBRICHIE IFHRAEE
WEIBF3E

Experienced more growth than we expected in China. We have increased
capacity 50% since opening. This was growth we had not anticipated and we
have managed to win more business that originally anticipated. China is a very
tough, but worthwhile market.

EMNEFERH THRAESAIERK. BT MLk, HMNAFESRMET
50%. EREMNARTMBER HNCHIBRSTIEMBEZMLS. H
ER— 1 RHHIEANERSE NHTE.

[ —

—
_
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° ENTERPRISE

IRELAND
where innovation means business
QEF GLOBAL LTD s
Global Sourcing, Logistics and Suppl Managing Director
g, Log pply "%"%E% L

Chain Specialists

IR, WA E TR

Number of Employees Globally
LR T AE:

Date of Establishment in China
FRER RN HH

Address in China

A E ik

Region
Il

Employees in China
FERT

Contact Person in China
REBRRA
Certificates/Awards

WEH /R

Key Export Markets
FEHOMia

Serving the Electronics, Assembly,
Automotive, Pharmaceutical, Healthcare
and Engineering Industries since 1989.

Key Global Partners/Customers

EREEAERE/ZR

Key Partners/Customers in China

Over 21 years experience.Vendor FEEEAFE/FR
Inventory Management Specialists and Biggest Challenge for Market Entry
experts in the supply of B and C Class HNTTIHI S A Bk

items. Stocking services tailored to suit
your requirements. Time taken for the Chinese market to
generate a return on investment:

Approved ‘ship-to-stock’ supplier to OEM’s o [ 7 A4 4 BRSO ]

and CEM’s worldwide

Global sourcing / procurement experts -
Global footprint

Supplying a highly comprehensive

range of quality products to the following
standards: ANSI, BS, CNS, DIN, JIS, and
customers’ design

Provides an overall lower cost of
ownership with tailored stock management
package

=M

H1989FURK—E AR TF. HE. KE.
#iz5, EFRENTRTIEMRS. A
FENENEZR., HVFEFEEEEERMN
KBEICEYMMNER. EFEREZITIR
FIEHERHAITES
£IFROEMFNCEMIA T ISR R Rt HE AT
EIRRMER - £IKEIT
RYE—RFiHE L TERERL R

&: ANSI. BS. CNS. DIN. JISUEZE
Figit
BEESEHNEFSEARIRUERL
BRERAE

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

There is always value to be had, but you must be prepared to put the legwork
in to achieve this. Introduction to new suppliers can result in bringing new
products to market and increase QEF’s range of services.

ZFREBOIENE BELRBIFEFREERIALIX— B,
U NER AT IAHE R M, FEMQEFRARSSER.

[
HOFF: ERENERENF

www.qgefglobal.com

Mr. Mike Nolan
1B - E=%E

80

September 2010

201049A

2601, 26F, Anlian Building, 4018 JinTian Road
Shenzhen 51826, China

FEFRYITT & EK40188 RE KB 261£2601E
BR%R: 51826

Guangdong
I &

2

Rebecca Xiong
tel. +86 136 0043 9069 email. rxiong@qefglobal.com

1ISO 9001

1ISO 14001

EMEA

B, FRZRFAEM

EMC, Apple, Raytheon ,Foxconn, Jabil,Flextronics, Covidein.
Covidein.

EMC. ¥R, E#. ELE. #L. H805. Covidein,

EMC, Jabil, Flextronics, Foxconn

EMC. £, F8l5h. EL&

Pro-Forma payments while waiting up to 10 weeks for bringing
goods and services to market.

R ER T EEEH10EA s = AR S 12 35,
Since opening QEF office in Shenzhen sourcing has been simpli-
fied and returns are immediate.

BRNERYIZILQEFHELALE, RMAEFETHEM, ElHRts

BUFLH.

AQM
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° ENTERPRISE

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

IRELAND HOFF: EFENER=AF
SEPAM ENGINEERING 2D . sepam.com
& CONSU LTING %}ng Director Mr. Andrew Kearney

(SHANGHAI) CO., LTD.

Number of Employees Globally

2 = ™ Over 2000
# 03 s SHATAM: et
7 ﬁmﬁtﬂlii |§1‘ﬂ ( J:lﬁ ) Date of Establishment in China 1998
ﬁ-lzﬁ/\ﬂ FRER R H H
A H Market Entry Strategy To support Chinese companies in developing overseas market with-
i PNl in Ireland, UK, Europe, Middle East, Africa in the following sectors:

Project Management /Consultancy

I B EEMNEH

PROFILE

SEPAM is an established Engineering,
Procurement, Construction
Commissioning and Management
(EPCCM) Company, with over 30

years’ experience of helping clients to
deliver some of the biggest and most
challenging capital projects around the
world. SEPAM Engineering & Consulting
(Shanghai) Co. Ltd. was founded in 1998
and has completed several successful
Projects in China with some of the most
prestigious International companies
investing in China. SEPAM continues to
provide our partners and customers with
effective project solutions in a safe and
cost effective manner. We guarantee
owner commitment, participation and

Address in China

Qil, Gas & Chemicals ; Life Science — Pharmaceuticals; Food &
Beverages ; Industrial ;Alternative Energy

R E WA TREERE/R=, KE. Kill. Bk, FMl%
WM AN, RASIMLT ; £&RF - H%. fKMRe; T
A ; HHEER

2D, East Hope Plaza, No. 1777 Century Ave, Pudong, Shanghai,

R E ik 200122, P. R. China

FELEHEEHR L AE 1777555 HEAE2D, Hi4F200122
Region A Global company with operation in Americas, Middle East , Africa
I and Europe

Employees in China

EHENE, FRAFREEM. PR, AFMFEH

FEGT €0

Contact Person in China Mr. Mutian Cai, Ms. Jackie Yang

FEBEREA email. mcai@sepam.com, jyang@sepam.com, tel: +86 21 6236 3201
Key Export Markets China, Middle East, Americas, Africa, Europe

FEHOMS

LATEST NEWS:

HRE. . EiM. 3. =

Sepam China has been awarded a commissioning contract of a gas project by a
famous Oil & Gas company. The award is a great achievement for the team and
continues Sepam’s growing success in China.

mINEE:

B EERF —KANEMARMXASARANRASTEERAERE. ZEFEM
FB\ R —MERBIRE, FEEL T HE A ER TR I,

Biggest Challenge for Market Entry

BENTTIARI R AR

Sepam China has a long presence and successful operation in the
market since 1998. The biggest challenge for market entry was to
configure a suitable business model to execute and win all the time
in China.

il ERHERK, B1998FLREETIHLEAMINEE.
HENTAEIEHRAREREE— P RERTHEFBEBERE
FREEEUAS B TR AR

accountability in everything we do. Did your experience in China lead you

to re-evaluate priority markets within
your company? Is so, please share
your experience...
EETENEZREEEEEMTGEAT
NALEXRERNTT? BREGE BELEE

Competition in China EPC (M) market is fierce visibly because of
global economy slow down. Client relationship becomes important
and our global resources support us to create and bring values to
us and our clients in China.

BT LREFHKRE, PENEPC (M) TFESIFEHZ. TP
RALFAMEE, FNNEHREFFERINEFE SR EF

M

HTAE R — KRR TR, KW, BIE
&R (EPCCM) AF], HE30ZFEHM

W%, HAFHEBELAS A HEZ e HAL ... AFRMNFFANE PERNE
KFIEEHKENAATE. SRl IE Time taken for the Chinese marketto  We generated the ROI in couple of months after working on the first
’éﬁﬁl ( J:iﬁ ) ﬁlZE/A\ﬁJ ﬁﬁ_\‘—L:.F'IQggE, E generate a return on investment: project.

FR E 7377 AR T 4R BT s HU R [E] HNEFZENTE RHARME = ERZ DR,

FIEEES—LEZRBNERARSE
HEPETA THNBRIRILIE . ErieEE
UzEMEFEROAXBEARINNEG
EOERE FIREF TR RRA R,
FAV A — VB B @ T H AL E R/
Aig. XEMHEE.

China market is a place testing company comprehensive capabilities to win the
business.

PETZR— MUK QARG L SHEEHE NS .

(1
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IRELAND HOKF: EFENERZLNH

where innovation means business

WI LSON (DALIAN) Website www.wilsondalian.com

g 31
ARC H ITECTU RE %2%?;9 Director Frank O’'Mahony
DESIGN COMPANY Date of Establishment in China 2011
LTD FRER R
Market Entry Strategy Formed a JV Company with local Business Partner in order to
N I ERN iR NS capitalize on the demand for Western design capability in the China
EE;T{;T:;'T( ( ti% ) EI}TL'LQ construction market.
. — 54t SEEER BRI AR, KMFEaFl AHERR AN
'L‘I'ﬁ BE/A E_l EHEIRENER.
Int ti | Architect | Desi d Address in China Room 1701, Manhattan Tower, Youhao Rd, Dalian, PRC
nternationa i rcnitectural besign an H [E 3k A T L X A IR @ IR A B 17012
Master Planning Consultants
— N o shar s, Region Liaoning Province, NE China
R FLIZ T A AR H XA i =
ERRE IR RS AR A S i,
Employees in China 10
PEGT
Contact Person in China Frank O’Mahony , Wang Gang
FEBREA tel. +86 411 8279 2235, email. frank@wilsondalian.com
Certificates/Awards RIAI and RIBA Members.
/R ERZERBHLR (RIAI) MEELSRBHIFS (RBA) &
R
Key Export Markets China, UK, Middle East
Bifl M5 E. HE. BE

LATEST NEWS:

Wilson recently won International Design Competition for twin High Rise Towers in
Dalian.

BHHR
HARRRIIREAER RN FERERIT AT,

PROFILE

Wilson Architecture was established as a professional architectural consultancy in 1985. The company has International experience
in the Master Planning, Design and Project Management of Commercial, Retail, Residential, Educational, and Industrial Projects.

We are also highly experienced in the design of Pharmaceutical and Clean Room facilities worldwide. In 2010 we entered the China
market and established a permanent Design office in Dalian, which is staffed by International and Chinese Designers. We have been
successful in obtaining design work on a variety of large projects, and have recently won an International Competition for a major
High Rise mixed use development in Dalian. We are also experienced in the design and construction of energy efficient buildings and
materials.

M
BABEASTERARAGAT1985E, E—REUNBASALAR. ARAZHEAL. B6. 4%, FEMITLHE, E£5E0
. SR B EREME A FEMERZR. BIEHEEEIES DL At T EMERER. RITF2010EH T

Eis FHERERILTRAERRITAEL ZTAERMPEIZTINER. RMNEAIMRESTHAENBRLTIE SIER
BAERERAFEAAETBMERLITAE. KINFRBIEEHET ERFAIM AN,

Biggest Challenge for Market Entry The absolute requirement to spend a lot of time on the ground
Doing business in China is like being HTTIAE A He in China, combined with the difficulties created by the language
on a frenetic rollercoaster and certainly barrier
not for the faint hearted KB B 7E AP Bl R ERY 2833 Z 5K DU R 1B = PERIE B R 3
wrERRLsanRemminz, [
REMAR—IFRALHRR. o 7 A A R RO

-
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° ENTERPRISE EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA

IRELAND

where innovation means business

ZENITH
TECHNOLOGIES
SHANGHAI LTD.

X RHTE s iiE (L
%) BRAF

Premium Quality, Automation and

Validation solutions for Pharmaceutical
Manufacture

A RELRE B L FIIERRR 7 R
PN

TECHEGVOGIIE

PROFILE

Zenith Technologies is firmly established
as one of the world’s leading Independent
Automation Solution Providers.
Founded in 1998 and privately owned,
Zenith has grown to be a global force
with over 380 employees across the
continents of Europe, North America
and Asia. As an undisputed and trusted
provider of Automation Solutions for
Manufacturing Systems, Zenith has built
an enviable reputation in Life Sciences.
The company's primary focus is in

the highly regulated pharmaceutical/
biotechnology sectors where automation
and validation are intrinsic requirements
of the manufacturing process. Zenith’s
core expertise is centred on two critical
levels of its customers’ infrastructure,
namely Production Control and Plant
Management.

M

FRHTE HIE & 2 — R H ST
BELRR S RIZME. ERIE—RT
1998E Mz ALE R, 4D EREH A
—REEMW, BTANRBITI80Z, &
BECH. LEMTMARE. (£H—RTA
SWUAESEHRNGHEREBILERS
RIRWME, FRIICEEGRIFESRET
TEARENEE, AOFEETTEE
EHIBHE G LR T, 83t Fne
AR EMTIFESTIZRIREE
k. FREMZOERKERER PEMIZ
MRE ARG, BEFRHINT &S
|,

Website

el 11k

Managing Director

BEER

Number of Employees Globally
£IRRTAH:

Date of Establishment in China

FRE R AR I B 5

Market Entry Strategy
TR N

Address in China
R ik

Region
I

Employees in China
FERT
Contact Person in China

FREBKZEA

Certificates/Awards

EF /2210
Key Export Markets
FEHATH

Key Global Partners/Customers

ERERGENH/ZP

Key Partners/Customers in China

HEEESERE/ER

LATEST NEWS:
Zenith Shanghai established and licensed to trade April 2013

RFHE:

HAZRA: ERENER=AT

www.zenithtechnologies.com

CEO: Brendan O’Regan, Deputy CEO: Joe Haugh

390

Jan 2013
2013418

Provide solutions to MNC and Local Pharma companies in partner-
ship with ABB

AEERARFSABBARIGIER I St Iz R R TR,

Room 1132, 11/F, Aurora Tower, 99 Fucheng Road, Shanghai
200120

LBTERKIOSEEERAE11#1132Z, #HE4200120
East Coast China
RERED G EHX

2

Shuyuan Ling; Adrian O’'Doherty
tel. +86 21 6058 9222,
email. Adrian.odoherty@zenithtechnologies.com

RIAl and RIBA Members.
ZR=EREFFRE (RIAl) EEEREFRITFS (RIBA) &
R

Europe, USA , Singapore, India and China
B, £E. #ing. ENEFHE

ABB for China and India
FEFENETS: ABB

J&J; GSK

FRH LB T2013F4 A HRBEASITH

Time taken for the Chinese market to

generate a return on investment:

R [E 7 35 7= AR R B4R T s B A 18]

3 years (estimated)

Fit3E

“Doing business in China is not the same as western models. Be prepared for
a long lead in and build up to actually getting orders. Also, the bureaucratic
process is complex when dealing with Government officials and semi-state

bodies.”

"PEMESHEXSEAERTE. REITRZEEMFRAESHEIIX
%. EN, SEAMEEFIEITRESHEBNER. ~
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IRELAND HOFT: EHEMNER=AT
where innovation means business
I C 0 N P L C %’ij’;s"e www.iconplc.com
== A= =3 =
&}%"mﬁﬁ}ﬁll} EJ Managing Director .
oy Mr. Ciaran Murray
BEES
A global provider of outsourced Number of Employees Globally 10,638
development services to the ERRTAH: '
pharmaceutical, biotechnology and Date of Establishment in China 2005
medical device industries RER R E M
&lz5. Y ARIEFIZETIINEFE Market Entry Strategy The acquisition of BeijingWits was to strengthen ICON’s presence
R& 4 EkIEAteg TR N R B and capabilities in China to be able to meet the growing demand
e for clinical development services from both global and local clients.
We believe by combining BeijingWits’ local expertise and knowl-
edge with ICON’s global infrastructure and experience we will be
able to offer clients excellent support for their clinical development
in China.
BeET L RHERTRINING, 2 RIEE T 725 ERYHIA AL LR
EIRFAME AREIRS IR T2 RS ZRMEE . BAMEE,
EE G ELRAERIA L E WE A SIAME RS IHRERZMY
;‘Ti(éé?é KAV EREN AT PRUESBIZE, hEETREETIG
.
Address in China ICON Clinical Research, Floor 5 Tower B
AR E ik No. 28 Jianguomennei Ave.,
Minsheng Finance Centre
Dong Cheng District, Beijing 100005, P.R. China
EF':II:}'%EHE?EWIZE$$EMP'DEIEFJ MK 15285 BEES 1
ZRIGKAR AT
fiB%s 100005
Employees in China
HRERT e
PROFILE Contact Person in China YanBin Xie, i§i3#Hs
ICON plc is a global provider of FREBKREA tel. +86 10 8529 5120 email. yanbin.xie@iconplc.com
outsourced development services to Certificates/Awards SCRIP Awards -Clinical Research Team of the year 2012
the pharmaceutical, biotechnology and HUEH /&I Blue Pyramid Consulting - ICON Medical Imaging Rated Top
medical device industries. The company va'der_,_zOﬂ J—
specializes in the strategic development, ggggﬁ@ggﬁ%ﬁ%%m
management and analysis of programs e
that support clinical development - from Key Global Partners/Customers ICON works with all the Top 20 pharmaceutical companies globally

m pﬁd lection to Ph P -1V clinical EHREFEEEUE/BR as well as with numerous smaller biopharma customers. ICON has
co POU selection to ase I-lV clinica strategic partnerships with a number of the world’s leading biophar-
studies. ma companies, including Roche, Shire, Pfizer, BMS and Eli Lilly.

; ; ; ERSHANBEHK20BHEEE, RRNTHFITSNEEYHIZG A
With headquarters in Dublin, Ireland, ABA, BRG— E RE LI A AT TR A
ICON currently operates from 79 locations Z GETK. B4R, EE. BMSHILE.
in 37 countries and has approximately Ko Pariners/Cust i (coN i eh b Tasly Ph icals t -
10,638 employees. Over 1,758 of these <2/ ernersCustamarsn G ICON wascertychusen by TelyPharmaceutiale o st
employees are based in 13 different %)‘i‘g?ﬁiﬁ&'—iiiﬁﬁmﬁﬁ KM AR ERIKBFDARRALE
countries throughout Asia Pacific. JB#R.

f A Biggest Challenge for Market Entry It is important to understand the regulatory environment prior to
|‘Eﬂ Il BT S A making any decision to enter the market. Having entered the
— e — e market, it is vital to keep track on any changes to legislation or
E)ﬁllﬁﬁﬁﬁﬁé}ﬂ%ﬁﬂ ESN ﬂi%:ﬁﬁ%ﬂg regulations and how these could affect your business. Chinese
ﬁlﬁ%{TﬂlﬁE‘]ﬂ‘@%ﬂiﬂﬁ%éﬂ?&{ﬁﬁﬂ o regulatory bodies work in a less collaborative manner than western
/z_\\ﬁj %;E:Fﬁizlﬂ%%ﬂi %}E;ﬁmﬁ B ﬁ*ﬁ’ gg;ﬁg;rgir;tfsc;r\év?;g;ia:;;ike it difficult to anticipate regulatory
AMGARFFEIREZFE, AL EWIEFEET]1-4 '
SRR = TN TFORER, WS TREZT AR MRS, A
~JlH ° A, mﬁﬁ%u&ﬁgm%&%iﬂ%%U&E’E%%W’ﬁ‘élﬂ"/&ﬁ
= R | = 22 =L g Eg o A Lk Al CA ‘ TS 7
ERSMSERREMAM, BISES T ok AR 3
MERFR 79 EFRLY S, FHHL o i
2’310,638% J,Eilo H':F'ﬁﬁﬁi‘i’l ,758% J'EI'I Time taken for the Chinese marketto  Government regulations can impact significantly on the timeline and
\ Bl A = R12/NE - generate a return on investment: costs of market entry, and companies are suggested to under-
ﬁj ﬁ?Eg I ﬂEj{iﬂlEE’] 131 %%ﬂiﬁllz oh [ T A 7= 45 55 (B4R B = A ] stand fully the implicati_ons of regl_JIations prior to comr_nitting to the
market. For example, in the medical and pharmaceutical sectors,
long period of time for product development or clinical trials may be
Dr. Yan Bin Xie, General Manager ir:%ltj:eerci(,x\;\ijhr:i::ersesult in a longer sales cycle than may be the case
of ICON China commented that BT EAERATRE LR SN A, El, i
The clinical research market in RAEHNTGE, ERNRRANOS LAWIA, EOTS, %
China is at an exciting stage. ErFslzaiTl, FEmAFASIGRIRIE R AT aEEI, Bk, 48
MFHEEZRFNR, HEERSRER,
B (HE) HEASEEHRTELT
B, “HPENIERFRTIHELF
— e ANREHHER.
”:
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where innovation means business

REAG ECO N Website WWW. reagecon.com

Pk

D IAG N OSTICS Mzgii?;g EIESEn Mr. John Barron
LIMITED .

Number of Employees Globally

ERATAK: 7o
Reagecon is a leading provider of Date of Establishment in China '
i : sERE AR A S Apr 2013

Complete Business Solutions to —
laboratories worldwide. Market Entry Strategy To set up main distributors for our products in China. Have hired a

B A Tf A S IA B T IAE N Chinese national who did his Masters in Business Studies in UCD
REAE_ECONZEéEk UIEESTE S VZES Smurfit Business School. Have appointed 5 good distributors to
BRI, date.

BB EAHEAMNE. TINRAT P HhEARFLT M
%, W FERZEIAFHREFEFEFR. HE HEL551

FEZEREILIETRIFHXZR.
Address in China Suite 728, Shanghai Centre, 1376 Nanjing Road West,
i E bk Shanghai, China

FE e ERAER13765 LiER15728%

Employees in China

RERT L

Contact Person in China Yi Sun

FREBERA tel. +86 131 2289 6063 email. leo.sun@reagecon.ie
Certificates/Awards We believe we are the only producer worldwide (May 2013) to
JEH /I have achieved ISO 17025 accreditation for all of the following

fundamental metrological techniques: Calibration of laboratory
balances, Calibration of temperature controlled enclosures
covering the scope of -196 to +1200 degrees centigrade & The
testing of density standards ( 0.6407 — 1.0337g 1ml ) for use on
digital density meters or hydrometer based techniques.
HAMAE, RINRERE——HKENEUTAEERTERALE
PROFILE IR1S1SO17025IAIE (201355 ) HIL~F: KWEFRELAE iR
EHLSRIE (-196° C~+1200° C, ¥FXZEITHETLLEITHIH
REF{E R BEARE M AT (0.6407 - 1.0337g 1ml)

Reagecon manufactures a comprehensive

range of Physical and Chemical Standards ;eéixlpj"%garkets Ebliefeiz L UL B e

and is a major distributor of laboratory B/ SEE/ R/ M

equment and consumaples.Realg.econ Key Global Partners/Customers Amgen , Alkermes ( formerly Elan) , VWR , Beckmann Coulter,
continues to occupy a unique position EHREESENE/ B Fisher Scientific, Mettler Toledo , Applied Biosystems, Pfizer
in terms of the bre?th and range of Key Partners/Customers in China Sinopharm , Anpel , UWA

Standards offered in the marketplace PEEEAE/E EXSALSAIERAT, ZH K

worldwide. These products cover a unique
range of techniques, technologies and
scientific disciplines and include the

following:Electrochemical / Physical / LATEST NEWS &g a:
Organic / Inorganic / Physico-Chemical / Have appointed Sinopharm Chemical Reagent Co. Ltd (SCRC) as one of our
Dissolution / Petrochemical / BiofuelsThe main distributors in the Chinese market. This is a big company and has great
company also makes the widest _ potential for our products.
range of Standards for the following
industries/sectors: Dairy / Soil / Water EXZREFERANFRAFER A B AHReagecon AR EFENEEZHHZ—.
/ Pulp & Paper / Sugar Processing / E#ARFBERENREABMMMENEE, FEEF|FReagecon R A THHENF
Pharmaceuticals ( EP, USP, JP )
[Eb]E
Reagecon U7 " & it FAMMIZHE Biggest Challenge for Market Ent Buildi d busi king relationship with our distribut

Atr e O IRGAREY Ion 2 =V E Igges allenge Tor iviarket £ntry uilding a goo usiness working relationsnip witn our aistrioutors
;.g%-\-lﬁ ;2 ,a gﬁ;ﬁf)-rjllﬁz—lji%ﬁg%+}zﬁﬂ§2§um%§'ﬁl HEN TS A M and customers. This process will take time and patience — quite

. ARZRHY o /=2 unique to this marketplace.

ME. FaREEET RIS SEHEAAR AR RR FNAELR. REBE—EHEE
R BUZE/ DR/ I/ T/ OELE/ Faf L

BN L3, NSRS —TR 4T

:ﬁ%fi/ﬁj{/@i}@::ﬂﬂ;ﬁﬂi L;ajlij —FTI Did your experience in China lead you  No, but it is very early days for us to come to any conclusion yet.
ﬂ.l!?zELJL?ZEI"]ﬁT.\_I/E_nn: L Hl g/ g/ K/E to re-evaluate priority markets within One thing for sure —this is a huge market.

/RS EHTAL your company”?Is so, please shate s @REAS T, WhlEERRHETFEENK

your experience...

BEPENZE S BEEENTEAR

NALEXRENTS? BREE BAEE

HIZEYS......

You won't lose if you don't give it up

Time taken for the Chinese marketto  Too early to say — probably 3 to 5 years.

THFRKZFEEY ZENE AL o e AR B 18- THERI-54
FEI T 47 A 48 AR L AT AR R 8]
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where innovation means business

HANNA MOORE &
CURLEY LTD
HEERAF]

Intellectual Property (IP) — European
Patent and Trademark Attorneys

FMAFEL (1P) - BN EFI IR IREITS
SHT

HM (s th

R R R4

PROFILE

Formed in 2003, and based in Dublin,
Ireland, Hanna Moore & Curley is now
recognised as a leading firm of European
patent and trade mark attorneys,
especially in protecting high technology
and software, and is rated by Our
international client base, from start-ups,
research institutions to large multinationals
is located Ireland, UK, USA, Canada,
Australia and China. With an office in
Dalian, PRC, it is the only Irish IP firm with
an office in China.

In all our relationships we strive to provide
pragmatic and commercial advice. Our
attorneys are known for their high quality
professional services before the European
Patent Office, European Trade Marks
Office, and the Irish and UK Patent
Offices. We advise on developing and
maintaining worldwide patent and trade
mark portfolios, and maximizing the
potential of our clients IP assets.

=M

BIEMILTF20035F, SEMIFERZH

Fark, REGNE R AR IRERITE S Mg
ZMEra, LHERKFRIPSRE G
LA, AEEREFEM, AL
7. BRNHBEABERAR, EFANH
FEHEE. £EH. mEX. BAF T

E., $iEEPFENELZITHEL 26
——REFEIEEHELHNERZIPATFL

BNENARA T PRESS AR LE
W, HARIRIMAERMEFE, BRER
AR ZE/R=MEEEF HEZRLH
B RMLREEWARS. HANERME
FF R AP SSE R R B RA SR
Bill, RAUERRIPAETEN.
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Managing Director

BEES
Number of Employees Globally
EKRTAH:

Date of Establishment in China

FRE R R AR I B

Market Entry Strategy
IR N

Address in China
A E ik

Region
wI

Employees in China

RERT

Contact Person in China

RERREA

Certificates/Awards
WEH /&I

Key Export Markets
FEHOTS

Key Partners/Customers in China
PEEEAERE/ER

Biggest Challenge for Market Entry
BRI AR

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...
EEDENZEEREGEEMTMEAR
RfRSEXRERTIR? BIIE BHEE

Time taken for the Chinese market to
generate a return on investment:

PR E 737 AR R 4R P A B R 18]

HAKT: AHERNERZAT

www.hmc-ip.com
Peter Hanna, Barry Moore, Donnacha Curley

21

24th November 2011

20114E11824H

Visits to China since 2009, then set up representative office to liaise
with new clients and continued local marketing efforts. Visits to

local patent attorneys and in house IP attorneys in Chinese high
tech companies to offer our international IP services.

B2009FFiniA AR E, AFRIRRMEL, SHEFKR, I
SREFELMIFREHRRZ. B ERRITESAPESRHEL
KENEDIPERIM, {RULERRIPARS .

Room 8017, Chunhui Building, 24 Tangshan Road, Xi'gang District,
Dalian, Liaoning, China (116011)

PETTERENANXEL#H245EEKRES017E, Hi45116011
North East China, Liaoning Province

HERLE TT4E
2

Yan Guo, Peter Hanna
tel. +86 411 8361 4855, +353 1661 3930
email. mail@hmc-ip.com , china@hmc-ip.com.cn

“Managing Intellectual Property” “Tier 1” firm in Ireland, 2013.
2013FEFE/R= “FIRFNER" “—R AR

USA, Canada, Australia, China

EE. MEX. BAFIT. HE

Chinese Patent Attorney firms; there are about 1000 of them
Chinese Hi-Tech companies, the ones which have gone global

K¥910005% 1 [E E 72N ST
PEEKESRH AT

Identifying and getting to meet decision makers in Chinese compa-
nies. Price cutting by competitors

HKEFOANRFERRMRRHEE, TRENENRR

You have to look East, but looking West is still our priority.

It will be a long time, maybe 10 years. You have to take a long view
on China.

XHR—RIEFRKAME HEE10E. £9E, ReUEEL

“We will have a lot of work to send you .... next year”

“BMNBRETEEZRE

AAEE”
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where innovation means business

JEFF HOWES GOLF
DESIGN

A KB RERBK T T
Golf Course Design / Architecture

BIRKEKIAZIT/ R

PROFILE

Jeff Howes has over 35 years experience
in the golf course industry. Jeff is well
travelled having worked on golf courses
in China, Thailand, Japan, Indonesia,

the USA, Austria, Switzerland, Norway,
Spain, Hungary, ltaly, his native Canada
and, of course his adopted country of
Ireland. Jeff Howes has designed many
resort courses that have held Professional
Tour events, for example The Sheraton
Fota Island Golf Resort in Cork, Ireland
(The Irish Open 2001 & 2002), and The
Heritage Golf & Spa Resort, Ireland which
was co-designed with Seve Ballesteros
(The Seve Trophy in 2007), GC Adamstal,
Austria (The MANO Open) and GC
Fohrenwald, Austria (The Austrian Ladies
Open). In 2001, Jeff Howes Golf Design
oversaw the restoration / upgrading of
the green surfaces at Mount Juliet, Co.
Kilkenny, Ireland prior to the hosting

of The American Express World Golf
Championship.

EMIE

AR IED RRIKIFTIIAEISELHE
. AKREHE, S5THRZMNS
RKERIFZIT, BFEPE. RE. HAK.
EERAT. £E. BAFT. Hmt. #
B. WM. ®FF. EXF, UREHE
EMEAFBRERERE, MKt
RYIF 5 R KREKIZHT & 2 i BRI K]
E MEREZHRRHNEREHERSR
KEkIF (2001 & 2002B/RENFFE )
5%% - BT HRGITHER=E
FERKIBRERBF (2007FEEHIF ) |
BEhFIIGC Adamstal ( MANOAFFE ) 1L
K EitF|GC Fohrenwald ( BiFILZF2
FF&E . 20014F, WAXRSRIEKIFEZIT
ZIRZEREREVRMIT L EKIAE B A&
ERMEIR. TG RFEHENERIE
EERKEBIRE .

EXPORTING EAST : IRISH COMPANIES WITH A PRESENCE IN CHINA
HAKFA: EPENERZNF

\&liisite www.jhgd.com/

Managing Director Mr. Jeff Howes

BEER
Number of Employees Globally 4
£HKRATAE:
Date of Establishment in China
FREIR AR B 2010
Market Entry Strategy To introduce the game of golf to a larger audience through an
THIAHE ik B affordable network of golf academies, driving range facilities &
public courses
BESRRFR, SGIFLHALNTHIANGEMEEE, BER
RIEHNBLREZK,
Address in China No. 102, Unit 3, Building 2, Shidai Guoji Jiayuan, Chaoyang Dis-
R E ik trict, Beijing, China.
P E LR ERREE 2 S #3585 102E
Region Beijing
I b=
Employees in China 1
PEGT
Contact Person in China Ms. Amy Zhen
FEBEREA tel. +86 (0)10 5200 6180
email. jeffhowes@vip.sina.com
Certificates/Awards Member of EIGCA, GCSAA & CGSA.
JEH /& In Bachelor of Science (BSc. — University of Alberta, Canada)
xDiploma in Turfgrass Management (MIT, Boston, USA)
EIGCA, GCSAA & CGSARRE G
BEZL (MERTRERE)
BIPEEEN (EERTMAEETFR)
Key Export Markets Europe & Asia
FEHOMH Bl T
Key Partners/Customers in China Property Developers / Private Investors / Investment Funds / Local
R EEE AR /2 Authorities / Existing Golf Clubs
B LB/ MANRRE/ BREES/FLEFNG ABERK
BRER

LATEST NEWS:

Jeff Howes latest project is the Liu Jiang International Golf Club, Guangxi. This 36
hole project is expected to open for play in October, 2013.

E = sl

=ANHE:

MAKRFIEEERST ALLERS /RAERPRE. XE—136iRkE, FHitT
2013510 A FFIRE A R FF L.

Biggest Challenge for Market Entry The language
BENTIRHIR KPR EE

Did your experience in China lead you  Not really — we knew it would take time. From our early market re-
to re-evaluate priority markets within search visits to China it became apparent from contacts we made
your company? Is so, please share over there that you must be in it for the long haul that cultivating the
your experience... Chinese market took time & patience.
BEPENSERTEEENTEAR TE2R RMNNEXEEERE. RBRMNDEEHERHTH
RRSERFRITA? BHOE BAEE WHEE, RIMNEPENIERRAPRSHEIRE, REARSH

HIZE..... B, FHAKEE S, FTFPET ISR B,
Time taken for the Chinese marketto ~ Return on Investment took approximately 1 year.
generate a return on investment: ﬁﬁ?ﬁﬁ@?ﬁkf’ﬂ%ﬁ§1$ﬂff@

PR E 377 A 2 R [ R P s R e 8]

The Chinese Golf Development market is gaining momentum once again
after a moratorium which was imposed on such projects in 2011 / 2012 has
been partially lifted. We see the market being more active once again. “

2011720124, WETIREBERISHRDAMRE PEBRRKZTFLH

BB AN FFRER. HNBEHABRERERER.

(-
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MORGAN MCKINLEY
JOB INTERMEDIARY

EREFILANTIRSE

Recruitment services: Contingency and
Retained Search and Selection.

BERS: BINERSEFHEI ST

PROFILE

Morgan McKinley Shanghai office opened
in early 2011 to meet growing demand
from our key clients and local enterprises
for specialised recruitment services

with international scale and experience

in this key financial and commercial

hub. We identify, appraise and match
leading professionals domestically and
internationally with clients in the Financial
Services, Commercial and Technical
sectors. We are the only privately-owned
Irish recruitment business in China.
Morgan McKinley Hong Kong was the
first office to open in Asia Pacific. In
Hong Kong we are focused on delivering
permanent, temporary, interim and
contract recruitment solutions to a broad
range of employers, from leading global
organisations to local market and niche
providers.

S

BREGI LENELRMIT2011454],
HEMEEZERAREREARIE
&R, M EiEX— ) EER SRR
AAem RHETWHIBERS, HEX
MHEZEE PR LW A FIEROE

K. BB ERIRS. @l ARGE
MER @, TEFLESEIENF
EfratEWAR. BINEER=ME——
RAFEFRUSHIFAERIEL., iR
£85I (F8) ERAFAETKMXIZIA
F—RhEL. FENEREENETKE
FREAAE, i, FHRNGEREE
BRAR, BEALEKRAF. Kithiz
i R
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Website
31

Managing Director

HEES

Number of Employees Globally
EKRTAH:

Date of Establishment in China

FRE R R AR I B

Market Entry Strategy
7N 1

Address in China
i E ik

Employees in China
HRERT
Contact Person in China

REBRRA

Certificates/Awards

WEF /20

Key Export Markets
FEHATS

Key Global Partners/Customers

ERERGEAE/ZR

Key Partners/Customers in China

FREEESERME/BR

Biggest Challenge for Market Entry
HEANTIFHIR AR

Did your experience in China lead you
to re-evaluate priority markets within
your company? Is so, please share
your experience...

BETFENZE ISR EEENTIGEAR
RLERERTT? =HNE BHEE
HIZH.....

Time taken for the Chinese market to
generate a return on investment:

PR E 737 AR R B4R T s U B 18]

HAZRA: ERENER=AT

www.morganmckinley.com.cn

Vivian Ng, HHE

Over 500

500% A

In Hong Kong - Oct, 2001 / In China - Feb,2011
& - 20014108 / PEKKE - 2011428

Morgan McKinley opened a Wholly Owned Foreign Enterprise
(WOFE) through its Hong Kong subsidiary.

EREFETHERFARMIL T —FIIEMET L.
Suite15-012, Hang Seng Bank Tower, 1000 Lujiazui Ring Road,
Pudong New District, Shanghai, China 200120

FE LA R R R IR B RITRE15#012F, R4
200120

59

Katrina Jiang in Shanghai, Office Manager (_ti&)
tel. +86 21 5108 1200 email. shanghai@morganmckinley.com

Job Intermediary License issued by Shanghai HR and Social
Insurance Bureau

2012 China Best Headhunting Company Award organized by Top HR
Fifg N h R4 = GRS AT & H9ER A R /- RTIE

TS PILALR2012F P E R EREL A RE

Greater China, Europe and the US - Globally mobile professional talent
is our key export market.

RAREMX BRHFNEE - BATMEZL ATFR LKA EL AT,

A wide variety of professional services organizations, Multi-National
enterprises and SMEs across numerous sectors.

BXRMWESER. BEAR, MRS GUSHIAHNEL.

Prudential, Swiss-Reinsurance, Amundi, Morgan Stanley, NTT,
Coutts & Co, Sun Life Insurance, Ageas, Bank Of China Interna-
tional, Bank of Singapore, Bank of America Merrill Lynch, HSBC,
etc.

R, It ERRE, R75I0IE, ERATER], MHR1T, X AFRE,
B, PRERR, FNHIRIT, EEIRITENIES, ILFRIT £

Understanding the market sector and gaining trust from Chinese
partners will take time. Administrative burdens, speed of license
approvals and lack of free-trade or convertible currency in Main-
land.

HAVEER R T @RHIFRRARGHE SR FHEE. PEX
ﬁgﬁﬂ&ﬂk‘ WANEAEH EEIE. BRBESIA RREm

No — but it did change our thinking around cross-selling and client
relations within the other APAC offices, as China does business in a
different way to our existing teams. This challenge has helped us
grow in HK especially.

®E. BR HNETAMXEEHELEAHXTFRZLHENS
PXREMNE, EXEEMHE, EAPENAEAXSHNAEG
HRAERXT—H. ZSEIEBRNETBNARE.

1 year
14

The mainland Chinese market represents a great opportunity for both domestic and international businesses as the
economy continues to grow to become a truly global force

HFEXNMERLFE PERMETEHE—TEXNE, BATENZF—EELR FHEA—XHENEKNE.
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where innovation means business

PCH INTERNATIONAL
PCHERRERAF]

PCH International creates, develops
and delivers the world’s best technology
products for the world’s best brands.

PCHEIEIMH F—ifmid, BIH. FRMZ
SR BIRBHE =@,

PROFILE

PCH International was founded by

Liam Casey in 1996, with corporate
headquarters in Cork, Ireland and
operational headquarters in Shenzhen,
China. Our services span all stages of

the consumer product development and
supply chain, from concept to delivery, and
all critical steps in between. We combine
our end-to-end services with a unique
understanding of China and transparent
partnerships to deliver absolute peace

of mind to our clients. PCH is the partner
behind-the-scenes responsible for some of
the most successful consumer electronics
accessories launches. PCH is the enabler,
turning an idea into a physical product in
the hands of a consumer while optimizing
quality, cost, and time-to-market for our
clients.

=M

W T 1996 E R IIPCHERR, AFE
B FERE=RE, ESERIMEETER
Y. BMNHRSERRS EEETRT.
FEMHEERIE NN, SFNEESE
SERZTHEN BT, BRNEEHXT
mAR S 53 E RS EEAE R A 1E
hEEER, EFEPZFET BRI mE
k5. PCHRIERRNE(EEE —L&
RRHESREREFERESGLAHERRA
ERERTH. PCHE—MERE, THBE
RENXAEEEFIHER"R, ERA
ERRAESER. AR EThTE.
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Website
e 11k
Managing Director

BEES

Number of Employees Globally
EIRRT A
Date of Establishment in China

FRER SRR B

Market Entry Strategy
IR N

Address in China
L JEd b

Employees in China
PEGT
Contact Person in China

FREBRA

Certificates/Awards

IEH /&I

Key Export Markets
FEHOTH

Key Partners/Customers in China

REEESERE/ZR

LATEST NEWS:

PCH CEO Liam Casey appointed to Action Plan for Jobs 2013 Group by Irish
Government

RETHE:

HO%KR: EPEMNERZNT

www.pchintl.com

Liam Casey (founder and CEO)
LA (BI3LEFRCEO)

PCH employs more than 5,000 staff globally
PCHZ Bk 5 T#81d5,000 A

1996

The company started operations as a small one-person sourcing
company.

REMIZNRAR—FNERBAT, RE—BRL.

PCH International Ltd, Block D&E,
4/F DuShiMing Yuan, Jintang Street, CaiWWuWei, Luohu District,
Shenzhen, Guandong 518010

I HRYIT B X E B &R T AR DE K,
PCHEFREMR AR, 4518010

4,881

Lynne Mulholland
tel. +85 2918 15390 email. lynne@pchintl.com

2012: Liam Casey named All-Ireland Marketing Champion 2012
2012: Red Dot Design Award
1ISO 9001, ISO 13485, ISO 28000 , ISO 14001 , ISO 26000

2012: #FFIR20125E £ B R=EHTEE
2012: I RIFITARK

Our clients are located all over the world, from the technology
giants of Silicon Valley to every corner where promising
opportunities arise.

HNMME BRI A&, NEAHRHIESL, FAGEEXREN
SHIENAE.

PCH Creates Develops and Delivers The World’s Best Products
for the World’s Best Brands. Our Clients include Top Fortune 500
Brands and the World’s most innovative Start-ups, through our
Accelerator programme.

PCHAM R —immE eI, FRAMZAHRME R, BIHA]
B “hmEE” R, HATRIE P E AN E 50038 R AN IR S A fIE
HERHIH AR

PCH CEOMIIAREZR=HBFF2013F 1T XI4A.

In the past 15 years, things have changed a lot. Shenzhen used to
be the place to make cheap products. Then it became a cheap place to make
products. Now it’s the only place to make products that we work on. We are
moving from “Made in Shenzhen” to “Made by Shenzhen” to “Designed by
Shenzhen”. Copyright and poor quality is now the exception rather than the
rule. The new China lies in design, quality, clean-tech, innovation and in setting
new world standards for global business.

HRELXETRANEN. RIETER—EAT=mEFTEM.

WESERT —1
BRI, RN FERYIFIE"
Yligit” . RS RS Bt AR E,
B EEEA. B, URENEHREVAET R

KX TR, HNBEHHABRERERKER.

BROMMFRETEM., M5, R

XEEFRNE
KEHA CBERNEE" , BEA AR
mEflsh =Y. PEERIT. @
EL2MHFTRR. B
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SAONGROUP LTD.
SRR BRAT]
On-line recruitment

ML 1REE

. )
ol " . PReETE

fif 1% 2 EL B

oSS

el rEmEd M

ImFE S A W G Bl 46 BE B TR T8 CA O AFA TR AN AR G

. my -8 B M T BN - 1%

L N e
e el i e i G R Gk Ul

PROFILE

Saongroup is a world leader in online
recruitment. Our business began in
Ireland in 1995 with one site Irishjobs.

ie, and now we run 500 websites across
30 countries in Europe, Africa, Asia and
the Americas. Saongroup now has over
3,000 staff across the globe.Our websites
bring jobseekers and recruiters together.
We provide a high quality platform which
enables recruiters to advertise vacancies
and empowers jobseekers to find their
dream job and promote their skills via our
CV database

&y

W EERRMEREMENEHKNSE.

NEIF1995FAEZR=MIL, HAIHMRE—
AW, Irishjobs.ie, W&, ATHEES500
AR, BRECH, JEM. TEINFNZEME
30ZAMNERMMMK ., & EZERBHESIK
PWE3,0005 2RI, T8 Mk {ERER
HIBEEREE—E, RIHREMILRN
TE, HIBREERMIBE S, #EPKER
HIRBIEERN TIEAEL AR B R
FEEYESH B B HRE.
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Website
31

Managing Director

BEER

Number of Employees Globally
SRR T AR

Date of Establishment in China
FRERRMIIEH

Market Entry Strategy

TR N

Address in China

ekl

Region
I

Employees in China

FERT

Contact Person in China

REEREA

Certificates/Awards

HEF /2T

Key Partners/Customers in China

REEESERME/ER

LATEST NEWS:

HO%KR: EPEMNERZNT

www.saongroup.com

Ciaran McCooey

3000

2006

Acqusition
4]

12 floor, Haihangshiye building, No.108, Jianguo Road, Chaoyang
District, Beijing, P.R.China

AR E L R EAPHX 2 [ % 108 S i SRl K B 121%

All Tier 1 cities in China and more than 20 Tier 2 and Tier 3 cities
in China

REME—&ET20EZ, =&
2000+

Barbara Zheng
tel. +86 10 5828 9000 email. barbara.zheng@saongroup.cn

HR Certificate/Best Driving Force for the Improvement of Local HR
Service in AP Region

ANFRIER /T AR AN N FRRS A ZAEES HE
IBM, P&G, Microsoft, Bank of China, China Mobile
IBM, Ei&, WK, PERT. REB;

Beijing- 1st February 2013- Saongroup, the global online recruitment company
has reached an agreement with Monster Worldwide Inc. to acquire ChinaHR, its

Chinese operation

=HHER:
{L3 201362810 SHRKABA RN LEE GERMonster (E& ) AL
R E R EIE B T AR A A FE Y

-
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DCC SERCOM
SOLUTIONS

DCCEEIFRAR

Supply Chain Solutions — Production
Finance, Sales Acceleration, Order to
Cash Management, Manufacturing Lead
Partner

HEASERRR TR £S5, HEME, 1T
BRWREE. FEREEAIEMHF

PROFILE

Selina has been with SerCom Solutions
since 2006 as is the key contact at
SerCom Solutions in China for Chinese
companies.

&I
SelinaF2006 FE(EH N ZEERAREL
T, RRYMRHEATHERKLOFE
NEZENEERERA
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Website
g 31

Managing Director

BEES

Number of Employees Globally
£HRRTAH:
Date of Establishment in China

FRERFLMIZEH

Market Entry Strategy
TIAEE N

Address in China
FRE ik

Contact Person in China

FREBRA

Certificates/Awards

IEH/ &I

Key Export Markets
FEHOTH

Key Global Partners/Customers

ERERGEAH/ZR

LATEST NEWS:

www.sercomsolutions.com
Kevin Henry

200

21 July 2006
200657 H21H

Providing Funding, Marketing, Distribution and Business Support
Services globally

EEHCEERRMAS, B, SHMELRERS.

Rm.2501, Unit B, Kingforce Tower, No0.5015, Shennan Rd. East.
Luohu,ShenZhen,Guangdong,China

Post Code: 518001

I HRERYIT T HXREPEK50158, &FHAEBE2501

Selina Yang
tel. +86 755 8246 1212 email. selina.yang@sercomsolutions.com

Quality: ISO 9002 registered, ISO 9001:2000
H&S: 18001 Health and Safety Standard received
Environmental: 1SO 14001 Environmental Management System
standard

Logistics: Known consigner status

JAE: SO 9002i%ff, 1SO 9001:2000
fEMNZS: WiT1800 1 EMREIRE

IREE: 1SO 14001MEEE R G AR

Wi FMAFFEAMAL

Europe, US

Bl EE

Major blue chip OEM’s

BEERSVHRMIE

SerCom Solutions launched it end to end production finance , distribution and
order to cash management service in 2012. Called “Brand Accelerate”, this
packaged service enables fast growth into key markets for Chinese companies.
SerCom’s VP of Business Operations, Padraig Henry, based in Ireland, says
“this packaged solution has greatly helped us in bringing more and more
Brands to the European and US markets. Demand is high for the solution and
some excellent product has been funded, and brought to retail shelves across

Europe and the US”

B e sl p
=AHE:

ZBRART 0125 T iaIEH IR IRE =€/, SIHMTAMNREERS.
ERENEA REME" N—HFRSFHPELRAREITHEEDR. X

L FERZREWIEERRR] S HKPadraig Henryift 2,

M-I FRRARE

T BNFA VI E S b5 NBRNAIEE T 7. ZBRAREFRANERE.
HMNA-L=8HNTmRMAAE, FHENBERRMNFEENTEEER

China is the center of global opportunity, offering many great companies and
products. SerCom Solutions enables growth, distribution and operational
execution for these companies both inside and outside China.

ERSHIETL, XEFHSRENATNES, ZNBAHERYX L
AREREAEIERLSE . SN,

[ —
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Enterprise Ireland is the government organisation responsible for the development and growth of Irish enterprises in world markets.
We work in partnership with Irish enterprises to help them start, grow, innovate and win export sales on global markets. In this way,
we support sustainable economic growth, regional development and secure employment.

With offices in Beijing, Shanghai and Hong Kong, Enterprise Ireland’s China team cover all Irish client activity throughout the whole
of the region. Working with clients across many sectors from Education to Financial Services, and Industrial to Life Sciences,
Enterprise Ireland aims to promote Irish innovation while leveraging domestic expertise to help our clients gain success in China.

This Directory has been put together to represent Irish companies who have a physical presence in China and who are selling into

the Chinese market.

If you have not been included and you feel that your company is suitable for this directory, please get in contact with us to discuss
and we would be happy to include you in the next addition.

The Enterprise Ireland China Team

° ENTERPRISE
IRELAND

where innovation means business

ER=RAHS5HERF

BEIJING

Commercial Section, Embassy of Ireland, C612A,

Office Building, Beijing Lufthansa Centre,

No 50 Liangmagiao Road, Chaoyang District, Beijing 100125, China.
Tel: +86-10-8448-8080

Fax: +86-10-8448-4282

SHANGHAI

Commercial Section, Consulate of Ireland, Suite 700A, West Tower, Shanghai Centre
1376 Nanjing Road West, Shanghai 200040, China.

Tel: +86-21-6010-1380
Fax: +86-21-6279-7066

HONG KONG

Room 504 (5/F), Tower 2, Lippo Centre, 89 Queensway, Hong Kong.
Tel: +852-845-1118
Fax: +852-2845-9240



